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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


lisri 


The  Boston  Aichipelago. 


Most  city  dwellers 
have  to  travel  thousands 
of  miles  to  find  an  island 
retreat. 

Bostonians  only  have 
to  go  as  far  as  their 
harbor. 

Within  a  25-mile 
radius  of  downtown  ^ 
Boston  lie  more  ( 
than  30  islands,  r  ^ 


amounting  to  more  than 
1200  acres  of  land. 

Some  of  the  largest 
have  been  used  as  forts, 
prisons,  resorts,  quar¬ 
ries,  trading  posts,  and 
even  a  boys’  school. 
Others  lie  virtually  un- 
explored,  luring 
weekend  adven- 
turers  and 
sailors.  , 

\1=. 


In  1970,  Boston’s  harbor 
islands  were  collectively 
declared  a  state  park- 
one  of  the  most  unique 
in  the  country.  The  law 
ensures  that  Bostonians 
who  want  to  get  away 
from  it  all  will  never 
have  very  far  to  go. 


We  think  YOU  are  important 


NEWS 


k  giving  a  discount  of  1 0%  or 

more,  and  a  calendar  of 
events,  some  at  reduced 
.  cost,  and  other  news  of 

SW  I  ,  \  social  security,  special 

'  1  V.I.P.  planned  events  and 

IfClass  dates  for  the  Rules  of 
the  Road  course. 

Rules  of  the  Road 
f  •}  course  is  taught  by 

/  volunteers  using  materials 
V  \  \  jJ  furnished  by  the  Secretary  of 
\  State  Office. 

Purpose  of  the  course  is  to  take 
I  the  trauma  out  of  the  official 
Illinois  State  drivers  license 
^  written  examination. 

v'».  To  date  more  than  2450 

’7^  j.  persons,  have  benefitted.  There 

y  \/j  *  is  no  charge  for  the  course. 

V  n  V.I.P.  sponsors  a  monthly  dinner  with  a 
i  program  of  either  entertainment  or 

educational  value.  Cost  of  the  buffet  dinner 
- y  and  program  is  at  the  lowest  possible  rate. 

An  annual  Christmas  party,  an  Arts  and  Crafts  Fair 
which  provides  a  market  place  for  more  than  fifty 
exhibitors,  and  a  picnic  concludes  the  yearly  program. 

V.I.P.  receives  no  governmental  support  and 
exists  entirely  on  donations  and  volunteer 
services.  It  is  the  only  organization  of 
its  kind  in  northern  Illinois.  Other 
chapters  are  in  Kane,  Cook, 
'  DuPage,  Kendall  and  Will  coun¬ 

ties  with  more  than  50,000 
members  in  total.  V.I.P.  Coun- 

. "  "  ■■  vv,,,  cil  of  Illinois,  Inc.  maintains 

an  active  interest  in  all 
''  legislation  affecting  older 

-  r, ,  people  and  works  for  the 

gasBjnfc.  w>Avet,  Of  V.I.P. 

^SIlL  '  members. 


The  V.I.P.  Council  of  Illinois, 
Inc.  is  a  chartered  non-profit 
organization  which  started  in 
Elgin  in  1 974  and  Wheaton 
in  1972  for  the  purpose  of 
providing  social,  educational 
and  economic  help  for 
retired  persons  over  age  60  , 

to  improve  and  enhance  life  / 
for  these  older  Americans.  /  j 

The  V.I.P.  is  sponsored  by 
The  Daily  Courier-News  and  4 , 
Daily  Journal,  D.Ray  Wilson,  ^ 
publisher,  as  a  public  service 
project  and  relies  on 
volunteers  to  maintain  the 
program  and  donations  from 
individuals,  organizations 
and  businesses  to  support  it. 

More  than  8,700  retired 
people  in  the  Elgin  area  are 
members  of  the  Elgin 
chapter.  Membership  cards 
are  issued  free  of  charge 
and  serve  to  identify  retired 
persons  over  60  for 
discounts  and/or  reduced 
rates  from  businesses  and  to 
attend  social/educational 
events. 

Communication  wi«i 
members  is 

achieved  by  '^*11 

using  a  full 
page  of  V.I.P. 

News.  The  page  is 
compiled  and  pub- 
lished  by  the  Courier- 
News  and  Daily  Jour-  ^ 
nal  as  part  of  their  con¬ 
tribution  to  the  program.  The 
page  lists  businesses 
honoring  V.I.P.  cards  and 
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Daily  Courier  News 


300  Lake  Street,  Elgin,  Illinois  60120 

Detilv  «Journeil 

362  S.  Schmale  Rd.  Wheaton  III.  60187 


NATIONALLY...apartof 
Greater  Chicago  Newspapers 

OCR 


Serving  182.800  Households 
in  Chicago's  Western 
Suburbs  A  MARKET 
APART  Represented  by  • 
Sawyer  •  Ferguson  •  Walker 
Co  .  Inc 


Here^how 
we  put  our  finger 
on  offset  news 
ink  consistency 


At  J.M.  Huber  Corp.  we’re  committed  to  finding 


ways  to  help  our  newspaper  customers  save 
time  and  money.  That’s  why  we  pioneered  the 
development  of  the  Continuous  Process  System 
(C.ES.)  for  the  manufacture  of  offset  news  inks. 

Unlike  other  processes  commonly  used  in  ink 
manufacture,  Huber’s  continuous  process  system 
automatically  feeds,  disperses  and  blends  ink 
ingredients  to  exact  specifications  with  30 
individual  controls  mounted  on  a  single  panel 
keeping  the  mixture  in  precise  balance.  Even  the 
slightest  variation  in  feed  and  dispersion  is 
automatically  corrected.  The  end  resiilt  is  an 
offset  news  ink  that  is  consistent  and  uniform — 
week  after  week,  month  after  month. 

This  means  fewer  press  adjustments,  no 
lost  press  time  and ...  less  waste.  It  lets  you 
forget  about  the  ink  and  concentrate  on  other 
areas  of  production. 

Add  to  this,  highly  dependable  delivery  with 
skilled  and  knowledgeable  service  and  you  A 
have  all  the  reasons  why  Huberset  is 
the  smart  choice! 


Serving  the  entire  nation. 


for  further  information,  contact 
J.  M.  Huber  Corp.,  Ink  Division 
Thornall  Street/Edison,  N.J.  08817 
(201)  549-8600 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


CARRIERS 

EARN 

THEMSEiVES 
;  A  RAISt'V 


We’re  not  raising  the  price  of  The  St.  Petersburg 
Times  and  Evening  Independent. 

Many  of  our  carrier- staffers  are  putting  a  little 
extra  in  their  pockets,  though. 

We  think  it’s  the  first  time  a  newspaper  has 
broken  the  tie  between  carrier  compensation  and 
the  price  of  the  paper. 

From  now  on,  pay  increases  our  carrier-staffers 
receive  will  be  determined  by  the  same  factors 
that  determine  pay  increases  of  staffers  in  the 
newsroom,  pressroom,  advertising  and  other 
departments.  Raises  will  be  based  on  staffer 
performance,  earnings  of  the  company  and  the 
amount  of  monies  set  aside  for  merit  increases. 

In  addition,  carriers  now  will  be  reimbursed  for 
mileage  on  the  same  basis  as  other  staffers  — 
ZOcentsa  mile. 

Times/ Independent  carriers  play  a  vital  role  in 
serving  our  readers  and  advertisers.  That’s  why,  in 
1975,  they  were  made  employees  of  the  newspapers 
with  benefits  including  pensions,  profit  sharing  and 
workmen’s  compensation  and  life,  disability, 
accident  and  major  medical  insurance. 

Conscientious  dependable  carriers  win  friends  for 
The  St.  Petersburg  Times  and  Evening  Independent. 
The  pioneering  plan  to  grant  merit  pay  increases 
recognizes  their  contributions  to  the  success  of 
these  newspapers. 

They’ve  earned  it. 

S't.  Petprsburn  ulimps 
&  Evening  Independent 
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24-26 — New  York  State  Publishers  Association  59th  annual  convention, 
Gideon  Putnam,  Saratoga  Springs,  N.Y. 

30-Sept.  2 — ^Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey,  Calif. 


5-7 — Maine  Press  Association,  Prout’s  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10 — Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
O'Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Me. 

11- 13 — PNPA  annual  classified  clinic,  Stouffer's  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — Maryland-Delaware-DC  Conference,  Carousel  Motel,  Ocean  City, 

Md. 

12- 14 — National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

13- 16 — INPA  Eastern  Regional  Conference,  Loews  Westbury  Hotel,  To¬ 

ronto,  Canada. 

14- 16 — Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency,  Milwaukee,  Wise. 

15- 16 — 6th  annual  Editors'  Seminar  at  the  United  Nations,  sponsored  by 

the  UN  Association  of  the  U.S.A. 

15-16 — Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 

15- 19 — Inland  Daily  Press  Foundation,  Annual  Aspen  Institute  Meeting, 

Aspen  Colo. 

17- 19 — Suburban  Newspapers  of  America's  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

16- 19 — National  News  Council,  Drake  University,  Des  Moines,  la. 

18- 20 — Interstate  Ad  Managers  Association,  Sheraton  Inn,  Hagerstown, 

Md. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

20- 24 — Canadian  Circulation  Managers'  Association,  Holiday  Inn,  Sault 

Ste.  Marie,  Ont. 

20-25 — National  Press  Photographers  Association,  Flying  Short  Course: 
Louisville,  Hyatt  Regency,  September  20;  Dallas,  Twin  Sixties  Inn, 
September  21;  San  Francisco,  September  23,  San  Franciscan; 
Boston,  September  25. 

23- 26 — National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 26— PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 

28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

28-Oct.  1 — Association  of  National  Advertisers,  The  Homestead,  Hot 
Springs,  Va. 


2-5 — New  England  Press  Association,  Sheraton  Regal  Hotel,  Hyannis, 
Mass. 

2-5— New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis.  Mass. 

4-5 — Ohio  Newspaper  Ad  Executives.  Marriott  Inn,  Columbus,  Ohio. 
4-7 — UPl  EDICON,  Hyatt  Regency,  Cambridge,  Mass, 

8- 11— American  Association  of  Sunday  and  Feature  Editors.  Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

9- 10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

12-17 — 38th  annual  NASA  Food  Editors  Conference,  Radison  South,  Min¬ 
neapolis. 

19-21— Inland  Daily  Press  Association's  annual  meeting,  Drake  Hotel, 
Chicago. 
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“The  same  skill  and 
technology  that  helped 
put  me  on  the  moon  goes 
into  every  DC-10  we  build:’ 

Pete  Conrad 

Former  Astronaut 

"As  an  astronaut,  I  travelled  more  than  17  million  tested  jetliner  ever  built.  Along  with  U.S. 
miles  in  spacecraft  built  by  McDonnell  Douglas.  Government  certification,  it  has  passed  structures 

I  saw  up  close  how  well  their  products  perform.  tests  just  as  demanding,  in  their  own  way,  as  those 

“After  I  came  to  work  here,  my  confidence  was  required  of  U.S.  Air  Force  fighter  planes, 
confirmed.  Spacecraft,  fighter  planes,  jetliners—  “The  DC-10  flies  to  more  places,  more  often, 

you  can  depend  on  them.  Our  DC-10  is  a  prime  than  any  other  wide-cabin.  It  now  flies  more  than 

example.  It’s  built  with  a  remarkable  combination  a  million  miles  a  day.  ” 
of  space-age  automation  and  meticulous  hand  If  you’d  like  to  learn  more  about  the  DC-10, 

craftsmanship.  write:  “DC-10  Report!’  McDonnell  Douglas.  Box 

“I’m  convinced  the  DC-10  is  the  most  thoroughly-  14526,  St.  Louis,  MO  63178. 


Newsbriefs 


DEMONSTRATION — Steve  Nester  (2nd  from  left),  as¬ 
sociate  engineer  with  the  Fayetteville  (N.C.)  Observer  and 
Times,  demonstrates  his  newspapers'  new  system  for  re¬ 
ceiving  UPl's  high-speed  DataStox  stocks  wire  to  DPI  vice- 
president  Thomas  J.  Beatty  (2nd  from  right.)  Looking  on  are 
Observer  managing  editor  Robert  S.  Wilson  (left)  and  pro¬ 
duction  superintendent  W.H.  Owen,  (right).  The  system 
enables  the  newspapers  to  use  UPl's  super  high-speed 
stocks  service  without  using  computer  time  or  any  stock 
tape. 

Stocks  selected  automatically 

Fayetteville  (N.C.)  Observer  and  Times  have  developed  a 
hardware-software  package  for  capturing  UPl’s  high-speed 
stocks  wire,  DataStox. 

Developed  by  the  production  staff  headed  by  W.H. 

“Bill”  Owen,  the  system  automatically  selects  desired 
items  from  the  DataSox  wire  from  UPl.  No  tape  or 
computer  time  is  used. 

The  wire  is  captured  electronically  and  stored  on  discs 
until  needed,  and  then  routed  to  typesetters.  Editors  can 
view  the  data  as  it  comes  in,  using  a  special  display 
terminal. 

The  system  can  help  papers  that  do  not  wish  to  (or 
cannot)  route  the  stocks  wire  through  their  computer 
systems.  It  also  could  help  papers  that  do  not  yet  have 
front-end  systems. 

“This  system  enables  us  to  take  full  advantage  of  UPl’s 
high-speed  stocks  wire,”  Owens  said.  He  added  that  he  is 
willing  to  share  details  of  the  system  with  other  interested 
papers. 

Other  newspapers  in  the  Carolinas  use  the  UPI  stocks 
services  either  through  direct  computer  input  or  via  tape. 
These  newspapers  include  the  Raleigh  News  Observer, 
the  Salisbury  Post,  the  Winston-Salem  Journal  &  Sentinel, 
the  Greenville  News  and  Piedmont,  and  the  Wilmington 
Star  News. 

Eller  buys  subway  ad  rep  firm 

New  York  Subways  Advertising  Co.,  an  advertising  sales 
representative  firm,  which  sells  poster  ads  in  trains  and  on 
station  platform  walls,  was  acquired  this  week  by  Charter 
Media,  headed  by  Karl  Eller,  for  $10  million  in  cash. 

In  addition  to  New  York,  the  firm  holds  contracts  for 
buses,  trolleys,  and  subway  trains  and  stations  in 
Philadelphia  and  Boston,  buses  in  Detroit,  and  buses, 
trolleys,  and  cable  cars  in  San  Francisco.  Annual  sales  are 
approximately  $$20  million. 

Eller,  who  built  a  communications  conglomerate 
(Combined  Communications)  by  selling  billboard  ads,  said 
he  wants  to  expand  subways  advertising  into  a  national 
network. 
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Editorial  workshop  By  Dan  Lionel 


Getting  a  Head — No.  556 

The  rules  governing  the  writing  of  headlines  are  more  or 
less  uniform  on  metropolitan  papers  and  on  smaller  ones 
where  there  is  concern  for  maintaining  certain  standards. 
There  are  deviations,  but  on  the  whole  they  are  not  impor¬ 
tant. 

From  time  to  time  I  have  encountered  the  delusion  that  the 
main  purpose  of  a  headline  is  somehow  to  inveigle  the  reader 
into  reading  the  story,  but  until  lately  1  thought  this  notion 
was  pretty  well  confined  to  high  school  teachers  of  jour¬ 
nalism.  My  acquaintance  with  their  ideas  came  during  a 
number  of  years  when  1  conducted  a  summer  workshop  for 
high  school  editors,  and  some  of  my  efforts  had  to  go  toward 
disabusing  them  of  strange  misconceptions  their  advisers  had 
drilled  into  them.  For  example,  many  high  school  advisers 
forbid  headlines  in  the  passive  voice  (e.g.,  “Mayor  De¬ 
nounced”),  although  something  over  20%  of  the  headlines  in 
any  newspaper  are  in  the  passive,  and  many  heads  cannot  be 
put  into  the  active  even  though  it  is  more  vigorous.  1  eventu¬ 
ally  concluded  that  these  misguided  advisers  do  not  read 
newspapers.  Where  they  get  their  ideas  of  rules  for  headwrit¬ 
ing  1  do  not  know. 

The  overriding  purpose  of  a  headline  is  not  to  draw  the 
reader  into  the  story  but  to  summarize  it  as  fully  as  possible. 

It  would  be  difficult,  if  not  impossible,  to  write  heads  with 
the  goal  of  inveigling  anyway.  But  there  is  a  more  important 
reason  why  heads  summarize.  (What  is  said  here  applies  to 
hard-news  heads,  that  is,  those  on  stories  whose  primary 
purpose  is  to  present  new  information.  On  features,  anything 
goes,  but  features  constitute  only  a  small  fraction  of  the 
content  of  a  newspaper.) 

■  Consider  the  fact  that  as  publications  go,  the  newspaper  is 
unique.  Apart  from  its  large  page  size,  it  is  the  only  publica¬ 
tion  put  together  with  the  purpose  of  enabling  the  reader  to 
cover  a  tremendous  amount  of  ground  in  a  minimum  of  time 
and  with  a  minimum  of  effort.  Perhaps  80%  of  the  reader’s 
information  about  what  is  going  on  in  the  world  comes  from 
headlines  alone,  and  this  is  why  such  care  is  given  to  fashion¬ 
ing  them  on  well  regulated  papers. 

If  headlines  were  written  with  the  idea  of  drawing  the 
reader  into  the  story,  it  would  have  to  be  because  the  goal  of 
the  editors  was  to  get  him  to  read  part,  at  least,  of  every 
story.  Such  headlines  would  necessarily  have  to  be  more  or 
less  cryptic,  and  cryptic  headlines  on  hard-news  stories  are  a 
curse  and  an  abomination.  Readers  would  be  indignant,  if 
not  outraged,  at  being  drawn  into  stories  in  this  way.  Yet  I 
was  told  recently  that  a  metropolitan  paper  in  the  East  sets 
such  a  requirement  for  its  headline  writers.  The  fact  is  that  if 
the  reader  must  read  the  story  to  understand  the  headline, 
the  headline  has  failed. 

Not  only  headlines  but  stories  themselves  are  written  with 
a  view  to  accommodating  the  newspaper  reader,  who  is 
assumed  to  be  on  the  run.  The  inverted  pyramid  construction 
is  used  with  this  purpose  in  mind.  The  reader  reads  the 
headline  alone  on  most  stories.  If  he  wants  to  know  more,  he 
reads  the  lead,  and  how  far  he  goes  into  the  story  depends  on 
his  interest  in  the  subject.  The  chronological  approach  has 
not  made  any  real  headway  in  the  hard-news  department, 
and  the  harder  the  news  the  more  certain  it  is  that  the  lead 
will  be  a  summary. 

These  comments  are  offered  not  as  a  striking  revelation, 
but  as  a  reminder  of  what  we  all,  including  readers,  know 
already,  often  more  or  less  subconsciously.  But  in  my  opin¬ 
ion  many  journalists  do  not  do  enough  conscious  thinking 
concerning  what  they  are  about,  and  this  leads  to  misconcep¬ 
tions  and  practices  that  annoy  and  defeat  the  reader. 

EDITOR  &  PUBLISHER  for  August  9.  1980 


He  has  a  message 
aOouthoustng 


Ucuunu.1  (fitu  (Tiincis 


The  Kansas  City  Star/Times  was  the 
first  newspaper  to  install  our  new 
mailroom  ^stem  —  the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  best 
on  the  market  today  to  suit  our  needs. 

Charles  George,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 

And  what  are  those  expectations? 


ent^  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  \%  savings  in 
mailroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
mailroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Charles  George,  “are 
its  overall  simplicity  and  its  unique 
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Communications  Act 

The  House  Commerce  Committee  has  passed  legislation, 
revising  the  1934  Communications  Act,  which  contains 
changes  suggested  by  the  newspaper  industry. 

Only  a  little  more  than  a  month  ago  it  was  discovered  that 
both  House  and  Senate  committees  were  about  to  consider 
without  hearings  legislation  which  had  been  publicly  circu¬ 
lated  for  only  two  weeks.  The  ANPA  rushed  into  action  and 
succeeded  in  convincing  many  Congressmen  to  approve  an 
amendment  that  would  bar  dominant  common  carriers — 
meaning  AT&T — from  offering  data  retrieval  services  for 
the  types  of  information  now  being  provided  by  newspapers, 
periodicals,  radio  or  television. 

Originally  the  legislation  would  have  permitted  AT&T, 
which  owns  the  phone  lines  into  four  out  of  five  American 
homes,  to  control  or  originate  information  that  would  be 
sent  over  those  lines.  It  would  have  put  AT&T  into  a  position 
to  dominate  the  flow  of  information  to  the  American  people. 

While  the  unreasonable  haste  of  congressional  commit¬ 
tees  to  act  in  this  matter  has  been  stemmed,  it  does  not 
mean  the  battle  has  been  won.  ANPA  feels  the  House  ver¬ 
sion  is  something  newspaper  publishers  can  support.  It  is 
imperative  their  voices  be  heard  by  the  House  Rules  Com¬ 
mittee  and  the  House  Monopoly  Subcommittee  which  will 
consider  this  legislation  but  also  by  the  Senate  Commerce 
Committee  which  has  an  entirely  different  version  before  it. 

it  pays  to  advertise 

The  American  Bar  Association’s  Committee  on  Advertis¬ 
ing  has  found  that  the  use  of  advertising  by  lawyers  has 
increased  the  number  of  clients  for  the  profession  and  low¬ 
ered  prices. 

It  has  been  three  years  since  the  Supreme  Court  ruled 
that  lawyers  have  a  constitutional  right  to  advertise.  There 
has  been  a  lot  of  experimenting,  and  some  distasteful  adver¬ 
tising,  but  the  committee  reports  7%  of  the  nation’s  400,000 
practicing  lawyers  now  advertising  their  services. 

The  best  part  of  the  report  is  that  it  pays  to  advertise. 

Search  and  seizure 

The  Senate  has  passed  legislation  which  would  bar  sur¬ 
prise  searches  of  newsrooms  by  police  authorities.  The  key 
word  is  “surprise.”  It  would  require  police  to  go  through  the 
subpoena  process  and  justify  their  actions  in  advance  if  they 
felt  it  necessary  to  search  for  evidence.  The  bill  is  designed 
to  offset  the  Supreme  Court  decision  in  the  Stanford  Daily 
case  which  was  used  recently  as  justification  to  search  the 
office  of  a  tv  station  in  Boise,  Idaho.  If  the  precedent  is 
allowed  to  stand,  no  newsroom  would  be  immune. 
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Letters 

CHANGING  RULES 

I  was  pleased  to  have  an  opportunity  to 
read  an  excellent  letter  by  John  C. 
Donahue,  Jr.,  about  the  pronunciation 
problems  associated  with  a,  an  and  h  in 
the  July  19  Editor  &  Publisher.  I  have 
often  stumbled  over  herbs  and  histories, 
myself,  so  1  can  understand  the  confu¬ 
sion  others  have. 

Perhaps  our  problems  with  our  own 
language  are  due  to  two  major  factors, 
one  positive  and  one  negative. 

On  the  positive  side  is  the  fact  that  our 
language  is  alive,  growing  and  maturing. 
Change,  therefore,  is  necessary  and  de¬ 
sirable.  Most  of  us,  for  instance,  can  re¬ 
member  when  cooperate  was  spelled 
with  a  hyphen:  co-operate.  Fewer  of  us 
can  remember  when  today  was  spelled 
to-day,  and  yet  my  polling  place  always 
displays  a  sign  reading  “VOTE  HERE 
TO-DAY”  on  Election  Days. 

On  the  negative  side  are  the  publish- 
or-perish  college  professors  who,  having 
nothing  better  to  do,  write  books  about 
new  English  rules  every  few  years,  tell¬ 
ing  us  we  have  to  spell,  punctuate  and 
capitalize  in  the  new  way  they  have  de¬ 
vised.  What  makes  it  worse  is  that  some 
of  us  publish  their  press  releases  to  per¬ 
suade  ourselves  how  wonderful  the  new 
methods  are. 

I  agree  with  Donahue  that  is  is  desira¬ 
ble  that  we  be  tolerant  of  differences  in 
English  usage,  but  1  find  myself  objecting 
when  some  of  the  great  new  rules  have 
no  logical  support  and  I  am  told  that  I 
MUST  conform. 

Howard  Reeves 
(Reeves  is  managing  editor,  Experi¬ 
enced  Citizen,  Denville,  N.J.) 

STRESSING  A  FACT 

I  disagree  with  Debra  Zimmerman  and 
Ellen  Bugher’s  contention  that  a  head¬ 
line  emphasizing  the  fact  that  a  woman 
being  named  a  newspaper  editor  reflects 
“the  kind  of  philosophy  that  makes  it 
hard  for  women  to  become  editors” 
(E&P,  Letters,  July  19). 

Regardless  of  the  merits  of  that  posi¬ 
tion,  does  the  journalists  and/or  headline 
writer  not  still  have  to  base  his  decision 
on  that  which  is  significant?  And,  like  it 
or  not,  women  being  named  to  editor¬ 
ships  is,  sadly,  still  the  exception  rather 
than  the  rule. 

But  1  also  feel  that  by  the  stressing  the 
appointment  of  a  woman  as  editor  might 
encourage  others  to  base  their  personnel 
decision  solely  on  ability.  When  that 
happens,  the  naming  of  a  woman  as 
editor  will  not  warrant  headline  atten¬ 
tion.  Let  us  look  forward  to  that  day. 

Robert  L.  Mann 
(Mann  is  director,  Office  of  Public  Af¬ 
fairs,  Federal  Communications  Commis¬ 
sion.) 


PROPER  HEADS 

The  two  (female)  newspaper  persons 
who  complained  about  the  headlines  in 
the  May  3 1 ,  E  &  P.  (“  Affirmative  Action 
Officer  Appointed”  and  “Woman 
Named  Editor  of  El  Paso  Times”)  are 
missing  an  essential  point. 

The  very  fact  that  a  woman  was  named 
to  a  top  newspaper  job  is  itself  news — 
good  news! — and  quite  properly  was 
played  up  in  the  headline. 

If  a  woman  is  named  President  of  the 
United  States  would  not  supporters  of 
the  Equal  Rights  Amendment  rejoice  to 
see  a  headline  “Ex-Beauty  Queen 
Elected  President”  with  a  subsidiary 
bank,  “Voters  Elect  Merry  Margaret 
Wolf  to  Top  Post”  and  a  cross-line, 
“E.R.A.  Leaders  Applaud”? 

The  headline,  “Woman  Named 
Editor”  does  not  demean  women.  It 
glorifies  their  rise  to  the  pinnacle  of  jour¬ 
nalistic  success. 

1  assume  E&P  would  answer  the 
letter-writers’  question,  “Would  you 
have  printed  'Man  Named  Editor  of  El 
Paso  Times’?”  in  the  negative,  because 
naming  a  man  is  not  news,  and  naming  a 
woman  IS  news. 

Some  day,  one  hopes,  the  choice  of  a 
woman  to  a  top  job  will  no  longer  be 
headline  news. 

William  M.  Freeman 
(Freeman  retired  in  1976  from  the  news 
staff  of  the  New  York  Times,  lives  now  on 
a  private  mountainside  in  Cambridge, 
N.Y.) 

GAIN  EXPECTED 

In  reporting  in  Editor  &  Publisher  of 
July  5,  page  14  about  the  consolidation  of 
the  Oregon  Statesman  and  the  Capital 
Journal,  it  was  indicated  1  expected  a 
circulation  decline.  The  merger  was  un¬ 
dertaken  for  a  variety  of  reasons,  not  the 
least  of  which  was  the  complexity  of  dis¬ 
tributing  and  selling  two  products  each 
day.  By  simplifying  the  circulation  func¬ 
tion,  we  expect  a  modest  gain  in  total 
circulation  by  the  end  of  the  year. 

John  H.  McMillan 


REAL  LOSERS 

I  read  with  interest  your  editorial 
“When  will  they  learn?”  (E&P,  July  19). 
You  made  the  point  that  only  about  15% 
of  U.S.  homes  were  tuned  in  to  the  tele¬ 
vision  broadcasts  of  the  Republican 
Convention  so  that  85%  got  their  infor¬ 
mation  elsewhere.  This  was  enlighten¬ 
ing. 

Something  else  was  also  enlightening 
about  the  Republican  Convention  and 
the  print  media.  I  saw  Representative 
Jack  Kemp  give  an  outstanding  speech  at 
the  convention,  yet  could  find  not  a  sin¬ 
gle  line  from  his  speech  in  the  ensuing 
newspaper  accounts  of  the  convention  in 
the  next  several  days.  I  checked  the 
Philadelphia  Inquirer,  Burlington 
County  Times  (N.J.),  New  York  Times, 
Courier  Post  (Cherry  Hill,  N.J.)  and 
Philadelphia  Bulletin. 

1  understand  your  point  a'oout  the  small 
percentage  of  U.S.  homes  tuned  in  to  the 
convention,  yet  these  people  did  have  an 
opportunity  to  hear  Kemp’s  speech.  Had 
they  depended  on  newspapers  for  infor¬ 
mation,  these  people  would  have  drawn 
a  blank.  Kemp  and  his  speech  were  given 
the  “deep  six”  treatment  by  the  print 
media.  The  85%  who  didn’t  watch  tv 
were  the  real  losers  in  this  one. 

Charles  Germain 

Willingboro,  N.J. 

Short  takes 


I  went  and  applied  for  them  and  also 
for  Medicare  to  help  pay  for  my  medicine 
and  my  wife  which  amounted  to  $60  per 
month. — St.  Johnsbury  (Vt.)  Calenonian- 
Record. 

*  ^  * 

As  part  of  his  continuing  battle,  Grail, 
coordinator  of  the  Union  County  De¬ 
partment  for  the  Preservation  of  Drug 
Abuse  and  Narcotic  Addiction,  has  de¬ 
veloped  a  program.  .  .  . — Union 
County  (N.J.)  Suburban  News. 

3(c  4c  ♦ 

Classified  ad:  Try  our  tender  roast 
beef  with  natural  gravy  or  golden  fried 
children. — Rock  Hill  (S.C.)  Evening 
Herald. 


SERVICE  HIGHLIGHTS 

Now  available — a  comprehensive  “Editor’s  Guide”  to 
The  New  York  Times  News  Service.  Designed  to  help 
you  make  the  most  practical  use  of  this  service  at  its 
various  levels.  This  manual,  yours  for  the  asking, 
covers  the  NYT  “Full  Wire,”  “Pony  Wire,”  “Five-Day 
Mail  Service,”  “Weekend  Mail  Service,”  “NYT 
Pictures” — and  provides  details  on  handling  copy 
for  both  a.m.  and  p.m.  papers,  as  well  as  notes  on 
transmission  and  advisories.  A  must  for  every  editor. 
Contact  Bill  O’Shea  at  (212)  972-1070. 


She  J]ork  Stme0 

■  NEWS  SERVICE 


EDITOR  &  PUBLISHER  for  August  9,  1980 


In  Syracuse,  adults  18  years  and  older 


71% 

Weekly  Share 


78% 

Sunday  Share 


The  demographic  profile  of  Metropolitan  Syracuse 
lists  454,000  adults  (18  years  and  older).  Of  that  group, 
The  Syracuse  Newspapers  reach  71%  or  321,000  un¬ 
duplicated  adult  readers  every  weekday.  Sundays  are 
even  better  with  78%  of  Syracuse's  total  adults. 

Want  some  real  adult  reading?  Call  The  Syracuse 
Newspapers  at  315/473-7765  and  ask  for  our  Demo¬ 
graphic  Profile. 

Source:  Belden  CMS  October-December,  1978 
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The  Post-Standard,  Mornings. 

Herald-Journal,  Evenings. 

^  Sunday  Herald-American. 

Represented  nationally  by  Newhouse  Newspapers 
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Editors  cope  with  costiier 
paper  by  reducing  content 


While  newsprint  prices  soar  and  pub¬ 
lishers  scramble  to  save  paper,  newspa¬ 
per  readers  find  stories  are  growing 
shorter,  there  are  more  and  more  col¬ 
umns  of  briefs  and  feature  content  is 
being  cut  down. 

These  are  among  the  findings  of  the 
Changing  Newspaper  Committee  of  the 
AP  Managing  Editors  Association  after  a 
survey  of  107  editors,  95  publisher  or 
production  directors,  and  16  paper  mills. 

Here  are  some  of  the  reports  from  the 
editors: 

.  .  .  Sixty-four  said  their  newspapers 
have  pushed  for  tighter  editing  and 
shorter  stories,  51  have  had  to  face  a 
tighter  newshole  and  49  have  gone  to 
more  briefs  columns. 

.  .  .  Twenty-eight  reported  cutting  the 
number  of  standing  features;  22  have 
trimmed  the  size  of  pictures  or  comics 
and  15  have  reduced  type  size  or  leading. 

.  .  .  Fifty-seven  said  newsprint  costs 
and  shortages  have  inhibited  improve¬ 
ments  in  content.  As  one  editor  said: 
“We  haven’t  taken  any  steps  backward; 
we  just  haven’t  been  able  to  go  for¬ 
ward.’’ 

.  .  .  Thirty-three  editors  said  their 
newspapers  have  reduced  circulation  in 
high-cost  areas:  18  said  newsprint  costs 
have  resulted  in  a  tighter  newsroom 
budget,  and  16  have  been  denied  news¬ 
print  for  special  sections. 

Only  31  of  the  publishers  responding 
to  the  survey  declared  their  newspapers 
are  suffering  from  the  newsprint  situa¬ 
tion. 

Here  were  some  of  the  responses, 
however: 

.  .  .  Forty-two  said  their  newspapers 
have  recently  cut  roll  size. 

...  In  a  figure  conflicting  with  the 
editors’  reports,  51  publishers  said  they 
have  trimmed  costly  circulation, 

.  .  .  Thirty-nine  said  the  ratio  of  ads  to 
news  space  has  increased. 

.  .  .  Thirty-eight  said  newspaper 
costs/shortages  have  prevented  im¬ 
provements  the  publishers  wanted  to  see 
in  their  newspapers. 

.  .  .  Seventy-nine  said  they  had  in¬ 
creased  circulation  rates  with  newsprint 
costs  a  primary  culprit. 

The  report  of  the  survey  said:  “Pub¬ 
lishers  and  production  chiefs  aren’t  ex¬ 
static  about  current  newsprint  quality, 
and  are  even  more  concerned  about  the 
future.  Forty-four  said  the  quality  of 
paper  today  is  poorer  than  in  the  past, 
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another  28  said  it  is  ‘fair’  and  only  20 
seemed  fully  satisfied. 

“The  crystal  ball  was  even  more  dis¬ 
mal,  with  67  expecting  diminished  qual¬ 
ity  in  terms  of  reproduction,  trike- 
throughs  and  web  breaks  if  mills  con¬ 
tinue  their  trend  toward  lighter  paper. 
Only  13  anticipated  no  significant  prob¬ 
lems.” 

One  publisher,  sparing  of  words,  sim¬ 
ply  called  current  newsprint  “terrible”. 

The  report  said  that  newspapers  have 
come  up  with  a  variety  of  ways  to  cut  the 
waste  of  increasingly  expensive  news¬ 
print. 

“These  include  better  training  and 
supervision  for  crews;  incentive  pro¬ 
grams  for  pressmen,  paper  handlers, 
warehousemen  and  liftfork  operators; 
using  spoils  for  newsrooms  and  tear- 
sheets;  sending  to  subscribers  more 
start-up  or  paster  papers  that  once  were 
discarded  because  of  lesser  quality. 

“Also,  running  rolls  down  to  the  core; 
setting  waste  reduction  goals  for 
pressmen;  trimming  or  eliminating  proc¬ 
ess  color  (especially  on  the  news  side); 
reducing  newshole;  better  accountability 
through  a  computerized  newsprint  sys¬ 
tem;  cutting  the  number  of  returns  and 
other  unsold  copies. 

“And,  stripping  less  from  rolls  being 
prepared  for  the  press;  reducing  roll 
width;  better  book  arrangements  to 
eliminate  difficult  press  setups  and  runs; 
upgrading  maintenance  to  cut  shutdown 
problems;  installing  humidity  controls; 
tightening  controls  on  all  processing 
functions;  and  no  overage  runs.” 

All  the  mills  reporting  said  inflation 
was  obviously  a  major  factor  in  the 
newsprint  situation. 

“One  mill  said  the  cost  to  build  new 
mills  has  tripled  in  the  past  decade; 
another  that  total  costs  for  the  company 
have  risen  131%  since  1969  and  are  ex¬ 
pected  to  climb  another  21%  this  year;  a 
third  that  ‘our  raw  material  supplies, 
energy  and  labor  will  cost  at  least  15% 
more  on  average  (this  year)  than  in 
1979’.” 

One  mill  said:  “We  estimate  that  a 
modem  mill  required  the  energy  equiva¬ 
lent  of  seven  barrels  of  oil  to  produce  one 
ton  of  newsprint.” 

Some  of  the  mills  pointed  out  that 
costs  of  wood  have  escalated  especially 
as  logging  operations  have  had  to  go 
farther  afield,  increasing  haul  distances 
and  compounding  the  expensive  fuel 
problem. 


[sp 

Every  Saturday  since  1884 

The  report  declared  that  “one  mill  was 
optimistic,  saying  cost  increases  to  the 
publisher  might  be  only  4*/i  to  5%  annu¬ 
ally  if  the  general  inflation  rate  is  held  to 
7  to  9%.  Another  said  expanded  capacity 
and  some  relief  in  the  inflation  rate  due 
to  government  actions  indicates  costs 
will  increase  ‘at  a  considerably  lesser 
rate  than  in  the  1970s’.  A  third  said  8  to 
10%  annually.” 

The  survey  report  said  the  mills  gener¬ 
ally  don’t  anticipate  serious  newsprint 
shortages  unless  labor  problems  crop  up. 

So  far  as  adding  new  capacity  was 
concerned,  the  mills  cited  these 
headaches:  return  on  investment,  en¬ 
vironmental  protection,  timber  supplies, 
suitable  sites,  increased  construction 
costs  and  overcapacity. 

The  reports  said  the  mills  defend  the 
quality  of  their  paper  against  criticisms 
of  inadequate  strength  or  poor  reproduc¬ 
tion  characteristics. 

Asked  whether  there  has  been  a  prob¬ 
lem  of  late  delivery  from  mills  to  news¬ 
papers,  some  said  there  was  no  problem, 
others  that  there  definitely  was.  One  mill 
called  it  “serious”. 

The  APME  report  was  compiled  and 
written  by  Jerik  Jones,  Jr.  (Tulsa 
Tribune)  with  the  help  of  Jim  McDaniel 
(Memphis  Commercial  Appeal),  Frank 
Wright  (Minneapolis  Tribune),  J.D. 
Alexander  (San  Diego  Union)  and  Joe 
Fenley  (Dayton  Daily  News). 

Reports  show  dip 
in  paper  usage 

Canadian  Pulp  and  Paper  Associa¬ 
tion’s  June  report  showed  that  total  U.S. 
newsprint  consumption  was  down  5.5% 
from  May  and  .3%  behind  June  1979. 

For  this  year’s  first  6  months,  to¬ 
tal  U.S.  newsprint  consumption  was 
4,977,000  metric  tons,  down  .6%  from 
the  year  earlier,  and  3,273,0(X)  metric 
tons  in  the  American  Newspaper  Pub¬ 
lishers  Association  sample  of  525  pa¬ 
pers,  a  dip  of  .1%. 

The  CPPA  report  shows  that  U.S. 
publishers  built  up  newsprint  inventories 
in  June  to  offset  the  impact  of  the 
Canadian  Paperworkers  Union’s  strike 
against  Abitibi-Price  Inc.,  which  ended 
last  weekend  (E&P,  August  2)  following 
a  month-long  shutdown. 

The  report  showed  that  total  U.S. 
newsprint  stocks  at  June  30  were  an 
estimated  1,192,000  metric  tons,  a  3.7% 
gain  from  May  and  27%  increase  from 
June  1979.  This  was  equivalent  to  a  47- 
day  supply  of  newsprint.  ANPA’s  sam¬ 
ple  put  inventories  at  801,000  metric 
tons,  or  50  days,  up  6.9%  from  May  and 
13%  above  a  year  ago. _ 
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Privacy  Protection  Act 
biil  passed  by  Senate 


The  Senate  passed  (August  4)  legisla¬ 
tion  which  would  prohibit  surprise 
searches  of  newsrooms. 

The  bili,  S.  1790,  known  officially  as 
the  Privacy  Protection  Act  of  1980,  was 
adopted  after  approval  of  a  Judiciary 
Committee  action  providing  that,  al¬ 
though  this  bill  does  not  also  protect  pri¬ 
vacy  of  doctors,  lawyers  and  the  clergy, 
the  Attorney  General  would  issue 
guidelines  within  six  months  to  provide 
some  non-media  protections. 

On  the  House  side,  a  separate  bill,  HR 
3486,  known  as  the  First  Amendment 
Priyacy  Protection  Act,  is  still  awaiting 
action. 

Both  pieces  of  legislation  are  designed 
to  offset  the  1978  decision  by  the  Su¬ 
preme  Court  in  the  case  of  Zurcher 
against  Stanford  University.  In  that  deci¬ 
sion,  the  court  held  that  police  officers 
armed  with  only  a  warrant  could  forcibly 
and  without  notice  search  a  person’s 
home  or  office  for  evidence  of  a  crime, 
even  if  that  person  were  in  no  way  sus¬ 
pected  of  criminal  activity. 

The  bill  approved  this  week  by  the 
Senate  would  require  police  to  go 
through  the  subpoena  process  in  their 
search  for  evidence. 

Just  last  week  the  American  Newspa¬ 
per  Publishers  Association  urged  con¬ 
gressional  action  after  a  local  Ada 
County  prosecuting  attorney  obtained 
only  a  search  warrant  and  rummaged 
through  the  offices  of  a  Boise,  Ida.  tele¬ 
vision  station  and  seized  two  videotapes 
in  connection  with  a  prison  riot. 

Under  the  bill  jjassed  by  the  Senate, 
exceptions  to  the  surprise  search  ban 
would  be: 

•  If  there  is  cause  to  believe  the  person 
possessing  the  materials  sought  is  in¬ 
volved  in  commission  of  a  crime. 

•  If  seizure  of  the  materials  is  neces¬ 
sary  to  prevent  death  or  serious  injury  to 
a  human  being. 

•  If  there  is  reason  to  believe  giving  of 
notice  in  order  to  get  a  subpoena  would 
result  in  destruction  of  evidence. 

The  act  provides  that  violation  will 
leave  the  government  liable  to  a  suit  for 
damages. 

Before  passage  of  the  legislation. 
Senator  Strom  Thurmond  (R-S.C.)  told 
his  colleagues  that  S  1790  "seeks  to 
strike  a  careful  balance  between  the  First 
Amendment  right  to  free  expression  and 
the  Fourth  Amendment  which  permits 
the  government  to  search  private  prop¬ 
erty  under  certain  circumstances.’’ 

Senator  Dole  (R-Kan)  urged  the  Sen¬ 
ate  to  join  him  in  supporting  the  bill  after 
saying  “The  Stanford  Daily  decision 
overextended  the  permissible  scope  of 
investigatory  activity.  This  is  not  fully 
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consistent  with  American  ideals  of  jus¬ 
tice.  Effective  enforcement  of  the  law 
requires  that  citizens  respect  those  re¬ 
sponsible  for  the  safety  of  the  commun¬ 
ity.  That  respect  can  only  be  established 
when  citizens  are  certain  that  the  law 
also  will  respect  their  rights.’’ 

Senator  Orrin  G.  Hatch  (R-Utah)  told 
the  Senate  that,  although  he  thought  the 
Supreme  Court  decision  in  the  Stanford 
Daily  case  was  a  correct  one,  he  was 
supporting  S  1790  because  he  did  not 
want  to  see  the  Stanford  Daily  decision 
“used  as  justification  for  increasingly 
commonplace  searches  of  newspaper  file 
rooms  and  similar  locations.” 

Thomson  merges 
Victoria  dailies 

The  Victoria  Times  and  Victoria  Col¬ 
onist,  two  daily  newspapers  owned  by 
Thomson  Newspaper  Ltd.,  will  merge 
into  the  Times-Colonist,  effective  Sep¬ 
tember  2. 

Colin  McCullough,  president  of  Vic¬ 
toria  Press  Ltd.,  said  62  employes  will  be 
dismissed  when  the  papers,  which  were 
acquired  from  FP  Publications  Ltd.  ear¬ 
lier  this  year,  become  one. 

The  new  paper  will  publish  morning 
and  evening  editions  Tuesday  to  Friday 
with  the  evening  paper  being  a  replated 
version  of  the  morning  one.  The  Satur¬ 
day  edition  will  be  only  mornings  while 
the  Monday  edition  will  be  only  after¬ 
noons.  The  Sunday  edition  will  be  a 
morning  paper. 

Head  resigns 
from  Parade 

James  D.  Head,  editor  of  Parade 
magazine,  has  resigned  as  editor  to  pur¬ 
sue  other  professional  opportunities.  The 
post  of  editor  at  the  magazine  was  dis¬ 
continued. 

Walter  Anderson,  formerly  managing 
editor,  was  promoted  to  executive  editor 
(E«&P,  July  12). 

Head,  a  former  Gannett  daily  newspa¬ 
per  editor  and  vice  president  of  Gannett 
Westchester-Rockland  (N.Y.)  Newspa¬ 
pers,  joined  Parade  in  1975  as  managing 
editor  and  became  associate  publisher  in 
1977. 

Research  manager 

Karen  Ceccanese  was  named  research 
manager  of  Sawyer  Ferguson  Walker 
Co.,  Inc.  Formerly  research  manager  of 
Capital  Newspapers  (Albany  Times- 
Union  and  Knickerbocker  &  News), 
Miss  Ceccanese  is  a  graduate  of  Russell 
Sage  College. 


Prosecutor  sued 
on  newsroom  raid 

Station  KBCI-tv  sued  the  Ada  County 
Prosecuting  Attorney  (August  1),  con¬ 
tending  that  a  search  on  Saturday  (July 
26)  of  the  station’s  newsroom  for  vid¬ 
eotapes  of  a  riot  at  the  Idaho  State 
Penitentiary  was  “precipitous”  and 
“unwarranted.” 

The  lawsuit,  filed  in  Idaho  Fourth  Dis¬ 
trict  Court,  asks  for  a  declaratory  judg¬ 
ment  that  the  search  violated  the  Boise 
station’s  constitutional  rights  to  free 
speech  and  protection  against  unwar¬ 
ranted  searches  and  seizures.  No  mone¬ 
tary  damages  were  sought. 

The  station’s  attorney,  Peter  Boyd  of 
Boise,  called  the  actions  of  the  Prosecu¬ 
tor,  James  Harris,  “precipitous,  unwar¬ 
ranted  and  hasty,  and,  in  retrospect,  I 
wouldn’t  be  surprised  if  Harris  agrees 
with  us.” 

Armed  with  a  search  warrant,  police 
seized  film  station  photographers  had 
shot  in  the  aftermath  of  a  riot  at  the 
Idaho  State  Penitentiary. 

The  film  was  shot  when  prison  inmates 
invited  a  television  reporter  and  camera 
operator  to  record  prisoners’  grievances. 
Although  the  reporters  shot  about  30 
minutes  of  film,  only  15  minutes  was 
aired  by  the  station.  Police  then  searched 
the  newsroom  and  confiscated  the  film  to 
use  in  identifying  inmates  who  partici¬ 
pated  in  the  uprising. 

♦  *  ♦ 

Georgia  Bureau  of  Investigation  ran¬ 
sacked  the  home  files  of  Albany  (Ga.) 
Herald  reporter  Charles  Postell  on  July 
29. 

The  GBI  agents  said  they  were  seek¬ 
ing  material  relating  to  the  recent  escape 
of  four  murderers  from  a  state  prison. 
Postell  had  notified  authorities  of  the 
breakout  after  receiving  calls  from  the 
fugitives  (E&P,  August  2). 

Penalty  for  headline 

A  judge  in  Bristol,  England,  recently 
levied  a  fine  of  about  $1 .2(X)  (US)  on  Eric 
Price,  editor  of  the  Western  Daily  Press, 
for  publishing  a  “completely  improper” 
headline  on  a  report  of  a  trial.  The  inci¬ 
dent  caused  a  mistrial.  Price  said  he  had 
problems  in  keeping  experienced  sub¬ 
editors  because  of  the  attractions  of  tele¬ 
vision,  radio  and  Fleet  Street. 

Cohen  renamed 

Jack  Cohen,  vicepresident-director  of 
print/outdoor  media  buying  for  Doyle 
Dane  Bernbach,  was  re-appointed 
chairman  of  the  American  Association  of 
Advertising  Agencies  Committee  on 
Newspapers.  Cohen  was  also  recently 
appointed  to  the  board  of  directors  of 
Certified  Audit  Circulations  which  audits 
free  circulation  newspapers. 
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AN  PA  to  support  revision 
of  Communications  Act 


Katharine  Graham,  president,  Ameri¬ 
can  Newspaper  Publishers  Assn.,  urged 
newspaper  executives  to  “enthusiasti¬ 
cally  support”  the  House  Commerce 
Committee’s  version  of  the  bill  (HR6121) 
to  revise  the  1934  Communications  Act. 

By  a  vote  of  25  to  5,  the  House  Com¬ 
merce  Committee,  passed  (July  30)  an 
amendment,  introduced  by  Rep. 
Timothy  Wirth,  that  would  bar  dominant 
common  carriers — which  in  the  case  of 
the  House  bill  means  AT&T — from  offer¬ 
ing  data  retrieval  services  for  the  types  of 
information  now  being  provided  by 
newspapers,  periodicals,  radio  or  televi¬ 
sion  (E&P,  August  2).  The  amended  bill 
was  sent  to  the  full  House. 

Graham  told  publishers  in  a  letter, 
dated  July  31: 

“With  this  amendment  language  in  the 


bill,  the  ANPA  Executive  Committee 
feels  that  many  of  our  members  will  now 
want  to  support  this  legislation.  Beyond 
the  many  public-policy  reasons  why  a 
revision  of  the  1934  Communications  Act 
is  long  overdue,  we  feel  it  would  be  in  the 
best  interests  of  the  American  people  if 
the  telecommunications  industry  were  to 
develop  in  the  years  ahead  under  fair, 
federal  guidelines.  If  there  is  no  legisla¬ 
tion,  a  vacuum  will  continue  to  exist  in 
this  area  that  AT&T  can  attempt  to 
exploit  on  a  state-by-state  basis. 

“But  the  struggle  to  secure  passage  of 
fair,  responsible  legislation  has  really 
just  begun.  The  House  Rules  Committee 
and  the  House  Monopoly  Subcommittee 
will  also  be  considering  this  legislation  in 
the  days  and  weeks  ahead.  And  on  the 
Senate  side,  a  different  version  of  this 


legislation  is  still  pending  before  the  Sen¬ 
ate  Commerce  Committee. 

“The  Senate  bill,  incidentally,  affords 
us  an  opportunity  to  broaden  the  defini¬ 
tion  of  dominant  common  carrier,  in  a 
way  that  would  prohibit  not  just  AT&T 
from  becoming  a  supplier  of  information, 
but  impose  the  same  restrictions  on  other 
large  phone  companies  such  as  GTE  as 
well. 

“This  battle  is  complicated,  and  1  fear 
there  is  strong  possibility  that  all  of  the 
problems  may  not  be  solved  this  year. 
But  while  the  task  of  rewriting  the  Com¬ 
munications  Act  may  ultimately  be  put 
over  to  the  next  session  of  Congress,  I 
feel  it  is  imperative  that  we  keep  atop 
this  issue — and  continue  to  offer  our 
thoughts  to  our  lawmakers — in  the 
weeks  ahead.” 

Graham  credited  the  passage  of  the 
amendment  to  the  work  of  an  ANPA 
team  led  by  Scott  Low,  Quincy  (Mass.) 
Patriot  Ledger,  and  Bob  Marbut, 
Harte-Hanks  Communications,  who  she 
said  visited  and  made  phone  calls  to  a 
number  of  key  Congressmen. 


2-day  workshop  held  on  electronic  news 


By  Earl  Wilken 

CompuServe  Incorporated  and  the 
Associated  Press  held  a  two-day  work¬ 
shop  on  electronic  delivery  of  news,  July 
21-22,  in  Columbus,  Ohio,  corporate 
headquarters  of  the  nation  wide  compu¬ 
ter  services  company. 

About  125  newspaper  publishers  and 
executives  representing  approximately 
60  newspaper  organizations,  all  members 
of  the  Associated  Press,  discussed  the 
marketing,  editorial  and  technical  as¬ 
pects  of  delivering  an  “electronic  edi¬ 
tion”  of  their  newspapers  to  personal 
computer  owners  in  homes  and  small 
businesses. 

Nearly  a  year  ago  the  board  of  direc¬ 
tors  of  the  AP  held  discussions  with 
CompuServe  executives  and  talked 
about  an  experiment  using  the  technol¬ 
ogy  of  information  retrieval. 

Subsequently  CompuServe  selected  13 
newspapers  to  participate  in  the  experi¬ 
ment  with  the  Columbus  (Ohio)  Dispatch 
being  the  first  newspaper  in  the  group  to 
go  live  on  July  1,  with  an  “electronic 
edition.”  (See  E&P,  July  12). 

The  Monday  evening  dinner  session 
heard  Katharine  Graham,  president  of 
the  American  Newspaper  Publishers  As¬ 
sociation,  review  AT&T’s  efforts  for 
possible  delivery  of  information  into  the 
home.  Graham  also  recounted  the  re¬ 
marks  made  by  Charles  Brown,  head  of 
AT&T,  when  he  spoke  before  the  Tele¬ 
communications  Committee  of  the 
ANPA,  earlier  this  year. 

Graham  emphasized  the  threat  of 
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AT&T  with  a  comparison  of  net  rev¬ 
enues  in  1979  of  Knight-Ridder  and 
AT&T.  She  said  the  Knight-Ridder 
group  with  over  4  million  circulation  had 
revenues  over  $980  million  while 
AT&T’s  net  revenues  were  $46  billion. 
Bell’s  assets,  Graham  said,  exceed  the 
combined  assets  of  all  the  newspaper  in¬ 
dustry. 

The  ANPA  president  said  the  associa¬ 
tion  had  been  working  on  amendments  to 
the  proposed  legislation.  Telecommuni¬ 
cations  Act  of  1980,  and  urged  all  execu¬ 
tives  to  work  for  the  ANPA’s  amend¬ 
ments. 

At  the  same  session,  Jeffrey  Wilkins, 
president  of  the  10  year  old  time  sharing 
CompuServe  organization  which  is  now 
a  subsidiary  of  H  &  R  Block,  Inc.,  told 
the  newspaper  executives  how  his  or¬ 
ganization  started  in  August  1979,  the 
MicroNet  service. 

MicroNet  is  a  computer  time  sharing 
and  software  distribution  service  for 
home  and  small  business  applications,  he 
said,  and  can  be  accessed  via  local  tele¬ 
phone  service  in  more  than  175  major 
metropolitan  areas. 

Wilkins  said  the  market  of  personal 
computer  hobbyists  was  small  but  grow¬ 
ing  and  could  be  identified  for  consumer 
marketing.  When  CompuServe  looked  at 
their  customer  base  and  telecommunica¬ 
tions  network,  he  said,  they  also  looked 
at  1 1  of  those  markets  which  became  the 
markets  for  the  experiments. 

In  addition  to  the  13  newspapers  des¬ 
ignated  as  the  “experimenters,”  the 
other  newspapers  at  the  workshop  were 


considered  “observers”  who  will  be 
monitoring  the  experiment  and  analyzing 
the  results  to  determine  the  future  of 
electronic  news  delivery. 

Wilkins  in  his  discussion  on  the 
philosophy  and  role  of  CompuServe  said 
it  was  not  whether  a  market  existed  for 
the  delivery  of  an  “electronic  edition”  of 
newspapers,  but  when.  He  went  on  to 
say  newspapers  should  position  them¬ 
selves  to  take  advantage  of  the  future 
and  the  role  of  CompuServe  was  to  pro¬ 
vide  the  distribution  of  the  newspaper’s 
information. 

Robert  Johnson,  general  manager  of 
the  Columbus  Dispatch,  told  the  news¬ 
paper  executives  at  the  dinner  meeting 
the  paper  had  learned  in  the  last  21  days 
of  providing  news  to  CompuServe  cus¬ 
tomers  that  it  can  be  done,  the  system 
looks  good  and  the  paper  was  studying 
new  approaches  in  providing  news. 

The  president  of  the  Dispatch  Printing 
Company,  John  Wolfe,  said  at  the  same 
session  that  newspapers  had  to  test  the 
marketplace  in  order  to  determine  the 
public’s  need  for  an  electronic  informa¬ 
tion  service. 

The  Tuesday  workshop  sessions  cov¬ 
ered  marketing,  editorial  and  technical 
aspects  of  the  experiment. 

A  promotional  movie  on  Tandy  Cor¬ 
poration’s  Radio  Shack  operation  was 
presented  during  the  marketing  session 
with  Wilkins  saying  Tandy  was  a  heavy 
advertiser  in  newspapers.  Wilkins  also 
discussed  new  home  computer  products 
from  Radio  Shack  that  will  help  to  ex- 
(Continued  on  page  37) 
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Newspaper  companies 
feel  recession  impact 


The  second  quarter  ended  with  mixed 
results  for  the  newspaper  industry. 
While  some  publicly  held  companies  re¬ 
ported  sizeable  earnings  gains  for  the 
quarter  over  the  year  before,  others  saw 
their  incomes  drop  in  the  quarter  due  to 
advertising  linage  declines  and  the  high 
cost  of  newsprint. 

Knight-Ridder  Newspapers  attributed 
a  6.3%  second  quarter  earnings  decrease 
to  74^  a  share  from  790  per  share  to  a 
“recession  induced  ad  linage  decline”  of 
4%  overall.  The  company  stated  most  of 
the  linage  decrease  occurred  in  clas¬ 
sified. 

Second  quarter  income  was  $24. 1  mil¬ 
lion  in  1980  compared  to  $26.1  to  1979. 
For  the  first  half  of  1980,  Knight- 
Ridder’s  earnings  were  $43.3  million,  or 
$1 .33  per  share,  compared  to  earnings  of 
$42.5  million,  or  $1.29  a  share,  in  the  first 
half  of  1979. 

Knight-Ridder’s  total  operating  costs 
largely  as  a  result  of  newsprint  and  labor 
increases  rose  14.5%  in  the  second  quar¬ 
ter  from  $200.7  million  to  $229.8  million. 
Total  operating  revenues  increased  by 
only  10.7%  in  the  same  period,  from 
$274.6  million  from  $248.1  million.  The 
company  said  1980’s  figures  include  re¬ 
cent  acquisitions  while  1979’s  do  not. 

Total  operating  revenues  for  the  six 
months  ended  June  30,  1980  were  $532.5 
million  compared  to  $470  million  in  total 
operating  revenues  for  the  first  half  of 
1979. 

Gannett  Company  reported  “record 
earnings  and  earnings  per  share”  for  the 
second  quarter  resulting  from  revenue 
increases  for  all  major  divisions:  news¬ 
paper,  broadcast,  and  outdoor. 

Gannett’s  second  quarter  earnings 
were  $40.5  million,  $1.13  per  share  on 
operating  revenues  of  $308  million  in 
1980  compared  with  earnings  of  $36.6 
million,  $1.02  per  share,  on  $271  million 
in  revenues  for  the  second  quarter  of 
1979. 

Income  for  the  first  half  of  1980  came 
to  $67.7  million,  $1 .88  per  share,  on  rev¬ 
enues  of  $582  million  versus  earnings  of 
$60.4  million,  $1.70  per  share,  from  $508 
million  in  revenues  in  the  first  half  of  last 
year. 

Gannett’s  newspaper  revenues  rose  in 
the  second  quarter  despite  a  2%  decline 
in  advertising  linage. 

A  company  spokesman  said  the  higher 
revenues  result  from  “ad  rate  increases 
reflecting  the  growth  of  the  papers”  and 
“more  different  people  advertising 
which  means  smaller  ads  at  a  higher 
rate.” 

In  the  second  quarter,  newspaper  ad 
revenues  were  $179  million  in  1980  com¬ 
pared  to  $161.7  million  in  1979.  Circula- 
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tion  revenues  for  the  quarter  came  to 
$56.6  million  this  year  versus  $48. 1  mil¬ 
lion  in  1979. 

For  the  first  six  months  of  1980,  Gan¬ 
nett’s  newspaper  ad  revenues  were 
$338.3  million  and  circulation  revenues 
were  $110.3  millioin.  In  the  first  half  of 
last  year,  ad  revenues  totalled  $302  mil¬ 
lion  and  circulation  revenues  were  $95.6 
million. 

Dow  Jones  &  Co.  reported  a  3%  de¬ 
cline  in  net  income  for  the  second  quar¬ 
ter  ended  June  30  and  a  3.6%  increase  for 
the  first  half  of  1980.  Revenues  improved 
for  both  the  second  quarter  and  six 
months. 

Net  income  for  the  second  quarter  was 
$12,725,000,  or  82  cents  a  share,  com¬ 
pared  with  year-earlier  earnings  of 
$13,124,000,  or  85  cents  a  share.  Rev¬ 
enues  for  the  quarter  rose  19.3%  to 
$128,405,000  from  $107,665,000  in  the 
1979  period. 

Earnings  for  the  first  half  increased  to 
$24,656,000,  or  $1.59  a  share,  from 
year-earlier  net  income  of  $23,794,000, 
or  $1.54  a  share.  Revenues  for  the  six 
months  rose  20.8%  to  $248,696,000  from 
$205,880,000  in  the  year-earlier  period. 

The  company  cited  several  “adverse 
developments”  which  offset  gains 
posted  by  the  Wall  Street  Journal,  Bar¬ 
ron's  Weekly,  and  Dow  Jones  News  Ser¬ 
vices. 

These  developments  included  a 
domestic  newsprint  shortage  that  forced 
Dow  Jones  to  buy  and  ship  premium- 
priced  European  tonnage,  reducing 
second-quarter  earnings  by  about  50  a 
share.  Losses  posted  by  Book  Digest 
magazine  reduced  second-quarter  net  in¬ 
come  by  about  50  a  share  and  start-up 
losses  incurred  by  a  Dow  Jones  equity 
affiliate  that  operates  a  Virginia  news¬ 
print  mill  reduced  second-quarter  earn¬ 
ings  by  an  additional  30  a  share. 

The  company  said  the  second  quarter 
loss  of  the  Virginia  newsprint  mill  was 
“about  half  the  loss”  posted  by  the  ven¬ 
ture  in  the  first  quarter  of  this  year. 

Second-quarter  earnings  of  Dow 
Jones’  two  major  subsidiaries,  Ottaway 
Newspapers,  Inc.  and  Richard  D.  Irwin, 
Inc.,  a  book  publisher,  were  about  even 
with  year-earlier  results. 

Harte-Hanks  Communications  re¬ 
corded  a  16%  improvement  in  second 
quarter  earnings  per  share,  from  560  in 
1979  to  650  in  1980.  Net  income  for  quar¬ 
ter  was  $6.1  million  on  $75.8  million  in 
revenues.  In  1979,  second  quarter  net 
income  was  $5.2  million  on  revenues  of 
$60.7  million. 

For  the  first  six  months,  net  income 
reached  $9.8  million,  $1.04  a  share,  on 
revenues  of  $141.6  million.  In  the  first 


half  of  1979,  net  income  came  to  $8.3 
million  with  revenues  at  $112.1  million. 

The  recession  took  a  big  bite  out  of 
Post  Corporation’s  (Appleton,  Wise.) 
revenues  and  net  income  in  both  the  sec¬ 
ond  quarter  and  first  half  of  1980. 

Income  dropped  to  $857,000,  470  per 
share,  in  the  second  quarter  of  1980  from 
$1 .5  million,  or  820  a  share,  in  the  second 
quarter  of  last  year. 

First  half  earnings  totalled  $1.2  mil¬ 
lion,  640  a  share,  in  1980  compared  to 
$1.9  million,  $1.06  a  share,  in  1979. 

Post  said  a  decline  in  classified  adver¬ 
tising  especially  in  automotive  and  real 
estate,  was  the  main  reason  for  the  de¬ 
cease  in  earnings.  As  a  result,  earnings 
for  the  newspaper  division  dropped  by 
60%.  The  broadcast  division’s  earnings 
decreased  17%. 

A  28%  increase  in  Post’s  interest  ex¬ 
penses  over  the  second  quarter  of  last 
year  also  contributed  to  the  drop  in  earn¬ 
ings. 

Washington  Post  Co.’s  newspaper  divi¬ 
sion  recorded  a  13%  increase  in  revenues 
for  the  second  quarter  in  1980  over  1979 
as  a  result  of  higher  rates.  Ad  linage, 
particularly  classified,  dropped  at  the 
company’s  three  newspapers:  the  Wash¬ 
ington  Post,  Trenton  Times,  and  Everett 
(Wash.)  Herald.  Increased  expenses 
especially  newsprint,  caused  a  decrease 
in  the  newspaper  division’s  operating  in¬ 
come  for  the  quarter. 

The  firm’s  net  income  was  $12.6  mil¬ 
lion,  900  a  share,  in  the  second  quarter  of 
1980  compared  to  $14.5  million,  920  a 
share,  for  the  same  quarter  in  1979  on  a 
larger  number  of  shares  outstanding. 
Second  quarter  revenues  were  $170.5 
million  1980  versus  $152.3  million  in 
1979. 

Net  income  for  the  first  half  of  1980 
was  $16.4  million,  or  $1.17  a  share,  com¬ 
pared  to  $22.1  million,  or  $1.39  a  share, 
on  a  larger  number  of  shares  outstand¬ 
ing,  before  a  special  charge  in  1979  re¬ 
flecting  the  cumulative  effect  of  a  change 
in  a  method  of  accounting.  Revenues  for 
the  first  half  of  1980  were  $321.7  million 
compared  to  $282.6  million  for  the  first 
half  of  1979. 

Income  from  operations  for  the  second 
quarter  of  1980  was  $24.5  million,  down 
1 1  percent  from  $27.5  million  for  the  sec¬ 
ond  quarter  of  1979,  due  to  losses  from 
publication  of  a  new  magazine.  Inside 
Sports . 

New  York  Times  Co.  reported  strong 
profit  gains  for  the  second  quarter  of  this 
year. 

The  company’s  earnings  per  share  for 
the  quarter  rose  to  920  on  net  income  of 
$11.03  million  compared  to  share  earn¬ 
ings  of  820  and  net  income  of  $9.44  mil¬ 
lion  in  1979.  Revenues  in  the  second 
quarter  totalled  $187.8  million  in  1980 
versus  $165.8  million  last  year. 

For  the  first  six  months  of  this  year,  the 
Times  Co.  recorded  net  income  of  $21.9 
million,  $1.82  per  share,  on  $358.2  mil- 
(Continued  on  page  13) 

EDITOR  &  PUBLISHER  for  August  9.  1980 


(Continued  from  page  12) 
lion  in  revenues.  During  the  first  half  of 
1979,  the  company’s  net  income  was 
$17.1  million,  $1.44  per  share,  from  rev¬ 
enues  of  $310.9  million. 

The  operating  profits  of  the  New  York 
Times  newspaper  rose  to  $9.9  million,  an 
18%  gain  over  the  $8.4  million  registered 
in  the  second  quarter  of  last  year.  For  the 
first  half  of  the  year,  the  newspaper 
showed  a  41%  improvement  in  operating 
profit  to  $19.3  million  against  $13.7  mil¬ 
lion  in  1979. 

The  company  stated  its  regional  news¬ 
papers  showed  modest  increases  in 
operating  profits  in  both  the  second  quar¬ 
ter  and  first  half  of  this  year. 

The  Times  Co.  said  its  newsprint  com¬ 
panies  showed  a  “particularly  strong” 
performance  in  the  quarter.  The  com¬ 
pany  added  a  strike  which  closed  the 
Gaspesia  Pulp  and  Paper  Co.,  Ltd.  in 
which  it  holds  an  equity  interest,  “will 
adversely  affect  the  third  quarter  equity 
in  earnings.”  A  tentative  agreement  on  a 
two  year  contract  was  reached  the 
weekend  of  July  26  to  end  the  strike 
which  had  closed  the  Gaspesia  mill  since 
June  28. 

Multimedia,  Inc.  has  reported  its  sec¬ 
ond  quarter  earnings  were  up  over  1 1% 
for  a  total  of  $5,830,000  compared  with 
$5,237,000  earned  in  the  second  quarter 
of  1979.  Earnings  per  share  were  $.58 
compared  with  $.52,  an  increase  of  12%. 
Revenues  for  the  quarter  ended  June  30 
were  $42,662,000  compared  with 
$34,518,000,  a  24%  increase. 

Newspaper  operating  revenues  grew 
12%  to  $17,934,000  from  $16,032,000. 
Broadcasting  revenues  totalled  $21,707,000, 
a  17%  gain  over  1979  second  quarter 
revenues  of  $18,486,000. 

Earnings  for  the  six  months  ended 
June  30  increased  14%  to  $9,636,000 
from  $8,487,000.  Earnings  per  share 
were  $.96  compared  with  $.85,  a  13% 
increase.  Revenues  for  the  six  months 
were  $76,561,000  compared  with 
$61,506,000,  a  24%  gain. 

Newspaper  revenues  totalled  $33,669,000 
for  the  six  months,  15%  ahead  of  the 
same  period  last  year.  Broadcasting  rev¬ 
enues  were  up20%,  totalling  $38,873,000. 

Lee  Enterprises  reported  its  net  income 
for  the  third  quarter  ended  June  30  rose 
to  $4.4  million,  61^  a  share,  compared  to 
$4.3  million,  580  per  share,  for  the  same 
quarter  in  1979. 

In  the  third  quarter,  the  Lee  also  had  a 
capital  gain  from  the  sale  of  KlMT-tv, 
Mason  City,  la.,  of  $4.9  million  (net  of 
tax),  or  690  per  share. 

Operating  revenues  for  the  third  quar¬ 
ter  amounted  to  $35  million  versus  $29.7 
million  last  year. 

For  the  nine  months  ended  June  30, 
Lee  reported  net  income,  exclusive  of 
the  KlMT-tv  sale,  of  $1 1  million  or  $1 .53 
per  share,  compared  to  $10.9  million  of 
$1.51  per  share  last  year.  Nine  months 
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CAPITAL  CITIES  (N) 

1980 

1979 

Qtr.  to  June  30  revenues 

$120,502,000 

$108,447,000 

Net  income 

20.605.000 

18.352.000 

Share  earnings 

1.57 

1.33 

6  mos.  revenues 

227.228.000 

198.242.000 

Net  income 

35.716.000 

30.322.000 

Share  earnings 

2.71 

2.20 

DOW  JONES  (N) 

1980 

1979 

Qtr  to  June  30  revenues 

$128,405,000 

$107,665,000 

Net  income 

12.725.000 

13,124.000 

Share  earnings 

0.82 

0.85 

6  mos.  revenues 

248.696.000 

205,880.000 

Net  income 

24.656.000 

23,794,000 

Share  earnings 

1.59 

1.54 

GANNETT  (N) 

1980 

1979 

Qtr  to  June  30  revenues 

$308,073,000 

$270,790,000 

Net  income 

40.520.000 

36,556,000 

Share  earnings 

1.13 

1.02 

6  mos.  revenues 

581.502.000 

507,909.000 

Net  income 

67.670.000 

60,385,000 

Share  earnings 

1.88 

1.70 

HARTE-HANKS  (N) 

1980 

1979 

Qtr  to  June  30  revenues 

$75,800,000 

$60,671,000 

Net  income 

6.139.000 

5.184.000 

Share  earnings 

0.65 

0.56 

6  mos.  revenues 

$141,604,000 

$112,064,000 

Net  income 

9.790.000 

8.315.000 

Share  earnings 

1.04 

0.90 

KNIGHT-RIDDER  NEWS  (N) 

1980 

1979 

Qtr  to  June  30  revenues 

$274,600,000 

$248,100,000 

Net  income 

24.100.000 

26.100.000 

Share  earnings 

0.74 

0.79 

6  mos.  revenues 

532.500.000 

469.700.000 

Net  income 

43.300.000 

42.500.000 

Share  earnings 

1.33 

1.29 

LEE  ENTERPRISES  (N) 

1980 

1979 

Qtr  to  June  30  revenues 

$35,115,000 

$29,713,000 

Net  income 

9.330.000 

4.272.000 

Share  earnings 

1.30 

0.58 

9  mos.  revenues 

103.306.000 

87.095.000 

Net  income 

15.963.000 

10.994.000 

Share  earnings 

2.22 

1.51 

MEDIA  GENERAL  (A) 

1980 

1979 

Qtr  to  June  revenues 

$82,672,000 

$71,108,000 

Net  income 

7.365.000 

6.893.000 

Share  earnings 

1.02 

0.92 

6  mos.  revenues 

162.353.000 

134.781.000 

Net  income 

13.933.000 

11.651.000 

Share  earnings 

1.93 

1.56 

MULTIMEDIA  (0) 

1980 

1979 

Qtr  to  June  30  revenues 

$42,700,000 

$34,500,000 

Net  income 

5.830.000 

5.237.000 

Share  earnings 

0.58 

0.52 

6  mos.  revenues 

76.600.000 

61.500.000 

Net  income 

9.636  000 

8.487.000 

Share  earnings 

3.96 

0.85 

THE  NEW  YORK  TIMES  (A) 

1980 

1979 

Qtr  to  June  30  revenues 

$187,833,000 

$165,806,000 

Net  income 

11.030.000 

9.436.000 

Share  earnings 

0.92 

0.80 

6  mos.  revenues 

358.214.000 

310.923.000 

Net  income 

21.883.000 

17.077.000 

Share  earnings 

1.82 

1.44 

POST  CORP.  (A) 

1960 

1979 

Qtr  to  June  30  revenues 

$19,851,000 

$17,949,000 

Net  income 

857.000 

1.490.000 

Share  earnings 

0.47 

0.82 

6  mos.  revenues 

37.649.000 

32.698.000 

Net  income 

1.174.000 

1.927.000 

Share  earnings 

0.64 

1.06 

SOUTHAM 

1980 

1979 

6  mos.  net  income 

$19,530,000 

$16,300,000 

Share  earnings 

1.57 

1.31 

TIME  INC.  (N) 

1980 

1978 

Qtr  to  June  30  revenues 

$699,726,000 

$629,589,000 

Net  income 

40.654.000 

42.340.000 

Share  earnings 

1.45 

1.52 

Shares  outst. 

28.079.000 

27.913.000 

6  mos.  revenues 

1.363.736.000 

1.165.679.000 

Net  income 

68.%1 .000 

68.948.000 

Share  earnings 

2.45 

2.47 

Shares  outst. 

28.128.000 

27.925.000 

TORONTO  SUN  PUBLISHING 

1980 

1979 

Year  ended  April  26  revs. 

$58,210,000 

$44,430,000 

Net  income 

3.740.000 

1.970.000 

Share  earnings 

1.87 

1.01 

4th  Qtr  net  income 

1.670.000 

764.000 

Share  earnings 

0.84 

0.38 

WASHINGTON  POST  (A) 

1980 

1979 

Qtr.  to  June  30  revenues 

$170,477,000 

$152,253,000 

Net  income 

12.574.000 

14.472.000 

Share  earnings 

0.90 

0.92 

6  rrras.  revenues 

321.702.000 

282.570.000 

Net  income 

16.429.000 

b8.598.000 

Share  earnings 

1.17 

0.54 

b-After  $13.5  loss  from 

accounting  change. 

operating  revenues  were  $103.3  million 
versus  $87  million  for  the  first  nine 
months  of  fiscal  1979.  Fiscal  1980  in¬ 
cludes  operations  of  newspapers  in  De¬ 
catur  and  Carbondale,  Ill.,  acquired  Oct. 
2,  1979. 

The  company  said  the  recession  and 
sharply  higher  interest  costs  continued  to 
adversely  affect  Lee  earnings  during  the 
third  quarter,  and  that  their  impact 
would  probably  be  felt  in  the  fourth  quar¬ 
ter  as  well. 

Affiliated  Publications,  which  publishes 
the  Boston  Globe,  reported  net  income 
of  $3  million,  580  per  share,  for  the  sec¬ 
ond  quarter  of  this  year  versus  $2.9  mil¬ 
lion,  560  per  share,  for  the  same  period 
in  1979.  Six  months  1980  net  income  was 
$4.50  million,  870  per  share,  compared  to 
$4.52  million,  880  per  share,  in  1979. 

Revenues  for  the  second  quarter  were 
$51  million  in  1980  compared  to  $45.8  in 
1979.  Six  months  revenues  were  $98.1 
million  versus  $87.6  million. 

Capital  Cities  Communications  re¬ 
ported  it’s  beginning  to  feel  the  reces¬ 
sion’s  impact  in  “business  booked  for 
the  third  quarter.” 

The  company’s  second  quarter  income 
showed  a  12%  increase,  jumping  to  $20.6 
million  from  $18.4  for  a  year  ago.  Earn¬ 
ings  per  share  rose  by  18%  to  $1.57. 


Income  for  the  first  half  of  1980  was 
$35.7  million. 

The  company  had  second  quarter  rev¬ 
enues  of  $121  million  and  second  quarter 
operating  income  of  $39.7  million  with 
the  largest  gains  coming  from  newspaper 
operations. 

Media  General’s  newspaper  division 
had  a  pre-tax  profit  of  $10.8  million  in  the 
first  half  of  1980  compared  to  $10.4  a 
year  ago.  The  newsprint  division’s  pre¬ 
tax  profit  for  the  first  half  rose  to  $12.2 
million  from  $10.5  in  the  first  half  of 
1979. 

Media  General’s  second  quarter  net 
income  was  $7.4  million  on  revenues  of 
$82.7  million  in  1980  compared  to  net 
income  of  $6.9  million  on  revenues  of 
$71.1  million  in  l979. 

For  the  first  six  months,  the  com¬ 
pany’s  net  income  reached  $13.9  million 
on  $162.3  million  in  revenues  versus  net 
income  of  $11.7  million  on  revenues  of 
$135  million  a  year  ago. 

Time  Inc.,  which  publishes  the  Wash¬ 
ington  Star,  reported  the  recession’s  im¬ 
pact  in  the  second  quarter  lowered  earn¬ 
ings  4%  for  the  period,  making  earnings 
for  the  first  six  months  “essentially 
flat.” 

For  the  quarter  ended  June  30,  1980, 
(Continued  on  page  43) 
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Advertisers  get  lowdown 
on  revamped  N.Y.  News 

By  Andrew  Radolf 


than  makes  up  for  our  recent  circulation 
losses.” 

Noting  that  80%  of  the  News’  1 .55  mil¬ 
lion  daily  circulation  comes  from  news¬ 
stand  sales,  Wurzer  remarked  the  paper 
wants  “the  person  in  Queens  to  continue 
buying  us  in  the  same  pattern  only  more 
frequently.” 

He  said  all  editions  of  the  News  will 
continue  to  sell  for  25<2  on  the  stands. 

To  get  those  more  frequent  readers, 
the  News  has  consolidated  its  more  than 
20  zones  into  eight  daily  regional  sec¬ 
tions. 

Manhattan  will  appear  in  both  the 
morning  edition  on  newsstands  in  that 
borough  and  in  Tonight. 

The  other  seven  regional  sections  will 
be  morning  only.  They  are;  Brooklyn, 
Queens,  Staten  Island,  BronxIMan- 
hattan  north.  Long  Island  covering  Nas¬ 
sau  and  Suffolk  Counties,  New  Jersey 
including  parts  of  Rockland  and  Orange 
Counties  in  New  York,  and  West- 
chesterlFairfield  for  nearby  suburban 
counties  in  New  York  and  Connecticut. 

The  News  is  increasing  it  overall 
(Continued  on  page  15) 


Wurzer  declined  to  put  a  figure  on  how 
much  circulation  the  News  expects  To¬ 
night  to  attain.  He  added  the  evening 
edition’s  impact  on  morning  circulation 
“won’t  be  significant.” 

Wurzer  stated  the  introduction  of  To¬ 
night  is  part  of  a  larger  marketing 
strategy  designed  to  attract  readers 
throughout  the  New  York  ADI  to  all  edi¬ 
tions  of  the  News. 

“Our  purpose  is  not  to  get  a  reader  to 
buy  both  ends  of  the  cycle.  Most  of  our 
product  development  is  to  entice  readers 
to  stay  in  the  paper  on  a  day  to  day 
basis,”  he  said.  “It’s  obvious  we  had  a 
circulation  decline.  Our  readers  were  not 
reading  us  as  frequently.  If  we  can  con¬ 
vince  the  one,  two,  or  three  times  a  week 
reader  to  buy  the  paper  one  more  day  a 
week  that  will  convert  into  a  five-day 
circulation  gain  of  300,000.  That  more 


Dear  Advertiser: 

This  fall  we  launch  the  biggest  product 
investment  in  our  sixty-one  year 
history — packed  with  opportunities  for 
advertisers  as  well  as  many  editorial  im¬ 
provements  for  our  readers. 

...  5  new  lifestyle  sections 

...  8  new  zones  sections  with  new 
editorial  thrust 

.  .  .  a  new  afternoon  edition  aimed  at 
an  upscale  audience. 

.  .  .  a  new,  advantageous  rate  struc¬ 
ture 

No  other  newspaper  has  ever 
launched  such  an  ambitous  program  in 
so  short  a  time  frame. 

Art  Wible 

Vicepresident lAdvertising  Director 


New  York  News  is  shooting  for  a 
mid-August  debut  of  its  afternoon  edi¬ 
tions  and  themed  daily  sections. 

Called  Tonight,  the  edition  with  its 
first  press  run  at  3:30  P.M.  will  mark  the 
beginning  of  a  24-hour  publishing  cycle 
for  the  News.  It  will  carry  tomorrow’s 
dateline. 

Advertising  and  many  of  the  feature 
columns  appearing  in  Tonight  will  also 
run  in  the  following  morning’s  paper. 

Tonight,  which  will  be  printed  at  the 
News’  Manhattan  plant,  has  commuters 
and  that  borough’s  residents  as  its  target 
audience.  To  enhance  its  appeal  to  those 
readers,  the  edition  will  carry  the  new 
Manhattan  daily  regional  section  and  a 
different  themed  feature  section  each 
day. 

Clay  Felker,  former  publisher  of  New 
York  and  New  West  magazines  and  the 
weekly  Village  Voice,  is  the  editor  of 
Tonight.  He  also  will  oversee  Manhattan 
which  will  be  edited  by  Carole  Kramer. 

Frank  Lalli,  formerly  assistant  manag¬ 
ing  editor  at  the  Los  Angeles  Herald 
Examiner,  has  joined  the  News  as  To¬ 
night’s  business  editor. 

In  its  initial  press  run  at  3:30  P.M., 
Tonight  will  have  the  latest  available 
stock  prices  and  racing  results.  Later 
editions  of  Tonight  will  have  complete 
final  stock  prices  and  final  racing  results. 

“We  want  Tonight  to  be  a  viable  prod¬ 
uct  for  a  morning  Wall  Street  Journal 
reader  or  a  New  York  Times  reader,” 
explained  the  News’  executive  vicepres¬ 
ident  and  director  of  sales,  Henry  K. 
Wurzer.  He  is  one  of  the  chief  architects 
of  the  paper’s  product  innovations. 

To  further  attract  readers.  Tonight  and 
the  morning  News  will  undergo  a  com¬ 
plete  design  change  including  bolder 
typeface  and  larger  front  page  graphics 
and  photographs. 
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Montage  of  new  sections  and  restyled  daily  paper. 
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(Continued  from  page  14) 
editorial  content  by  16  to  23  pages.  The 
regional  sections  will  have  about  10  more 
pages  of  news.  General  news  will  go  up 
by  6  pages.  The  remaining  7  pages  will  be 
added  to  features. 

To  insure  that  almost  all  of  its  readers 
will  get  a  morning  paper  printed  after  1 
A.M.  with  the  latest  news  and  sports,  the 
News  has  reconfigured  its  presses  at 
both  its  Manhattan  and  Brooklyn  plants. 

“We'll  start  some  of  the  presses  ear¬ 
lier  and  be  able  to  dedicate  certain  press 
lines  to  certain  geographic  runs  of  the 
paper,”  Wurzer  said.  “We’ll  be  provid¬ 
ing  our  readers  with  the  latest  news.” 

All  of  the  News’  classified  ads  will  run 
in  the  regional  sections  instead  of  in  the 
main  section  near  sports  as  they  do  now. 

“Regional  positioning  and  a  new  rate 
structure  based  on  frequency  selling 
make  an  attractive  competitive  classified 
sales  package,”  Wurzer  asserted. 

The  new  weekly  feature  sections  are 
another  part  of  the  marketing  plan  to 
make  the  News  “a  more  attractive  prod¬ 
uct  to  bring  into  the  home.” 

As  they  will  appear  Monday  through 
Friday,  the  new  sections  are  1st  person. 
Getting  Ahead,  At  Home,  Style,  and 
Sports  Extra.  Good  Living  will  continue 
to  run  on  Wednesdays  and  the  Friday 
section  will  also  stay  in  place. 

The  News  has  begun  presenting  its 
product  innovations  to  retailers,  ad 
agencies,  and  major  classified  accounts 
in  a  series  of  luncheons  and  breakfasts. 

“There  will  be  some  creative  introduc¬ 
tory  rales  to  get  advertisers  started  in 
these  things,”  Wurzer  said.  “New  rates 
will  be  available  for  ad  packages  to  be 
bought  separately  or  in  combination. 
You  can  buy  Manhattan  or  Manhattan 
plus  a  themed  section.  We  will  have  vir¬ 
tually  combinations  for  any  way  you 
want  to  get  into  the  paper  and  some  tie- 
ins  with  Sunday  sections.” 

He  said  ad  rates  for  the  upcoming 
product  changes  “will  be  an  incentive  to 
buy  more  than  one  day  a  week.” 

Wurzer  commented  the  News  has  “a 
35%  coverage  level  of  adults”  in  the 
New  York  ADI  one  day  a  week.  He  said 
advertisers  can  achieve  “two-thirds 
coverage  of  the  market  by  buying  com¬ 
binations  over  a  number  of  days.” 

The  News  has  a  five  issue  adult  cume 
of  58%,  or  7,780,000  readers,  in  the  New 
York  ADI. 

“For  existing  advertisers,  we  give  a  lot 
more  opportunity  to  buy  the  paper 
through  our  new  products,”  Wurzer  con¬ 
cluded.  “And  there  are  new  benefits  for 
quality  advertisers  not  now  using  the 
News.” 

In  addition  to  frequency  discounts, 
the  News  will  continue  to  offer  volume 
discounts  to  advertisers. 

Saks,  Gimbels,  Korvettes,  Altmans, 
and  Lx)rd  &  Taylors  are  among  the  major 
retailers  scheduled  to  see  the  paper’s 
presentation  on  its  new  products. 
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L.A.  Times 
introduces 
new  body  type 

Los  Angeles  Times  has  instituted  a 
major  redesign  program  that  will  im¬ 
prove  the  clarity  and  readability  of  its 
news  and  feature  pages.  The  various 
elements  of  this  program  will  be  intro¬ 
duced  in  several  phases. 

The  first  step,  taken  July  7,  was  the 
introduction  of  an  improved  Paragon 
body  type  with  wider,  more  easily  read 
characters  throughout  the  paper.  Also, 
more  space  between  the  lines  was  added. 

Phase  two  of  the  program,  planned  for 
late  summer,  will  be  the  redesign  of  sec¬ 
tion  titles  using  Los  Angeles  Times  Ro¬ 
man,  allowing  readers  to  quickly  identify 
each  section  by  title  and  section  number 
at  the  top  of  the  page. 

A  third  phase,  to  be  completed  in  early 
fall,  will  include  a  new  headline  type 
face — Los  Angeles  Times  Roman 
Bold — that  will  further  improve  readabil¬ 
ity.  At  the  same  time,  the  Times  will 
adopt  a  modular  approach  to  layout. 

Los  Angeles  Times  Roman  was  rede¬ 
signed  and  redrawn  especially  for  the 
Times  by  Ronald  Arnholm,  a  graphic 
specialist  from  the  University  of  Geor¬ 
gia.  It  is  an  adaptation  of  Times  Roman, 
which  has  been  modified  and  modern¬ 
ized  to  make  it  more  contemporary,  and 
will  have  two  weights — a  bold  with  an 
italic  font  and  a  medium  with  an  italic 
font. 

Univers,  a  modern  face  to  be  used  as  a 
companion  type,  will  be  available  in  a 
series  of  seven  fonts  ranging  from  extra 
bold  to  light.  It  will  be  used  for  kickers, 
photo  captions,  column  heads  and  for 
headlines  in  the  sports  section.  Five  of 

The  California  Air  Resources  Board 
adopted  an  anti-pollution  measure 
Thursday  that  would  require  large 
industrial  engines  throughout  the 
state  to  be  equipped  with  smog  con¬ 
trols  similar  to  the  catalytic  conver¬ 
ters  used  in  automobiles. 

There  are  more  than  1,000  industri¬ 
al  engines  operating  in  the  Los  An¬ 
geles  region  emitting  85  tons  of  oxides 
of  nitrogen  into  the  air  each  day— 
^uivalent  to  emissions  from  2.5  mil¬ 
lion  new  cars.  Up  to  now.  these  emis¬ 
sions  have  not  been  regulated,  ac¬ 
cording  to  Tom  Austin,  executive  di¬ 
rector  of  the  ARB,  because  cost-ef¬ 
fective  control  measures  were  not 
available. 

Starting  in  1983,  Austin  said,  the 
engines  should  be  fitted  with  catal^c 
converters  designed  to  reduce  oxides 
of  nitrogen  by  90%,  at  a  cost  of  50 
cents  per  pound  of  pollutant  con¬ 
trolled.  It  marks  the  first  time  cata¬ 
lytic  controls,  pioneered  for  use  in  au¬ 
tomobiles.  will  be  used  in  stationary, 
industrial  sources  of  pollution  in  Cali¬ 
fornia,  he  said. 


the  Univers  fonts  were  available  from 
the  Autologic  Corporation.  Kenneth  Wil¬ 
liams,  another  University  of  Georgia 
graphic  specialist,  drew  the  other  two 
Univers  fonts,  which  were  then  digitized 
for  the  Times  by  Autologic. 

The  planning  for  the  redesign  of  the 
Times  was  initiated  IVi  years  ago  by  Bill 
Thomas,  executive  vicepresident  and 
editor.  Assistant  managing  editor  John 
Foley  has  overseen  the  planning  and  de¬ 
velopment  of  the  project. 

“We  wanted  a  distinct  type,  some¬ 
thing  with  history,  tradition,  style  and 
grace.  Los  Angeles  Times  Roman  gives 
this  feeling,  while  the  companion  type, 
Univers,  gives  it  a  strong  impact,”  Foley 
said. 

Working  with  Foley  on  the  redesign 
were  Ken  Bruns,  promotion  and  public 
relations  art  director;  Bart  Everett,  assis¬ 
tant  news  editor  and  Sheila  Levrapt  de 
Bretteville,  a  graphics  design  consultant, 
as  well  as  other  employees  of  the  Times' 
Editorial.  Production  and  Information 
Systems  departments. 


Lee  buys  daily 

Lee  Enterprises  Inc.  has  acquired 
Winona  (Minn.)  Daily  and  Sunday  News, 
which  was  family-owned,  for  an  undis¬ 
closed  amount  of  cash. 

Robert  J.  Semple.  45,  publisher  of 
Lee’s  Helena  (Mont.)  Independent  Rec¬ 
ord,  was  appointed  publisher  of  the 
I8.0()0-circuiation  newspapers,  replacing 
William  White,  who  purchased  the  paper 
from  his  father.  White’s  wife  Dare  was 
vicepresident  of  the  Republican  & 
Herald  Publishing  Co.,  publisher  of  the 
papers. 


garding  asylum.  West  Berlin  has 
become  particularly  attractive. 
Also,  the  city  offers  benefits  not 
available  elsewhere  because,  as  a 
result  of  its  being  situated  110  miles 
inside  Communist  East  Germany, 
its  population  is  declining  and  it  is 
making  an  effort  to  attract  new  res¬ 
idents. 

Four  Await  Trial 

The  electrician  and  his  62-year- 
old  mother  agreed  to  discuss  the  use 
of  false  documents  by  Soviet  Jews 
but  under  the  condition  that  their 
identities  be  withheld.  A  former 
teacher.  40.  and  his  wife.  32,  also 
agreed  to  discuss  the  matter,  under 
the  same  condition. 

All  four  are  lodged  at  a  refugee 
hostel  under  Tegel  Airport,  await¬ 
ing  trial  on  charges  of  fraud  and 
giving  false  information  to  German 
authorities. 

"1  don’t  know  how  it  will  all  end," 
the  former  teacher  said.  “If  they 
kick  us  out,  we  will  just  have  to  find 
another  country  that  will  take  us 


AN  IMPROVED  Paragon  body  type  (right)  makes  for  easier  reading  of 
the  Los  Angeles  Times.  Old  body  type  is  at  left. 
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Advertising 

New  man  at  ad  bureau 
iearns  industry  ropes 


By  Bill  Gloede 

At  age  38,  Craig  C.  Standen,  the 
Newspaper  Advertising  Bureau’s  newly 
appointed  executive  vicepresident,  has 
risen  through  corporate  ranks  rather 
swiftly. 

In  little  more  than  10  years,  Standen 
has  ascended  from  a  sales  job  for  Gen¬ 
eral  Foods  through  high  level  manage¬ 
ment  at  the  R.J.  Reynolds  Tobacco 
Company  to  the  bureau,  where  he  is  con¬ 
sidered  a  leading  candidate  to  one  day 
hold  the  president’s  post. 

Since  a  youth  in  Hinsdale,  Illinois,  a 
suburb  of  Chicago,  he’s  “grown  up  on 
the  knee  of  the  advertising  business,’’  he 
says. 

That  knee  belonged  to  his  father, 
Charles  R.  Standen,  who  just  this  year 
retired  as  chief  executive  officer  of  Tat- 
ham-Laird  &  Kudner,  the  Chicago  ad 
agency. 

Craig  Standen  began  preparing  for  a 
career  in  marketing  at  Denison  Univer¬ 
sity  in  Granville,  Ohio.  He  graduated  in 
1964  and  went  on  to  Northwestern  Uni¬ 
versity’s  Graduate  School  of  Manage¬ 
ment,  where  he  received  an  MBA  in 
marketing  in  1966. 

Standen  then  joined  the  U.S.  Army, 
where  he  served  in  the  Medical  Service 
Corps  for  three  years,  one  in  Korea  and 
two  in  Fort  Sam  Houston,  Tx.  He  left  the 
army  in  October  of  1969  as  a  captain/ 
company  commander. 

He  started  his  business  career  in  sales 
with  the  General  Foods  Corporation’s 
Kool-Aid  Division  in  White  Plains.  N.Y. 
After  six  months,  he  moved  into  product 
management,  where  he  was  concerned 
with  new  product  development  and  es¬ 
tablished  brand  marketing. 

In  the  spring  of  1973,  Standen  moved 
to  Winston-Salem,  North  Carolina, 
where  he  joined  the  R.J.  Reynolds  To¬ 
bacco  Company  as  a  brand  manager  for 
Camel  and  Winston  cigarettes.  Between 
1973  and  1978,  he  moved  from  brand 
manager  to  group  brand  manager  for 
Winston,  Vantage  and  More  cigarettes 
and  then  on  to  director  of  sales  planning. 

In  1978,  Standen  was  appointed  direc¬ 
tor  of  marketing  services,  a  job  in  which 
he  was  responsible  for  the  operations  of 
media,  promotion  and  special  events. 
With  the  job  went  responsibility  for  150 
employees  and  a  $300  million  budget,  a 
fact  which  NAB  president  Jack 
Kauffman  is  fond  of  noting. 

As  marketing  services  director  at  R.J. 
Reynolds,  Standen  developed  a  study  to 
determine  whether  the  tobacco  maker 
would  be  better  off  establishing  an  inter- 
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nal  media  department.  The  company  was 
using  the  creative  and  media  services  of 
5  advertising  agencies  based  in  both  New 
York  and  Chicago.  In  1976,  the  company 
decided  to  begin  planning  and  buying  all 
out-of-home  media  through  an  in-house 
agency. 

After  conducting  the  study,  an  advis¬ 
ory  group  determined  that  an  in-house 
media  department,  responsible  for  all 
media  planning  and  buying,  was  the  way 
to  go.  Standen,  during  his  stint  as  mar¬ 
keting  services  director,  was  responsible 
for  its  establishment.  It  is  due  to  become 
fully  operational  in  October  of  this  year. 

Standen  says  the  decision  to  set  up  the 
in-house  media  department  at  R.J. 
Reynolds  was  based  primarily  on  two 
factors.  First,  he  says,  the  internal 
agency,  according  to  the  study,  would 
improve  advertising  effectiveness  by  fos¬ 
tering  a  closer  cooperation  between 
brand  managers  and  those  who  place  ad¬ 
vertising  in  media.  The  second  major  fac¬ 
tor,  he  says,  was  that  R.J.  Reynolds, 
since  it  can  not  use  broadcast  media  for 
its  cigarette  advertising,  needed  media 
people  who.  in  his  words,  “understand 
the  non-broadcast  media  world." 

Though  he’s  not  unfamiliar  with  the 
newspaper  medium,  during  an  interview 
with  E&P,  Standen  said  he  did  not  feel 
comfortable  commenting  in  detail  on  the 
newspaper  industry. 

However,  he  compared  the  tobacco 
and  the  newspaper  industries  in  terms  of 
the  advertising  challenges  each  faces. 

“The  challenge  to  the  cigarette  market¬ 
er  is  one  of  developing  effective  creative 
in  a  static  environment,  and  print  is  a 
static  environment,”  he  said.  Another 
challenge  is  to  “balance  demographic 
and  geographic  targeting.” 

A  major  challenge  to  the  newspaper 
industry,  in  terms  of  national  advertis¬ 
ing.  he  said,  is  that  “we’re  faced  with  a 
national  advertiser  who  probably  does 
not  have  a  full  understanding  of  the  crea¬ 
tive  and  media  flexibilities  of  newspa¬ 
pers.” 

The  emergence  of  the  new  electronic 
media  also  poses  a  significant  challenge 
to  newspapers,  he  believes,  although  he 
considers  that  challenge  to  be  more  of  an 
opportunity. 

“Technology  is  here  to  stay,”  he  said, 
“as  an  industry,  we  need  to  understand  it 
and  its  applications  and  how  to  use  it  to 
our  advantage.” 

Standen  believes  newspapers,  in  paper 
form,  will  continue  to  serve  readers  in 
the  future,  just  as  they  have  in  the  past. 
“1  don’t  think  the  printed  word,  on  pa¬ 
per.  will  disappear,”  he  says. 


He  cites  three  reasons  for  that  belief. 
Since  “all  mans’  knowledge”  has  been 
recorded  “throughout  history”  by  the 
printed  word,  he  finds  it  difficult  to  be¬ 
lieve  that  it  will  all  be  transferred  to 
video  storage.  Secondly,  he  believes 
people  are  “basically  activity  oriented.” 
Since  video,  by  its  nature,  demands  little 
or  no  active  pursuit,  he  believes  it  can 
not  totally  replace  newspapers,  which  do 
demand  active  pursuit.  Finally.  Standen 
believes  that  as  the  industry  undergoes 
the  changes  brought  on  by  new  elec¬ 
tronic  technology,  so  too  will  consumers 
endure  those  changes.  And  to  cope  with 
a  changing  society,  people  will  turn  to 
newspapers  for  “timely  information  in  a 
form  that  can  help  them  make  deci¬ 
sions.” 

Since  Standen  joined  the  NAB  in  June, 
he’s  spent  little  time  around  the  office. 
He  is  currently  undergoing  what  he  calls 
a  “three  phase  orientation.”  He  has 
been  visiting  individual  newspapers, 
where  he’s  talking  to  advertising,  edito¬ 
rial.  circulation  and  production  people  to 
get  more  of  a  feel  for  the  industry.  He’s 
also  meeting  with  bureau  personnel 
throughout  the  country,  to  learn  the 
functions  of  the  bureau  and  to  get  to 
know  its  staff.  And  he’s  attending  every 
industry  meeting  he  can,  in  a  “listening" 
function. 

So  far,  he  says,  he’s  been  greatly  im¬ 
pressed  by  the  inter-company  communi¬ 
cations  in  the  newspaper  industry.  The 
way  newspaper  people  share  their 
knowledge,  experience  and  ideas  with 
their  peers,  some  of  whom  are  com¬ 
petitors.  is  not  paralleled  in  any  other 
industry  he’s  come  in  contact  with  dur¬ 
ing  his  career,  he  says. 

Standen.  his  wife.  Marcia;  daughter. 
Kimberly;  and  son.  Chip,  moved  from 
Winston-Salem  to  a  new  home  in  Daiien. 
Connecticut  on  August  1. 

Kids  book  review 
a  popular  feature 

A  luncheon  meeting  between  35  local 
school  children,  a  children’s  author  and 
an  illustrator  marked  the  end  of  the  first 
year  oi  an  Asbury  Park  {N.i.) Press  book 
page  feature  in  which  children’s  litera¬ 
ture  was  reviewed  by  children. 

The  students,  who  reviewed  some  200 
new  children’s  books  since  October,  met 
in  June  with  author  Barbara  Girion  and 
Peter  Lippman.  illustrator  of  “The  Pigs’ 
Book  of  World  Records.” 

Also  present  were  stalT  members  from 
the  local  libraries  which  helped  recruit 
the  youngsters  and  select  books  for  re¬ 
view. 

The  monthly  feature  proved  so  popu¬ 
lar.  according  to  Myrna  Lippman.  book 
page  editor,  that  next  year’s  reviewers 
will  be  chosen  from  among  a  waiting  list 
of  young  volunteers. 

The  reception  was  held  at  the  newspa¬ 
per’s  new  printing  and  distribution  facil¬ 
ity. 
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Ad  scene 


By  Dan  Lionel 


Workshops  will  boost  sales  power 


The  calibre  of  newspaper  ad  selling  is 
about  to  climb  to  new  heights.  The 
catapult  is  being  provided  by  the  NAB’s 
series  of  one  day  workshops  with  the 
theme  “Marketing  Newspapers  in  the 
Age  of  The  Computer.” 

The  NAB’s  effort,  it  should  be  pointed 
out,  comes  none  too  soon.  For  some 
years  now,  too  many  interviews  with 
agency  media  personnel  and  company 
advertising  managers  on  the  subject  of 
newspaper  advertising  wound  up  with  a 
comparison  of  newspaper  space  sales¬ 
man  vs.  their  tv  and  magazine  counter¬ 
parts  with  the  newspaper  people  invari¬ 
ably  coming  on  as  second  best.  “They’re 
not  as  sharp.”  “They  don’t  have  the 
facts.”  “The  research  is  second  rate.” 
Those  were  typical  comments.  As  a  re¬ 
sult,  as  Uldis  Grava,  marketing  vicepres¬ 
ident,  at  NAB  put  it,  “Newspapers  lost  a 
great  deal  of  advertising  by  default.” 

The  Marketing  Workshops  will  put  the 
data  collected  by  the  NAB  in  its  CAN 
DO  program  at  the  fingertips  of  those 
newspapers  with  computer  terminals  and 
a  mere  phone  call  away  from  those  who 
do  not  have  them.  An  actual  computer 
terminal  will  be  set  up  at  each  of  the  20 
area  locations  where  the  meetings  are 
scheduled  for  hands  on  demonstrations. 
They’ll  be  shown  how  to  use  local  mar¬ 
ket  data  programmed  on  a  hand-held  cal¬ 
culator  and  they’ll  learn  how  to  use  the 
best  pro-newspaper  arguments  vis-a-vis 
other  media  from  the  1980  NAB  Stan¬ 
dard  Panel  Bank. 

By  enabling  any  newspaper  ad  sales¬ 
person  to  tap  into  CAN  DO  (Computer 
Analyzed  Newspaper  Data  On-Line) 
with  an  understanding  of  what  he  is  seek¬ 
ing,  the  program  puts  him  on  a  par  with 
other  media  sales  people.  CAN  DO  data 
includes  demographic  breaks  for  any 
group  of  newspapers,  national  or  re¬ 
gional  for  sex,  income,  age  and  size  of 
household.  Furthermore  the  newspaper 
salesman  can,  with  the  magic  of  his  hand 
held  computer,  for  a  local  sell,  or  NAB’s 
on  line  computer  for  a  broader  based 
pitch,  give  the  potential  advertiser  the 
information  he  requires  for  media  com¬ 
parisons  in  terms  of  coverage  used  by  tv 
and  magazine  solicitors — reach,  fre¬ 
quency,  gross  rating  points  by  quintile  or 
other  divisions  of  the  audience. 

The  hand-held  calculator  will  undoubt¬ 
edly  prove  to  be  the  hottest  selling  tool 
for  the  new,  sophisticated  newspaper 
sales  people.  It  enables  him  to  come  up 
with  answers  to  a  local  or  regional  adver¬ 
tisers  “optimal  media  mix”  problem 
right  in  his  office.  In  fact,  at  each  work¬ 
shop,  participants  will  be  given  a  sample 
problem  and  guided  to  its  solution.  As 
Grava  pointed  out,  the  computer  may 
come  up  with  a  schedule  that  includes  a 
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competitor’s  newspaper  as  well  as  the 
salesperson’s  paper  to  combat  the  broad 
reach  of  a  TV  schedule. 

A  sample  problem  in  the  Minneapolis 
DMA  involved  an  advertiser  who  was 
using  33  TV  spots  at  a  cost  of  $23,545. 
With  this  he  could  garner  4,967,500  im¬ 
pressions  and  250  gross  rating  points. 
His  CPM  reach  was  $15.28  and  his 
cost/RTGPT  was  $94.18.  The  hand  held 
computer  indicated  that  by  adding  1  in¬ 
sertion  in  the  morning  and  evening  Min¬ 
neapolis  Star  and  Tribune  and  1  insertion 
in  the  AM  and  PM  St.  Paul  Pioneer 
Press  at  a  total  cost  of  $6670  the  adver¬ 
tiser  could  cut  his  tv  spots  down  to  24. 
Then  his  totals  would  show  a  total  cost  of 
$23,521;  5,134,845  impressions,  258 
gross  rating  points;  his  CPM  would  be 
$13.53  and  his  Cost/RTGPT  would  be 
$91 .02 — ^greater  efficiency  at  a  slight  sav¬ 
ing  at  the  same  time! 

The  hand  held  calculators  are  not  pro¬ 
vided  by  the  Bureau  but  are  available 
from  l.M.S.  and  Telmar,  both  in  New 
York  City.  A  call  to  the  Bureau  will  get 
details.  According  to  Grava  the  total  cost 
for  the  calculator  such  as  Texas  Instru- 


Newsday,  the  Long  Island,  N.Y.  daily 
which  claims  the  second-largest  after¬ 
noon  circulation  in  the  nation,  passed  the 
one  million  line  mark  in  ROP  color  ad¬ 
vertising  on  Sunday,  July  20. 

According  to  Gene  Higgins,  News- 
day’s  advertising  director,  the  publica¬ 
tion  of  over  a  million  lines  of  ROP  color 
advertising  between  Jan.  1,  1980  and  July 
20,  1980,  is  indicative  of  intense  adver¬ 
tiser  interest  in  spot  ROP  color. 

“The  fact  that  the  paper  has  hit  one 


Free  barter  ad 
service  offered 

Detroit  Free  Press  is  offering  a  free 
bartering  service  called  People  Mart  to 
help  readers  fight  inflation. 

This  service  is  provided  in  conjunction 
with  a  series  of  articles  called  “Outwit¬ 
ting  the  ’80’s”  in  its  The  Way  We  Live 
section  of  the  paper.  The  age-old  prac¬ 
tice  of  bartering  was  explained  in  the 
July  27  issue  of  the  paper  in  an  article  by 
Rick  Ratliff  entitled  “Barter  Makes  the 
Buy  Better.” 

People  Mart  is  for  individuals  only  and 
not  businesses.  All  a  reader  had  to  do 
was  fill  out  the  printed  coupon  for  a  free 
three-line  ad  that  appeared  in  the  Free 
Press  Classified  People  Mart  Feature  on 
either  July  30  or  August  6. 

This  special  section  will  enable  people 
to  pay  for  a  much  needed  service  or 


ments  #59  or  Hewlett  Packard  HB40 
plus  the  programming  should  be  less  than 
$1000. 

Only  one  of  the  Workshops  has  been 
presented  thus  far — a  test  run  in  July  in 
conjunction  with  the  INAE  Summer 
meeting  in  Boston.  “While  the  attendees 
were  rather  nervous  about  their  ability  to 
work  with  the  computers,  by  the  time  the 
session  was  over,  they  were  feeling  quite 
confident  about  their  ability  to  handle 
them,”  said  Grava.  Each  of  the  work¬ 
shops  will  be  handled  by  2  of  the  3  NAB 
marketing  v.p.’s,  Charles  Kinsolving, 
Leigh  Dimond  and  Uldis  Grava.  Regis¬ 
tration  is  $100  per  newspaper  and  $50  per 
person. 

Here  is  the  schedule:  Detroit,  Aug.  18; 
Chicago,  Aug.  19;  Minneapolis,  Aug.  20; 
St.  Louis,  Aug.  21;  Nashville,  Aug.  22; 
Cincinnati,  Aug.  23;  Raleigh,  Sept.  8;  At¬ 
lanta,  Sept.  10;  Washington,  D.C.,  Sept. 
12;  New  York  City,  Oct.  6;  San  Fran¬ 
cisco,  Nov.  10;  Seattle,  Nov.  12;  Salt 
Lake  City,  Nov.  14;  Denver,  Nov.  17; 
Phoenix,  Nov.  19;  Los  Angeles,  Nov. 
21;  Philadelphia,  Jan.  7;  San  Antonio, 
Jan.  19;  New  Orleans,  Jan.  21;  and 
Miami,  Jan.  23. 

Arrangements  to  attend  the  workshops 
may  be  made  through  the  Marketing  E)e- 
partment.  Newspaper  Advertising 
Bureau,  Inc.,  485  Lexington  Avenue, 
New  York,  N.Y.,  10017. 


million  lines  of  ROP  color  advertising 
since  January  1,  1980  is  a  sure  sign  that 
advertisers  strongly  endorse  the  use  of 
color  advertising  in  Newsday,”  said 
Higgins.  “Since  Newsday  is  tabloid 
sized,  it  is  especially  gratifying  to  reach 
one  million  lines  by  July,”  he  added. 

This  year  is  the  first  full  calendar  year 
in  which  Newsday  has  offered  spot  offset 
color  to  advertisers. 

The  newspaper  introduced  color  last 
October. 


goods  by  trading  their  own  skills  and 
knowledge.  For  instance,  a  sample  ad 
might  read  “Plumber.  Will  swap  services 
for  roof  repairs  555-xxxx.” 

This  service  does  not  include  straight 
trades  of  one  item  for  another.  The  ads 
will  appear  in  the  regular  classified-ad¬ 
vertising  pages  of  the  Free  Press. 

June  ad  revenues 
increased  11.4% 

Advertising  in  daily  newspapers  in¬ 
creased  11.4%  in  June  1980  over  the 
same  month  last  year,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

For  the  six  months  through  June 
newspaper  advertising  ran  ahead  9.5% 
and  amounted  to  $7.2  billion. 

June  increases  by  classification  were: 
retail,  up  16.1%;  national,  up  13.2%  and 
classified,  up  3.4%. 
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87  enroll 
in  ABC’s  coupon 
audit  service 

The  Audit  Bureau  of  Circulations’ 
Coupon  Distribution  Verification  Ser¬ 
vice,  unveiled  two  months  ago  {E&P, 
May  24),  has  attracted  the  support  of  87 
daily  newspapers,  7  advertising  agencies 
and  8  national  advertisers.  The  service 
has  collected  nearly  half  the  operating 
revenues  it  needs  through  1981. 

The  ABC  has  about  $230,000  of  the 
$600,000  it  needs  to  run  the  volunteer 
coupon  distribution  audit  service  for  the 
next  \Vi  years.  George  Simko,  a  Benton 
&  Bowles  senior  vicepresident  who 
chairs  the  ABC  coupon  committee,  says 
the  $600,000  is  an  “outside  figure’’.  The 
ABC  may  find  that  it  needs  less. 

Eight  major  advertisers,  including 
Procter  &  Gamble;  Scott  Paper;  Kel¬ 
loggs;  Kraft;  Ralston  Purina;  Bristol- 
Myers;  Pillsbury  and  Hills  Brothers, 
have  contributed  up  to  $20,000  each  to 
participate  in  the  service.  Some  two 
dozen  others,  according  to  Simko,  have 
either  made  inquiries  or  arranged  meet¬ 
ings  with  the  ABC  concerning  participa¬ 
tion  in  the  service. 

Among  other  participants  are  seven  ad 
agencies,  including  Ogilvy  &  Mather; 
Doyle  Dane  Bernbach;  Benton  & 
Bowles;  Leo  Burnett;  Grey;  NW  Ayer 
and  Canada’s  Promedia  Inc. 

The  participating  newspapers,  all  of 
which  have  over  100,000  daily  circula¬ 
tion  (as  required  under  current  ABC 
criteria),  cover  most  of  the  major  mar¬ 
kets  in  the  U.S.  and  some  in  Canada. 
Simko  reports  that  the  ABC  projects  that 
up  to  200  newspapers  (a  rough  total  of 
newspapers  with  over  100,000  circula¬ 
tion)  will  eventually  sign  up  for  auditing. 
Newspapers’  contributions  are  based  on 
circulation;  those  with  under  250,000  cir¬ 
culation  pay  $1,000  annually;  between 
250,000  and  500,000,  $1,500;  and  over 
500,0(X),  $2,000.  Ad  agency  contributions 
are  about  equal  to  those  of  the  newspa¬ 
pers. 

A  major  problem  the  service  has  en¬ 
countered  so  far  has  been  an  inherent 
difficulty  in  reaching  corporate  officials 
empowered  to  make  the  decision  to 
spend  the  money  required  to  join  the 
service. 

Says  Simko,  “With  most  media 
oriented  issues,  it’s  pretty  easy  to  iden¬ 
tify  the  person  in  the  company  who 
would  be  the  most  responsive.  In  this 
case,  it  isn’t  the  right  people  to  approach 
have  been  hard  to  identify.” 

The  problem  lies  in  the  sheer  size  of 
the  major  coupon  advertisers,  and,  since 
they  contribute  the  lion’s  share  of  the 
operating  revenue  for  the  service,  the 
fund  raising  has  been  more  difficult  than 
expected.  Simko  chalks  the  fund  raising 


hassle  up  to  “a  circuitous  approval 
route.  But  he  says  the  ABC  has  yet  to 
encounter  a  negative  reaction. 

The  ABC  is  now  soliciting  the  partici¬ 
pation  of  coupon  service  organizations, 
such  as  the  A.C.  Nielsen  Company,  and 
of  the  Sunday  magazine  and  comic  sup¬ 
plements. 

Simko  says  he  can’t  predict  when  the 
ABC  service  will  reach  its  funding  goal, 
but  he  says,  “The  faster  we  sign  the  ad¬ 
vertisers,  the  faster  we’ll  get  there.” 

The  coupon  distribution  verification 
service  is  currently  operating  with  audits 
in  progress  at  about  a  dozen  newspapers, 
according  to  Simko.  The  audit  reports, 
he  says,  will  begin  coming  out  in  Sep- 

Grant  provides 
legal  training 
for  reporters 

During  the  next  3  years  15  working 
journalists  will  become  law  students  for  a 
year  under  a  grant  of  $144,016  to  Yale 
University,  the  Ford  Foundation  an¬ 
nounced. 

Each  year  5  reporters  from  the  print 
and  broadcast  media  will  become  fellows 
in  the  Master  of  Studies  in  Law  program 
at  the  Yale  Law  School. 

The  program  was  initiated  in  1976  to 
improve  the  quality  of  reporting  on  legal 
issues  and  law-related  events  by  giving 
journalists  a  fuller  understanding  of  the 
special  language  and  often  intricate  pro¬ 
cedures  of  the  law.  To  date  20  journalist 
participants  in  the  program  have  re¬ 
ceived  legal  training  equivalent  to  the 
first  year  of  law  school.  Ford  Foundation 
support  for  the  program,  including  the 
new  grant,  totals  $477,000. 

In  announcing  the  final  grant  to  the 
program,  Franklin  A.  Thomas,  president 
of  the  Foundation,  said: 

“Given  the  central  role  of  law  in 
American  society,  the  news  media  have 
a  heavy  responsibility  to  provide  clear 
and  comprehensive  coverage  not  only  of 
criminal  proceedings  but  also  of  the  legal 
implications  of  various  issues.  These  in¬ 
clude,  for  example,  health  care,  tenant- 
landlord  relations,  environmental  prob¬ 
lems,  school  desegregation,  and  federal 
aid  to  bankrupt  cities.  Yet  many  jour¬ 
nalists  admit — and  lawyers  and  judges 
frequently  complain — ^that  reporting  tal¬ 
ents  alone  are  often  insufficient  to  un¬ 
ravel  and  discuss  the  multifaceted  di¬ 
mensions  of  the  law.  Without  some  legal 
training,  reporters  can  easily  be  over¬ 
whelmed  by  the  nuances  of  ‘the  legal 
culture.’  The  Yale  program  has  proved 
to  be  an  effective  means  of  helping  work¬ 
ing  journalists  to  penetrate  the  mysteries 
of  that  culture.” 

The  journalist  fellows  must  take  at 
least  3  of  the  4  first-term  courses  re¬ 
quired  of  all  law  students  (constitutional 


tember  or  October  and  thereafter  in  3 
month  intervals,  just  as  the  ABC  circula¬ 
tion  audit  reports  are  issued.  Each  par¬ 
ticipating  newspaper  will  be  audited  once 
yearly,  usually  at  the  time  of  the  regular 
ABC  circulation  audit. 

Among  the  newspapers  which  are  par¬ 
ticipating  are  the  New  York  Times,  New 
York  News,  Newsday,  Chicago  Tribune, 
Chicago  Sun-Times,  Washington  Post, 
Los  Angeles  Times,  Long  Beach 
Independent-Press-Telegram,  Boston 
Globe,  Boston  Herald-American, 
Philadelphia  Bulletin,  Philadelphia  In¬ 
quirer  and  Daily  News,  Houston  Chroni¬ 
cle,  and  Dallas  Times-Herald. 


law,  civil  procedure,  torts,  and  con¬ 
tracts).  In  the  second  semester  the  fel¬ 
lows  are  free  to  choose  courses  from  the 
full  range  of  the  law  school’s  curriculum. 

Eligibility  for  the  program  is  limited  to 
journalists  regularly  employed  by  news¬ 
papers,  magazines,  or  broadcast  sta¬ 
tions.  Candidates  are  nominated  by  their 
employers. 

When  the  program  began  in  1976,  the 
Foundation  was  the  sole  supporter  of 
MSL  fellowships — underwriting  faculty 
salaries,  colloquia  expenses,  and  the  fel¬ 
lows’  tuition,  stipends,  and  relocation  al¬ 
lowances.  In  subsequent  years  the  re¬ 
porters’  employers  contributed  a  stipend 
equal  to  one-half  of  the  reporters’ 
salaries.  Under  the  new  grant,  the 
employers  will  assume  the  entire  cost  of 
the  stipends  in  the  first  year,  and  in  the 
second  and  third  years  they  also  will 
begin  paying  relocation  allowances  for 
each  fellow.  During  that  time  Yale  will 
take  over  the  administrative  expense  of 
running  the  program.  It  is  expected  that 
the  program  will  be  entirely  self-suffi¬ 
cient  after  the  Foundation’s  grant  ex¬ 
pires  in  1983. 

TMC  paper  sent 
to  6,000  homes 

A  direct-mail,  total  market  coverage 
weekly  newspaper  was  started  June  30, 
to  serve  the  Elizabeth  (Pa.)  Forward 
market. 

The  publication  called  the  Register,  is 
mailed  weekly  to  6,000  plus  households 
in  the  Elizabeth  area,  according  to  pub¬ 
lisher,  John  Juneau. 

The  Register  is  part  of  the  Mid  Valley 
Newspaper  Group,  which  also  publishes 
the  8,200  paid  circulation  Daily  Herald, 
Bentleyville  Courier  and  a  network  of 
non-duplicated  direct  mail  shoppers 
throughout  the  Mid  Monongahela  Val¬ 
ley. 

Addition  of  the  Register  brings  the 
group’s  Total  Market  Coverage  satura¬ 
tion  delivery  to  36,000  per  week. 

Robert  Kaminski  is  advertising  man¬ 
ager  for  the  group. 


18 


EDITOR  &  PUBLISHER  for  August  9,  1980 


Readers  speak  out  on 

THE 

SUPERMARKET 

SHOPPER! 

“I  am  so  glad  your  column  has  been  running  in  The  San  Antonio  Express.  What  a 
year  I  have  had.  I  got  back  $1,091.26  in  cash  refunds,  $608.13  in  free  food  and  I  used 
$266.63  worth  of  cash-off  coupons.  I  hope  your  column  runs  forever.” 

Mrs.  Sandy  Brasher,  New  Braunfels,  TX 

“Martin  Sloane’s  column  has  become  a  ritual  with  me.” 

Blanch  Page,  Philadelphia,  PA 

“I  endorse  your  column  and  can  substantiate  your  coupons  and  refunding  advice  with 
my  own  cash  register  receipts  and  Christmas  club  savings  account.” 

Patricia  Lomams,  Cambridge,  MA 

“I  have  saved  $500  to  $600  this  year  by  combining  coupon  and  refund  savings  and  I 
love  it.  Please  keep  helping  me  to  save  money  with  your  informative  column.” 

Jeanne  Rummer,  Spicewood,  TX 

“You  are  performing  a  useful  and  much  needed  service  in  giving  consumers  a  new 
awareness,  and  that  is  really  the  bottom  line!” 

Patricia  Squire,  Weston,  MA 

THE  SUPERMARKET  SHOPPER™ 

by  Martin  Sloane 

Now  appearing  in  more  than  400  newspapers! 

Available  twice  a  week.  For  rates  and  availability  call 

(212) 557-2833 
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Ontario  papers  want  to  know 
if  VDTs  cause  birth  defects 


Radiation  tests  of  video  display  ter¬ 
minals  in  Winnipeg  offices  show  no 
measurable  emission,  says  a  physicist  at 
the  Manitoba  Cancer  Treatment  and  Re¬ 
search  Foundation. 

Dr.  Allan  Sourkes  said  requests  for 
testing  were  made  after  reports  of  mal¬ 
formed  babies  born  to  four  of  seven 
pregnant  women  who  worked  on  similar 
units  at  the  Toronto  Star. 

Radiation  tests  cleared  more  than  200 
units  at  the  newspaper  and  the  cause  of 
the  deformities  is  still  unknown. 

The  units  were  tested  with  a  geiger 
counter  in  offices  of  the  Winnipeg  Free 
Press,  the  CBC,  Air  Canada,  the  Mani¬ 
toba  College  of  Physicians  and  Surgeons, 
the  University  of  Manitoba,  Sperry  Uni- 
vac’s  defense  systems  and  Manitoba 
Hydro. 

“The  needle  didn’t  budge  on  these 
units  except  to  indicate  background 
radiation,’’  Sourkes  said. 

Of  4  children  born  to  female 
employees  of  the  Star’s  classified  ad  de¬ 
partment  between  October  and  De¬ 
cember  of  1979  one  has  club  feet,  one  has 
a  cleft  palate,  one  has  a  heart  defect  and 
the  fourth  has  an  underdeveloped  eye. 

The  birth  defects  were  made  known  to 
the  Southern  Ontario  unit  of  the  News¬ 
paper  Guild  about  three  weeks  ago  and 


the  Guild  asked  the  Radiation  Protection 
Services  of  the  Occupational  Health  and 
Safety  Branch  for  the  Ministry  of  Labor 
to  test  the  machines  at  the  Star. 

On  July  22,  the  Ministry  of  Labor  did 
random  sampling  testing  of  approxi¬ 
mately  50  machines  at  the  Star,  including 
38  in  classified  and  1 1  in  the  composing 
room.  The  Star  has  a  total  of  250  VDTs. 

The  random  testing  showed  that  the 
level  of  radiation  emissions  from  the 
VDTs  are  within  provincial  guidelines 
and  officials  for  the  Ministry  of  Labor 
said  they  would  no  longer  conduct  tests 
on  any  other  VDTs  at  any  other  newspa¬ 
pers. 

“Neither  the  Star  nor  the  Guild  were 
satisfied,’’  said  Linda  Torney  of  the 
Guild  office,  "and  we  both  began  to  lean 
on  the  Ministry  to  get  additional  testing 
done.  After  a  few  days  of  arguing  back 
and  forth,  the  Ministry  agreed  to  come  in 
and  test  all  the  machines  at  the  Star.” 

The  testing  of  the  250  VDTs  at  the  Star 
began  on  July  29,  Torney  said,  and  will 
probably  not  be  completed  until  August 
6.  She  said  two  types  of  testing  will  be 
performed.  One  test  will  measure  x-radi- 
ation  or  ionizing  radiation  and  the  sec¬ 
ond  will  measure  non-ionizing  or  mi¬ 
crowave  radiation,  she  said. 

Since  the  disclosure  about  the  birth 


defects,  other  Ontario  newspapers  such 
as  the  Montreal  Gazette,  the  Ottawa 
Citizen  and  the  Toronto  Globe  and  Mail 
have  also  contacted  the  Ministry  of 
Labor  and  requested  testing. 

Meanwhile,  management  at  most  of 
the  Ontario  newspapers  have  told  preg¬ 
nant  employees  that  they  will  not  be 
required  to  use  the  VDTs  until  the  testing 
has  been  completed. 

Larger  quarters 
for  news  service 

Enlarged,  new  headquarters  have  been 
occupied  by  the  Copley  News  Service. 

CNS  has  moved  into  a  large  section  of 
the  second  floor  of  the  Union-Tribune 
Bldg,  in  San  Diego. 

CNS  was  housed  for  years  in  various 
San  Diego  locations  since  its  founding  in 
September  of  1954. 

The  move  into  Union-Tribune  Bldg, 
was  made  to  coordinate  its  service  to  the 
Copley  Newspapers  of  California  and  Il¬ 
linois,  as  well  as  to  more  than  2,000 
newspapers  in  the  United  States  and 
around  the  world. 

News  and  features  from  Copley  News 
Service  move  from  bureaus  and  corre¬ 
spondents  to  headquarters — and  from 
there  to  clients  via  AP  and  UPI  high¬ 
speed  wires  and  by  mail  in  scanner-ready 
and  camera-ready  format. 

Also  housed  in  the  plant  that  publishes 
the  Copley-owned  San  Diego  Union  and 
the  Evening  Tribune  are  headquarters  of 
Copley  Radio  Network. 


Crime  got  your 
town  down? 


State  Farm  has  a  “how  to  stop  it”  kit  that  more 
than  1,500  communities  have  used  in  local  crime 
prevention  programs.  It  could  help  your  town  get 
such  a  program  started ...  or  it  may  give  you  ideas 
for  a  story  or  two  on  the  subject.  For  a  free  Crime- 
fighter  kit,  call  us  at  309-662-2845  or  write  to: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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Cut  costs,  not  comers 


And  save  with  the  modem  com¬ 
mand  system  for  all  press  func¬ 
tions,  Wood-Hoe’s  Programmed 
Press  Control . . .  computerized 
speed  and  precision 
!B[B]  that  open  new  dimen 


of  efficiency. 


And  if  you’re  considering  conver¬ 
sion  from  letterpress,  save  time 
and  money  right  from  the  start. 
Because  Lithomatic  II  is  designed 
to  replace  Col- 
^  ormatic  units 
^  others 

j  ■  with  mini- 

T  ,^=1^  mal  disruption 


need  extra  ? 

printing  units  to  [ 

gain  extra  color).  ^  j 

Save  with  the  pat-  ^ 

ented  Jet  Air™  damp¬ 
ening  system,  aisle 
mounted  for  instant  access. 


WOOD-HOE  offset: 

When  you  know  how  it's  built, 
the  choice  becomes  obeious 


333  Cedar  Avenue 
Middlesex,  N.J.  08846 
(201)469-6600 


i  “  1  i 

i 
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Business  news 


reporting  cited 
by  Tuck  School 


Richard  R.  West,  dean  of  the  Amos 
Tuck  School  of  Business  Administration 
at  Dartmouth  College,  recently  pre¬ 
sented  a  total  of  $91 ,000  in  cash  prizes  to 
88  print  and  broadcast  journalists  ad¬ 
judged  winners  of  the  third  annual  Media 
Award  for  Economic  Understanding. 
Neariy  1 ,400  entries  were  received  from 
writers  and  other  creative  personnel 
from  all  segments  of  the  nation’s  media. 

The  Amos  Tuck  School  served  as  the 
sole  and  independent  administrator  of 
the  national  competition,  initiated  and 
supported  by  Champion  International 
Corp.  to  improve  the  quality  and  in¬ 
crease  the  quantity  of  economic  report¬ 
ing  by  all  media. 

Final  selections  of  the  winners  for  out¬ 
standing  reporting  of  business,  financial 
or  economic  affairs  during  the  calendar 
year  of  1979  were  made  by  a  panel  of 
distinguished  judges  representing  the 
media,  business,  labor  and  education. 


In  presenting  the  awards  and  prizes — 
$5,000  for  first  and  $2,500  for  second  in  a 
dozen  categories — Dean  West  expressed 
gratification  that  “during  the  few  years 
the  program  has  been  in  operation,  many 
media  organizations  have  expanded  their 
business  coverage . 


“While  this  cannot  be  solely  attributed 
to  the  Media  Awards  program,  we  be¬ 
lieve  the  competition  has  contributed 
substantially  to  this  development. 
Clearly,  the  Media  Awards  for  Economic 
Understanding  has  had  an  important  im¬ 
pact  on  the  quality  and  quantity  of  busi¬ 
ness  coverage  in  the  media.” 

He  also  announced  that  Champion  In¬ 
ternational  is  again  this  year  sponsoring 
the  program  for  reporting  undertaken  in 
1980  in  order  to  continue  encouraging 
media  and  journalists  in  efforts  to  ad¬ 
vance  and  broaden  public  understanding 
of  economic  issues  and  the  American 
economy.  The  competition  seeks  to  do 
this  by  rewarding  noteworthy  contribu¬ 
tions  of  media  which  effectively  explain 
aspects  of  the  American  economic  sys¬ 
tem  to  typical  audiences — ^in  terms  that 
have  meaning  for  the  average  reader  or 
viewer. 

Prizes  were  available  in  14  categories 
of  media,  including  newspapers,  wire 
services,  syndicates,  magazines,  radio 
and  television,  but  some  awards  were 
omitted  in  those  categories  where,  in  the 
judges’  opinions,  t'ne  entries  did  not  meet 
a  desired  standard  of  excellence. 

Announcement  of  the  winners  was 
made  at  a  luncheon  in  New  York  City 
attended  by  leaders  of  business,  gov¬ 
ernment,  labor,  education,  consumer 
groups  and  media. 

First  place  winners  of  the  1979  Media 
Awards  for  Economic  Understanding 


Trademark.  See  textured  vegetable  protein. 

— TL^l.  trivial, 


tex/tured  vege'table  pro'tein  (nks'ch.ird),  a  nu¬ 
tritious  meat  substitute  made  from  soybeans. 

ftlllit/';\' "  /  .jjoH  fnrm  into 


RANDOM  HOUSE, 
you  flatterer  you. 


You  put  our  TVP"  trademark  in 
your  newCollege  Dictionary.  Were 
proud  to  be  in  such  distin¬ 
guished  company. 

Just  as  we  re  proud  Archer 
Daniels  Midland  has  grown  to  be 
a  broad  based,  $2  billion  agri¬ 
industry  processor  responding  to 
the  worldwide  demand  for  nutri¬ 
tional.  yet  economical,  food 
ingredients. 


Only  a  decade  ago,  we  intro¬ 
duced  the  idea  of  extending 
meats  with  structured  soy  protein. 
Now  TVP"  is  almost  synon¬ 
ymous  with  textured  vegetable 
protein. 

Almost  too  synonymous.  We'd 
like  to  remind  everyone  that 
while  there  are  many  textured 
vegetable  proteins,  there  is  only 
one  TVP'  brand.  Please 
don't  use  our  trademark  as  a 
generic  term  or  an  abbreviation. 


>ADM 

'archer  DANIELS  MIDLAND  CDMPANY 
World  Headquarters— Decatur.  Illinois  62525 
Telephone  21 7-424-5422  Telex  2501 21 

Where  the  people  who  feed  the  world  buy  their  groceries. 
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Category  lA — Newspapers,  circubtimi  250,000  and  up 
First  Priie:  Richard  C.  LongworthWillianiNeikirk,CAicaf0 
Tribune,  Chicago,  Illinois,  **The  Changing  American  Worker” 
Category  IB — Newspapers,  circulation  100,000  to  250,000 
First  Prize:  Steve  Johnson/David  Morrison/Andrew  Molli- 
son/Sharon  Bailey/Henry  Eason/Frederick  AUen/Andrew  J. 
Glass/Bob  Dart/Stephen  Hesse/Michael  Pousner/Chester  Gool- 
rkk/Angelo  Lewis/Rebecca  Linn/Roger  Witherspoon/Josei^ 
Albright/LesUe  Henderson/Jay  Bushinsky/Katharine  H^ch/Joe 
Brown/Charlme  P.  Sniith>Willianis/Carole  Ashkinaze/Peter 
Benesh/Rkh  Nkhols/Jerry  Ackerman/Lee  Finley/Bob  Bums/ 
Don  Muhm/Margaret  Studer  Atlanta  Constitution,  Atlanta, 
Georgia,  ^Energy:  A  Consuming  Problem” 

Category  /C— New8piq>ers,  circulation  50,000  to  100,000 
Hrst  Prize:  Gary  Nielson/GeofT  O'Connell/Linda  Maty&Z 
Mary  Young/Nick  Grabbe,  Valley  Advocate,  Springfield,  Mas¬ 
sachusetts,  ”The  Pyramids  in  New  England” 

Category  ID — Newspapers,  circulation  10,000  to  50,000 
First  Prize:  Anthony  Bianco,  Willamette  Week,  Portland, 
Oregon,  ”George>Paciflc:  The  Untold  Story” 

Category  SB — Television,  Markets  Ranked  26  to  100 

First  Prize:  Daniel  Miller/Richard  Gray/John  Lekndecker, 
Iowa  PubUc  Broadcasting  Network,  Des  Moines,  Iowa,  **Farm 
Digest:  Meat  Prke  Reporting” 

Category  SC — Television,  Markets  Ranked  101  and  Smalkr 
First  Prize:  Betsy  Brenneman/Sheila  Toomey/Robert  Roark, 
KTOO-TV,  Juneau,  Alaska,  ”Beaufort  Basks” 

Category  6A — Radio  Network  Origination 
First  Prize;  Dan  Cordtz/Peter  Flannery/Nancy  Gabiner, 
American  Entertainment  Radio  Network— ABC  News,  New 
York,  New  York,  ”Corporate  Profit  Figures/Productivity — 
Dan  Cordtz  on  the  Economy” 

Category  6B — Radio  Top  50  Markets 

First  Prize:  Jay  Lloyd/Ed  Kasuba/Susan  Weiner/Nelson 
Cohen/Elaine  Weinstock,  KYW-Newsradio,  Philadelphia, 
Peimsylvania,  ”  Biting  the  Budget” 

Category  6C — Radio  Markets  Ranked  51  and  Smaller 

First  prize:  Pete  Fretwell,  KALS-fkn,  Kalispell,  Montana, 
”A  Primer:  Inflation  fit  You” 

Ombudsman  named 
on  Washington  Post 

William  L.  Green,  Jr.,  director  of  uni¬ 
versity  relations  at  Duke  University,  was 
named  ombudsman  of  the  Washington 
Post. 

Green  will  take  a  leave  of  absence 
from  Duke  to  work  with  the  Post  from 
September,  1980  to  September,  1981.  He 
will  be  the  fifth  Post  ombudsman  in  10 
years. 

Green  is  55.  Once  a  reporter  and  editor 
on  North  Carolina  newspapers,  he  has 
since  served  as  a  diplomatic  press  at¬ 
tache  in  South  Africa  and  South  Asia  as 
well  as  with  the  U.S.  Information 
Agency  and  the  National  Aeronautics 
and  Space  Administration. 

His  immediate  predecessor  as  Post 
Ombudsman  was  Charles  B.  Seib,  whose 
five-year  term  ended  last  fall. 

Ornes  to  takeover 
lAPA’s  Fol  group 

German  Omes,  editor-publisher  of  El 
Caribe  of  Santo  Domingo,  Dominican 
Republic,  was  appointed  interim  chair¬ 
man  of  lAPA’s  Committee  of  Freedom 
of  the  Press  and  Information. 

Ornes  replaces  Guido  Fernandez, 
former  director  of  La  Nacibn  of  San 
Jose,  Costa  Rica,  who  resigned  as 
chairman  of  Fol  committee.  Fernandez 
also  resigned  as  director  of  La  Nacion. 

Ornes  was  Fol  chairman  for  five  years 
from  1971-76  and  is  an  immediate  past 
president  of  the  Inter  American  Press 
Association.  He  will  take  over  as  interim 
chairman  of  the  committee  until  a  new 
chairman  is  appointed  at  the  lAPA  an¬ 
nual  meeting  in  San  Diego,  October 
13-17. 
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PAGE  MAKER 

The  Itek  Mark  VIII  composes  full  page! 


It  also  replaces  the 
costly  operation  of 
the  numerous  photo¬ 
typesetters  you  may 
now  be  using. 

Let  us  help 

Discover  how  the 
Mark  VIII  can  make 
front  page  news 
in  your  opera¬ 
tions.  And  ask  for 
details  on  the  Mark 
IV  and  V  also.  Call 
us  toll-free  at  1-800- 
225-0892  and  ask 
for  the  Advertising 
Department.  Or 
complete  and  mail 
in  the  coupon. 


oMwv  saaA^ap  |o 

Mvis  Maxi'aHi 


High  speed,  100  pica  output 

Itek's®  Mark  VI 1 1  is 
making  front  page  news. 

It's  the  only  digitized 
CRT  typesetter  in  its 
price  range  with  1 00 
pica  wide  output.  This 
saves  time  and  money 
by  eliminating  pasteup 
and  stripping. 

Output  speed  of  the 
Mark  VIII  is  600  lines  per 
minute  and  character  reso¬ 
lution  is  1300  lines  per  inch 
at  5  point,  650  lines  per 
inch  at  72  point. 

Cost-cutting  flexibility 

The  Mark  VI 1 1  cuts  waste  of  in¬ 
creasingly  expensive  composition 
paper  and  film.  With  Itek's  columnization  and 
reverse  leading  software,  it  can  fill  the  whole  width  of 
its  paper  or  film  with  columns  of  copy,  even  when  those 
columns  are  not  part  of  the  same  page. 

Large  typeface  library 

The  Mark  VI 1 1  provides  up  to  60  online  typefaces  stored  in 
inexpensive  floppy  disks.  The  typefaces  are  part  of  the  Itek 
phototype  library,  oneofthe  largest  typeface  collections 
in  the  industry. 


Integrates  with  your  present  system 

Save  on  more  than  the  purchase  price  with  Itek's 
Mark  VIII.  Since  it's  program-compatible,  it  is 
designed  to  integrate  smoothly  with  your  present  system. 


Itek 


innovator  in 

photocomposition  systems 


AM  copy  in  this  ad  was  composed  on  Itek  Photocomposition  equipment. 
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ITtK  COMPOSITION  SYSHMS 
A  DMsian  c4  lick  Coipantion 
3SS  MhMcsex 
WHmit^loa  MA  01887 

□  Send  literature  on  Mark  VIII 

□  Have  an  Itek  Representative  call. 

Fill  in  the  infoimation  below  or  staple  your  business  card  to  this  coupon. 


Nante _ 

Position _ _Phone 


Company 
Address  _ 


Zip 


1 


J 


State _ 


Roger  Wilkins  moves 
to  Washington  Star 

Roger  Wilkins,  a  former  assistant  At¬ 
torney  General  and  currently  a  writer  for 
the  New  Yorker,  was  appointed  associate 
editor  of  The  Washington  Star.  Wilkins 
also  has  served  as  an  editorial  writer  for 
The  Washington  Post  and  on  the  edito¬ 
rial  board  of  the  New  York  Times. 

Wilkins  was  born  in  Kansas  City,  Mo. 
and  grew  up  in  Harlem  and  Grand 
Rapids,  Mich.  He  received  both  bachelor 
and  law  degrees  from  the  University  of 
Michigan. 

After  several  years  of  law  practice, 
Wilkins  entered  the  government  in  1962 
as  special  assistant  to  the  administrator 
of  the  Agency  for  International  Develop¬ 
ment.  He  served  as  assistant  director  of 
the  government's  Community  Relations 
Service  when  it  was  part  of  the  Com¬ 
merce  Department  and,  when  it  was 
moved  to  the  Justice  Department,  he  be¬ 
came  director  with  the  title  of  assistant 
attorney  general.  The  job  of  the  service 
was  to  mediate  racial  disputes. 

Leaving  the  government  in  1%9,  he 
became  program  director  for  social  de¬ 
velopment  of  the  Ford  Foundation. 

In  1972,  he  became  an  editorial  writer 
for  The  Washington  Post,  and  was  cited 
by  the  Pulitzer  Judges  for  his  editorials 
on  the  Watergate  scandal.  He  has  since 
been  named  to  the  Pulitzer  board.  In 
1974,  he  joined  the  editorial  board  of  the 
New  York  Times,  remaining  there  until 
last  fall. 

Jackson  Newspapers 
co-sponsor  car  show 

Nineteen  Greater  New  Haven  (Conn.) 
Car  Dealer  Association  members  staged 
a  three  day  outdoor  Auto  Fair  and  Show 
from  June  26-28  at  the  site  of  the  Jackson 
Newspapers’  future  home. 

An  estimated  250  vehicles  were  dis¬ 
played  on  the  site  and  the  publL  was 
admitted  to  view  and  discuss  pri  :e  with 
the  dealers. 

“It  started  with  Lionel  Jackson,  the 
publisher,  who  made  the  space  available 
at  no  charge,"  said  Dick  Fitzpatrick, 
president  of  the  Greater  New  Haven 
Auto  Dealers  Association. 

“Tony  Onofrio  (assistant  ad  manager) 
and  Walt  Nester  (ad  director  of  the 
Jackson  Newspapers)  organized  a  12- 
page  special  section  with  a  three-color 
cover  that  was  published  in  the  Wednes¬ 
day  evening  New  Haven  Register  and 
the  Thursday  morning  New  Haven  Jour¬ 
nal-Courier,"  he  said.  "They  even 
helped  us  schedule  supporting  newspa¬ 
per  advertisements  in  other  Connecticut 
dailies.” 

Door  prizes,  ranging  from  cameras  to 
radios  to  calculators,  were  awarded 
every  hour  to  registrants  at  the  Jackson 
Newspapers  tent. 


5  out  of  6  papers  name  event  sponsors 


The  SNPA  Bulletin  received  six  re¬ 
plies  to  its  inquiry  on  using  the  names  of 
sponsors  in  reporting  on  various  sports 
events.  All  but  one  of  the  respondents 
said  that  his  newspaper  did  publish  the 
names  of  sponsors. 

“Our  newspapers  normally  include  the 
names  of  sponsors  if  they  are  part  of  the 
recognized  title  of  the  event,”  one  Vir¬ 
ginia  editor  wrote.  "If,  however,  an 
event  is  well  established  and  a  sponsor 
buys  its  way  in,  we  stick  with  the  known 
name.  Our  objective  is  identification  for 
the  readers.” 

A  Tennessee  publisher  called  the  use 
of  sponsors’  names  in  sports  stories  a 
"tender  subject,"  and  said  that  his 
newspaper  “goes  too  far"  in  giving  name 
recognition  to  these  events. 

“We  try  not  to  mention  the  name  of 
the  sponsor  more  than  once  in  a  story 
and  preferably  not  in  a  headline,”  he 
said.  “Unfortunately,  this  policy  does 
not  seek  to  keep  the  sponsors  from  get¬ 
ting  an  inordinate  amount  of  free  public¬ 
ity  at  the  expense  of  the  newspaper.” 

A  managing  editor  from  Texas  said  his 
newspaper  has  chosen  to  use  the  names 
of  sponsors  of  “legitimate  events,  sports 
or  otherwise.”  He  noted,  however,  that 

Libel  suit 
reinstated 

A  libel  suit  against  the  Loudoun  Times 
Mirror,  a  Leesburg,  Virginia,  weekly, 
that  was  dismissed  two  years  ago,  has 
been  reinstated  by  the  4th  U.S.  Circuit 
Court  of  Appeals  in  Richmond. 

Several  years  ago  the  Iroquois  Re¬ 
search  Institute  of  Fairfax  County,  Va. 
was  hired  by  the  county  to  assess  the 
archeological  and  historical  impact  of  a 
proposed  water  intake  facility  on  Lowes 
Island  in  the  Potomac  River. 

Subsequently  the  Times  Mirror  pub¬ 
lished  an  article  quoting  an  amateur  ar¬ 
cheologist,  R.E.  McDaniel,  as  saying 
Iroquois  did  not  have  a  good  reputation 
in  archeological  circles.  McDaniel  later 
■  said  he  had  been  misquoted  and  the 
Times  Mirror  printed  a  clarification. 

Iroquois  filed  suit  in  September  of 
1978.  The  suit  was  dismissed,  however, 
by  Judge  Albert  V.  Bryan,  Jr.,  who  ruled 
that  since  Iroquois  was  under  contract  to 
Fairfax  County  at  the  time  of  the  alleged 
libel,  it  fit  the  description  of  a  “public 
official”.  In  such  cases,  malice  or  a  reck¬ 
less  disregard  for  truth  must  be  proved 
before  a  publication  can  be  held  guilty  of 
libel. 

The  new  appeals  court  ruling,  how¬ 
ever,  holds  that  since  Iroquois  had  no 
control  over  the  conduct  of  government 
affairs  during  its  contract  work  for  the 
Fairfax  County  Water  Authority,  it  had 
the  status  of  a  private  business. 

If  not  settled  out  of  court,  the  case 
now  will  proceed  to  trial. 


“if  there  is  a  profit  motive  at  the  top, 
we’re  a  whole  lot  less  likely  to  publicize 
the  event  at  all.” 

A  Louisiana  daily  that  does  not  use 
sponsor  names  in  sports  news  columns 
say  that  it  never  received  any  complaints 
about  the  policy. 

The  SNPA  Bulletin  is  interested  in 
hearing  from  other  newspapers  that  have 
developed  a  policy  on  the  use  of  sponsor 
names  or  from  newspapers  that  have  re¬ 
ceived  complaints  from  local  distributors 
who  are  miffed  because  the  name  of  a 
sponsor  was  not  included. 

Please  send  your  reply  to  SNPA  Bulle¬ 
tin,  P.O.  Box  28875,  Atlanta,  GA  30328 

Good  news  from  Detroit 

The  automobile  industry  slump  of  1980 
has  hit  the  bottom  and  is  currently  turn¬ 
ing  up,  according  to  Robert  D.  Burger, 
vicepresident/marketing  for  the  General 
Motors  Corporation. 

Burger,  addressing  the  INAE’s  sum¬ 
mer  conference  in  Boston  this  week,  said 
he’s  seen  some  “very  positive  signals” 
in  the  past  30  days — signals  which  he 
says  not  only  bode  well  being  for  his  in¬ 
dustry,  but  for  the  newspaper  industry  as 
well. 

He  cited  a  “considerable”  strengthen¬ 
ing  of  used  car  prices  in  the  past  month  (a 
traditional  barometer  of  auto 'industry 
health)  and  the  reversal  of  the  sharp  fall- 
off  in  new  car  deliveries  as  reasons  for 
his  optimism. 

“The  rollercoaster  ride  in  this  industry 
...  is  over,”  he  declared,  “and  that 
means  a  lot  of  business  for  newspapers.” 

He  conceded  that  the  factory  had 
cautioned  dealers  to  hold  back  advertis¬ 
ing  spending  during  the  slump,  but  he 
said  GM  is  now  advising  dealers  to  get 
back  into  newspapers. 

Burger  announced  that  GM  plans  to 
introduce  a  new  model  approximately 
every  six  months,  starting  with  the  1981 
new  car  introduction  season  and  continu¬ 
ing  through  1984.  This  year,  he  said, 
Cadillac  dealers  are  planning  to  use 
newspapers  to  announce  the  introduc¬ 
tion  of  a  new  engine — an  8  cylinder  pow- 
erplant  which,  controlled  by  computer, 
will  operate  alternately  on  all  8,  6  or  4 
cylinders  depending  on  driving  condi¬ 
tions  and  demand  on  the  engine. 

Burger  also  asked  newspaper  sales 
people  to  assist  dealers  in  developing 
more  image-conscious  advertising.  And 
he  noted  the  importance  of  editorial  to 
the  auto  industry  by  citing  the  example 
of  the  introduction  of  GM’s  cars.  He  said 
that  because  the  car  lines  “caught  the 
fancy  of  the  press,”  magazine  and  news¬ 
paper  stories  did  more  for  the  record¬ 
setting  introduction  than  GM  could  pos¬ 
sibly  have  afforded  in  advertising. 

“As  long  as  you  did  it  once,"  he  said, 
“why  not  do  it  again.” 
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Oakland  Trib  runs 
youth  job  program 

For  the  second  consecutive  year,  the 
Oakland  Tribune lEasthay  Today  spon¬ 
sored  a  job  opportunity  program  for 
youths,  in  cooperation  with  the  Alameda 
and  Contra  Costa  counties  high  school 
districts.  Mayor  Lionel  Wilson  of  Oak¬ 
land  and  the  Oakland  Youth  Employ¬ 
ment  Service. 

The  program,  created  by  the  106- 
year-old  Oakland  Tribune  and  its  morn¬ 
ing  edition.  East  bay  Today,  afforded 
students  seeking  summer  employment 
the  opportunity  to  run  classified  adver¬ 
tisements  for  two  days  at  no  charge.  Last 
year  the  program's  inauguration  pro¬ 
duced  106  student  ads;  this  year,  the 
number  of  advertisements  increased  by 
165%,  to  a  total  of  281. 

Under  the  direction  of  classified  ad¬ 
vertising  manager  Arvel  Voss,  more  than 
200  letters  urging  participation  were 
mailed  to  principals  and  superintendents 
of  junior  and  senior  high  schools  in 
Alameda  and  Contra  Costa  counties. 
Students  ages  12  through  18  were  eligible 
with  parental  consent. 

Advertisements  directed  at  the  student 
were  run  in  Oakland  Tribune lEastbay 
Today  which  contained  blank  ad  forms 
and  instruction  for  writing  and  submit¬ 
ting  the  copy.  Additionally,  advertise¬ 
ments  ran  concurrently  which  were 
aimed  at  the  business  community,  en¬ 
couraging  the  hiring  of  youths  for  sum¬ 
mer  jobs. 

Said  Voss,  “We  consider  the  program 
an  excellent  community  involvement 
project,  as  well  as  promoting  readership 
and  usage  of  the  classified  section." 

Cable  franchise 
in  Okla.  acquired 

Multimedia,  Inc.  has  acquired  the 
cable  television  franchise  for  Bixby,  Ok¬ 
lahoma,  a  suburb  of  Tulsa. 

“Construction  has  begun  in  Bixby, 
and  we  will  commence  servicing  our  cus¬ 
tomers  by  early  this  fall,"  stated  Wilson 
C.  Weam,  president  and  chief  executive 
officer  of  Multimedia.  Inc. 

Bixby's  population,  now  approxi¬ 
mately  7,500,  has  nearly  doubled  in  the 
last  ten  years.  Tulsa  County  projections 
indicate  this  growth  pattern  will  con¬ 
tinue. 

“We  anticipate  an  initial  subscriber 
base  of  1,200  from  Bixby.  with  80%  tak¬ 
ing  the  premium  movie  channel  HBO," 
Weam  commented. 

Multimedia  now  owns  cable  television 
systems  serving  21  communities  in  Ok¬ 
lahoma,  Kansas  and  Illinois.  Mul¬ 
timedia.  Inc.  also  owns  and  operates  13 
daily  newspapers,  22  non-daily  newspa¬ 
pers,  5  VHF  and  one  UHF  television 
station,  and  12  radio  stations. 
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Oregon  publisher 
presented  awards 

The  Charles  Sprague  Award  of  general 
excellence  was  given  to  the  Oregon 
Statesman,  Salem,  the  Bend  Bulletin  and 
the  Daily  Tidings  of  Ashland  at  the  93 
annual  Oregon  Newspaper  Publishers 
Assn.  (ON PA)  convention  July  11. 

Winners  of  the  Elmo  Smith  Award  of 
general  excellence  for  weeklies  were  the 
Newport  News-Times,  the  Sandy  Post, 
Sun-Enterprise  newspapers  of  Mon¬ 
mouth  and  Tri-County  News,  Junction 
City. 

The  highest  honor  given  by  the  ONPA. 
the  Amos  E.  Voorhies  Award  for  jour¬ 
nalistic  achievement,  was  awarded  to 
Joseph  F.  Caraher,  retired  publisher  of 
the  Klamath  Falls  Herald  &  News. 
Leroy  Zimmerman,  publisher  of  the  Cot¬ 
tage  Grove  Sentinel,  received  the  Presi¬ 
dent's  Service  Award  for  outstanding 
service  to  the  newspaper  industry. 

Stephen  W.  Ryder,  publisher  and  pres¬ 
ident  of  the  Medford  Mail  Tribune,  was 
elected  president  of  ONPA  by  the  board 
of  directors. 

Click  honored 
for  racing  writing 

Los  Angeles  Times  motor  racing  writer 
Shav  Click  has  won  the  Bloys  Britt 
Memorial  Writing  Award  for  the  third 
time. 

The  winning  article,  entitled  “The 
Alabama  Gang  Lives  Here,"  appeared  in 
the  Times  May  I,  1979.  The  story  was 
about  Hueytown.  Alabama,  the  home  of 
stock  cars  drivers  Bobby  and  Donnie  Al¬ 
lison  and  Neil  Bonnett. 

The  Britt  Award,  established  in  1976 
by  the  American  Auto  Racing  Writers 
and  Broadcasters  Association,  is  named 
in  honor  of  the  long-time  motor  racing 
editor  of  the  Associated  Press  who  died 
in  1975. 

Click  also  won  the  award  in  1976  and 
1979. 

Harris  reports  record 
1980  sales/earnings 

.Speaking  before  the  New  York  Society 
of  Security  Analysts  recently.  Joseph  A. 
Boyd,  chairman  and  chief  executive  of 
Harris  Corporation,  said  Harris  expects 
to  report  record  sales  and  earnings  in  the 
fiscal  year  ending  June  .30. 

Boyd  said  fiscal  1 980  would  have  a 
sales  increase  of  about  1 9%  with  a  total 
sales  of  approximately  $1.3  billion.  The 
sales  breakdown,  he  stated,  would  show 
the  Semiconductor  Group  with  $1.50  mil¬ 
lion;  Integrated  Information  Processing 
Systems  with  $2.50  million;  Communica¬ 
tion  Networks  with  $200  million;  Mass 
Communications  Group  with  $4.50  mil¬ 
lion  and  the  Government  Group  with 
$2.50  million. 


Earnings  gain 
for  paper  company 

Consolidated-Bathurst  Inc.  announced 
that  the  company’s  earnings  for  the  sec¬ 
ond  quarter  of  1980  were  $32.2  million  or 
$1 .44  per  common  share.  This  compares 
with  $24.0  million  or  $1.05  per  share  be¬ 
fore  an  extraordinary  credit  of  $0.7  mil¬ 
lion.  or  $0.03  per  share  in  the  second 
quarter  of  1979. 

Net  earnings  to  June  .30,  1980  were 
$63.6  million,  equivalent  to  $2.83  per 
common  share.  This  compares  with 
$42.7  million,  or  $1.85  per  share  before 
an  extraordinary  credit  of  $1 .2  million,  or 
$0.05  per  share  in  the  first  six  months  of 
last  year. 

Consolidated-Bathurst’s  net  sales  in 
the  second  quarter  were  $362.1  million, 
an  increase  of  19.6%  over  sales  of  $302.8 
million  in  the  same  period  last  year.  For 
the  first  half  of  this  year,  net  sales  to¬ 
talled  $701.7  million,  an  increase  of 
20.5%  over  sales  of  $582.1  million  in  the 
same  period  of  1979. 

Nuclear  technology 
seminar  scheduled 

An  encore  performance  of  “Nuclear 
Power:  Challenge  for  Journalists  11",  a 
two  and  one  half  day  seminar  offering 
media  professionals  a  deeper  under¬ 
standing  of  complex  nuclear  technology, 
will  be  presented  October  16-18,  1980,  at 
the  Massachusetts  Institute  of  Technol¬ 
ogy. 

Providing  background  information, 
current  knowledge  and  a  range  of  differ¬ 
ing  opinions,  the  seminar  will  deliver  a 
highly  objective  characterization  of  the 
state  of  nuclear  power  today. 

The  basic  physical,  engineering, 
economic,  social  and  political  issues  will 
be  studied  enabling  electronic  and  print 
media  professionals  to  improve  their 
presentations  of  nuclear  power  issues 
thus  contributing  to  a  greater  public  un¬ 
derstanding  of  this  highly  debated  topic. 

For  further  information,  contact  the 
Seminar  Office  at  617-25.3-7461. 

Tourist  paper 
has  new  owner 

Albert  M.  Eisner  and  Kathryn  Pudenz 
have  purchased  the  San  Francisco  Vis¬ 
itor  News,  a  tabloid  newspaper  serving 
the  San  Francisco  tourist  market. 

Eisner,  publisher  of  the  Carmel  Pine 
Cone,  Carmel  Valley  Outlook  and  Mon¬ 
terey  Peninsula  Review,  said  the  tab¬ 
loid  was  bought  from  Warren  Simmons, 
developer  of  Pier  39  in  San  Francisco. 

The  newspaper  is  distributed  through 
hotels,  motels  and  other  major  tourist 
points  in  San  Francisco.  Circulation  is 
100,000. 
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BillEisenbeiss,  vicepresident/sales  for 
the  Roanoke  (Va.)  Times  and  World- 
News,  was  appointed  vicepresident  and 
advertising  director  of  the  Virginian-Pilot 
and  Ledger-Star. 


Newspeople  in  the  news 


Patsy  T.  Stringer  is  the  newly  named 
general  foreman  of  the  composing  de¬ 
partment  of  Knight  Publishing  Company, 
publisher  of  the  Charlotte  (N.C.)  Ob¬ 
server  and  Charlotte  News.  She  was 
photo  comp  manager. 


Ferne  Noreen  was  named  promotion 
director  of  the  Minneapolis  Star  and 
Minneapolis  Tribune,  moving  from  act¬ 
ing  promotion  manager.  With  the  news¬ 
papers  since  1%1,  she  has  held  a  number 
of  promotion  and  research  posts. 


Bill  Furlow,  Sunday  editor,  San 
Diego  (Cal.)  Union,  was  named  city 
editor  of  the  San  Diego  County  edition, 
Los  Angeles  Times.  He  succeeds  Dick 
Barnes,  who  was  appointed  city  editor  of 
the  Times’  Orange  County  edition,  re¬ 
placing  Bill  Billiter,  transferred  to 
metro  staff. 

♦  *  * 

PaulNussbaum,  city  editor  of  the  An¬ 
chorage  (Alaska)  Daily  News,  joined  the 
Los  Angeles  Times  San  Diego  County 
edition  on  general  assignment,  succeed¬ 
ing  Robert  Welkos,  who  transferred  to 
the  metro  staff. 


NEW  PUBLISHERS  were  named  for  three  daily  newspapers  in  the  Southwest 
Group  of  Harte-Hanks  Communications,  Inc.  Kevin  J.  Barry,  publisher  of  the 
Searcy  (Ark.)  Daily  Citizen,  became  publisher  of  the  Marshall  (Tex.)  News 
Messenger,  replacing  Patrick  E.  Bolger,  who  left  Harte-Hanks  to  pursue 
outside  interests.  James  R.  Gray  succeeds  Barry  in  Searcy,  moving  from 
interim  publisher  of  the  Stuttgart  (Ark.)  Daily  Leader.  And  moving  to  Stuttgart 
is  George  S.  Smith,  recently  area  public  affairs  officer  for  General  Telephone 
Company,  based  in  Texarkana,  and  earlier  with  several  newspapers  in 
Texas,  Arkansas  and  Alabama. 


ConradM.  Hall  was  elected  vicepres-  vice  president  and  business  manager  and 
ident  for  operation  of  Norfolk  newspa-  also  vicepresident  and  circulation  direc- 
pers.  The  Virginian-Pilot  and  Ledger-  tor  for  the  Virginian-Pilot  and  the  Led- 
Star,  with  overall  responsibility  for  cir-  ger-Star.  He  served  in  various  positions 
culation  and  production.  Hall  had  been  with  Landmark  Communications,  Inc. 


PaulM.  Cohen,  research  manager  of 
the  Fort  Lauderdale  (Fla.)  News  and  Sun 
Sentinel,  was  named  national  advertising 
manager  for  the  two  newspapers.  He  was 
manager  of  Suncoast  Opinion  Surveys 
before  joining  the  News  in  1978. 


the  most 
experienced  firm 


John  F.  McCarron,  an  urban  affairs 
reporter  for  the  Chicago  Tribune,  was 
named  urban  affairs  editor. 


in  newspaper  executive 
recruitment. 


JoEDisTELHEiMis  the  new  sports  editor 
of  the  Detroit  Free  Press.  He  was  re¬ 
cently  the  metropolitan  editor  of  the 
Charlotte  (N.C.)  Observer  and  was  pre¬ 
viously  executive  sports  editor  and  gov¬ 
ernment  editor. 


Publishers,  corporate  executives,  managers  in  all 
departments-we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 
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Roberta  Joyce  Navickis  was  appointed 
science  writer  in  the  Stanford  University 
Medical  Center  news  bureau,  succeeding 
Bill  Snyder,  who  leaves  Stanford  to  be¬ 
come  a  reporter  for  the  Nashville  Ban¬ 
ner. 

*  ^  * 

E.  William  Clifton,  marketing  direc¬ 
tor  of  the  Greenville  (S.D.)  News-Pied¬ 
mont  Co.,  was  named  publisher  of  the 
Winter  Haven  (Fla.)  Daily  News-Chief. 
Clifton  succeeds  JackRynerson,  who  re¬ 
signed  to  pursue  other  interests  in  the 
field. 

*  * 

JaneM.  Clamp,  personnel  manager  of 
the  Greenville  (S.C.)  News-Piedmont 
Company,  was  appointed  manager  of 
corporate  administrative  services  of 
Multimedia,  Inc.,  parent  firm  of  News- 
Piedmont  papers.  Succeeding  Clamp  as 
personnel  manager  is  Susan  M.  Sease, 
who  was  research  assistant  at  Multi- 
Media. 

«  *  ♦ 

GeraldJ.  Kane  was  appointed  circula¬ 
tion  director  of  the  Camden  (N.J.) 
Courier-Post  and  of  the  Gannett  East 
Newspaper  Group,  moving  from  Gannett 
Central  Newspaper  Group  in  Cincinnati. 


DeBloom  Shelley  Fecic 

Editorial  changes  at  Columbus  (O.)  Dispatch 

Luke  Feck,  editor  and  vice  president  of  the  Cincinnati  Enquirer,  will 
assume  the  new  position  of  editor  of  the  Columbus  (O.)  Dispatch  in 
September.  In  a  trio  of  changes  at  the  Dispatch,  executive  editor  Carl 
DeBloom  was  promoted  to  editor-in-chief  and  acting  managing  editor 
Leslie  Shelley,  to  managing  editor. 

Feck  joined  the  Enquirer  in  1956,  advancing  through  a  series  of 
editorial  posts  to  executive  editor,  and  most  recently,  editor.  DeBloom, 
with  the  Dispatch  44  years,  served  as  Washington  bureau  chief  and 
managing  editor  before  his  executive  editor  appointment  in  1967. 
Shelley  is  a  28-year  veteran  with  the  Dispatch,  having  served  as  state 
editor  and  executive  news  editor. 


Jimmy  Sprinkle  was  named  manager  of  The  news  management  staff  oE  The 
technical  services  of  the  Washington  State,  Columbia,  S.C.,  was  recently  ex- 
Post.  He  joined  the  Post  in  1976  as  an  panded  and  reorganized,  as  follows; 
electronic  systems  engineer  and  earlier  Harry  L.  Logan,  formerly  city  editor 
was  a  field  engineer  with  Harris  Corpora-  of  the  Columbia  Record,  to  news  editor 
tion,  Melbourne,  Florida.  of  the  State.  Levona  Page,  to  city  editor; 

*  *  *  William  E.  Hughes,  to  Sunday  editor 

John  Neighbors  was  appointed  infor-  and  in  charge  of  the  photography  staff. 

mation  systems  director  for  Florida  Pub-  Margaret  A.  Bauknight,  to  features 
lishing  Company,  Jacksonville.  The  new  editor.  BertLanan,  to  copy  desk.  Tom 
division  incorporates  the  existing  sys-  Priddy,  to  Sunday  magazine  editor.  Mike 
terns  department  and  production  systems  Clements,  to  assistant  city  editor, 
department  into  a  free  standing  division.  *  ♦  * 

Neighbors,  with  Florida  Publishing  since  Recent  staff  changes  at  the  Troy 
1979,  earlier  was  director  of  information  (N.Y.)  Times  Record  and  The  Sunday 
systems  for  the  Philadelphia  Inquirer.  Record  include;  Eric  Anderson,  city 

*  *  *  editor  of  the  Times  Record,  to  features 

Kevin  Parrish  has  moved  to  city  editor  editor;  Lisa  Robert,  from  night  metro 

of  the  Stockton  (Calif.)  Record  from  the  editor  to  city  editor;  William  Iannone, 
Hayward  (Cd\\{.)  Daily  Review,  vjhereht  sports  staff,  to  night  metro  editor; 
had  been  managing  editor  since  Feb-  Michael  McMahon,  staff  photographer 
ruary,  1979.  Earlier,  Hayward  was  man-  to  chief  photographer,  replacing  Larry 
aging  editor  of  the  Fremont  (Neb.)  Roberts,  who  has  taken  a  teaching  post 
Tribune.  at  Ohio  State  University. 


Stewart  Spencer,  editor  of  the  Char¬ 
lotte  (N.C.)News  for  9  years,  resigned  to 
become  a  general  executive  on  the  busi¬ 
ness  side  of  Knight  Publishing  Co.  He 
was  succeeded  as  editor  by  Kent  Bern- 
hard,  managing  editor  since  Septem¬ 
ber,  1977. 

Spencer  was  directing  the  editorial 
page  when  he  was  transferred  to  the  De¬ 
troit  Free  Press,  returning  to  Charlotte  in 
1971,  when  he  became  editor.  Bernard 
was  with  the  Chicago  Daily  News  12 
years,  moving  to  Charlotte  as  managing 
editor  in  1977. 

(Continued  on  page  28) 


LANE 


Joining  Newsday’s  Washington  Bureau 
after  years  of  outstanding  science  report¬ 
ing,  Earl  Lane  exemplifies  the  talented  staff 
of  a  news  service  distinguished  by  the 
varied  perspectives  of  its  contributing  news¬ 
papers. 


Los  Angehstmes-Washington  Post 
Nows  Smnfko- 202/334-6173 
nSO  15th  Street  Nifi,WaMngton,  DjL 
20071 


EDITOR  &  PUBLISHER  for  August  9,  1980 


27 


UPl  makes  VP  promotions  in  Europe 


Eugene  H.  Blabey 

Eugene  H.  Blabey  was  named  vice 
president  and  general  manager  for  the 
Europe.  Africa  and  Middle  East  Division 
of  United  Press  International,  succeed¬ 
ing  Julius  B.  Humi.  who  was  appointed 
senior  vice  president.  Humi  will  be  based 
in  London. 

Blabey.  41 .  has  been  business  manager 
for  the  division,  with  headquarters  in 
London,  since  1976. 

In  announcing  the  changes.  UPl  Presi¬ 
dent  Roderick  W.  Beaton  said  Humi.  61. 
had  expressed  a  wish  for  eventual  early 
retirement. 

“We  are  proceeding  with  the  man¬ 
agement  chance  at  this  time  to  insure 
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Julius  Humi 


continuity  and  a  smooth  transition.” 
Beaton  said.  "It  will  also  free  Humi  to 
work  on  a  number  of  major  projects." 

Blabey  has  traveled  extensively 
throughout  Europe.  Africa  and  the  Mid¬ 
dle  East  and  participated  in  a  number  of 
international  meetings  on  information 
flow  and  communications.  Blabey  also 
serves  as  a  delegate  from  the  North 
American  News  Agencies  to  the  Interna¬ 
tional  Press  Telecommunications  Coun¬ 
cil. 

Blabey  served  as  regional  executive 
for  New  York  before  his  present  assign¬ 
ment  to  London. 

Humi  was  born  in  Vienna.  Austria, 
and  became  a  British  subject  while  serv¬ 
ing  with  the  British  army  in  World  War 
II .  He  joined  UPl  in  the  Rome  bureau  as 
a  photographer  in  1946  and  was  named 
manager  of  UPLs  combined  news,  pic¬ 
tures  and  business  operations  in  Italy  in 
1956.  From  Rome.  Humi  went  to  Frank¬ 
furt.  where  he  served  for  several  years  as 
UPl  business  manager  for  Germany.  He 
then  became  general  European  newspic- 
tures  manager  in  London,  and  later,  divi¬ 
sion  business  manager.  After  transfer¬ 
ring  to  Rome  in  charge  of  UPl  operations 
for  the  Mediterranean,  he  returned  to 
London  as  vice  president  and  general 
manager  for  Europe.  The  Middle  East 
and  Africa  in  1969. 

Among  Humi's  immediate  new  as¬ 
signments  will  be  to  serve  as  UPLs 
liaison  with  world  press  organizations 
striving  to  improve  major  news  agency 
and  general  press  relations  in  coverage  in 
developing  areas  of  the  world,  as  well  as 
the  organization  of  a  new  UPl  Advisory 
Board  for  Europe.  The  Middle  East  and 
Africa. 

He  also  will  serve  as  a  director  of 
UPITN.  a  newsfilm  and  television  agency 
in  which  UPl  is  a  partner  with  Indepen¬ 
dent  Television  News  of  Great  Britain, 
as  well  as  on  the  management  committee 
of  UNICOM,  an  economic  service  oper¬ 
ated  jointly  with  Commodity  News  Ser¬ 
vice. 


Newspeopie 

(Continued  from  page  27) 


Ch.ari  f.s  H.  Johnson  and  Richard  A. 

H  ur.HFs  appointed  assistant  managing 
editors  of  the  New  Brnnswick  (N.J.) 
Home  News.  Johnson  joined  the  Home 
News  as  a  reporter  in  1971  and  has  been 
head  of  the  day  copy  desk  since  1974. 
Hughes  served  with  the  Peace  Corps  in 
Nigeria  prior  to  joining  United  Press  In¬ 
ternational  in  1964.  He  was  New  York- 
New  Jersey  editor  for  UPl  prior  to  join¬ 
ing  the  Home  News  last  January. 

*  *  ♦ 

Ai  AN  Kfi  I  Fvand  his  wife  Rftta.  both 
former  employees  of  the  Austin  (Texas) 
Ameriean-Statesman,  have  become 
news  editor  and  advertising  director,  re¬ 
spectively,  of  the  Longview  (Texas) 
News-.foiirnnl. 

*  ♦  ♦ 

Dfnnis  Thomas,  formerly  publisher  of 
the  Rnshville  (Ind.)  Daily  Republican 
was  appointed  publisher  of  the  San  Mar¬ 
cos  (Tex.)  Daily  Record. 

*  ♦  * 

Chari  Fs  Irish,  assistant  managing 
editor  of  the  Sacramento  (Calif.)  Bee, 
was  named  chairman  of  the  Teletext 
committee  of  McClatchy  Newspapers. 
Irish  will  be  responsible  for  investigating 
and  assessing  electronic  transmission 
technologies  for  McClatchy  Newspa¬ 
pers. 

Other  members  of  this  committee  are 
C.K.  McCi  atchy,  editor  and  president; 
Erwin  Potts,  vice  president-newspapers; 
Frank  McCui  I  ocH,  executive  editor,  and 
JofJunkfr,  advance  systems  manager. 

JamfsP.  Hfrman,  managing  editor  of 
the  Traverse  City  (Mich.)  Record-Eagle, 
is  the  newly  named  editor.  He  replaces 
John  P.  Kinnfy,  who  was  named  assis¬ 
tant  to  the  publisher  at  the  New  Bedford 
(Mass.)  Standard-Times.  Both  papers 
are  owned  by  Ottaway  Newspapers,  Inc. 

Promoted  to  succeed  Herman  as  man¬ 
aging  editor  is  Michafi  J.  Rfady,  city 
editor. 

*  ♦  * 

Don  and  Phyi  i  is  Wiprare  the  new  pub¬ 
lisher  and  editor  of  the  Anamosa  (Iowa) 
.fonrnal-Eiireka,  moving  from  general 
manager  and  managing  editor  of  the  Hill.s- 
horo  (Kan.)  Star  .fonrnal. 

♦  *  ♦ 

Bi  AKF  L.  Sandfrson,  who  served  as 
advertising  manager  for  the  Meadville 
(Pa.)  Tribune  since  1977,  moved  to  the 
Canton  Division  office  of  Thomson 
Newspapers,  Inc. 

Timothy  Coitfr,  former  account 
executive  for  the  Utica  (N.Y.)  Observer 
Dispatch  and  Daily  Press,  was  named 

advertising  director  for  The  .Suburban 

Newspaper  Group,  which  publishes 
weekly  newspapers  in  South  .lersey. 
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New  England 
linage  slipping 

Total  ROP  newspaper  advertising  in 
New  England  continued  to  slide  with  the 
economy  in  May,  with  both  retail  display 
and  classified  showing  significant  linage 
losses  from  1979  levels,  according  to  the 
New  England  Newspapers  Advertising 
Bureau  (NENAB.) 

“Retail  advertising,  down  almost  5%, 
saw  58  papers  with  losses,  42  with 
gains,”  reports  the  NENAB.  “Clas¬ 
sified’s  problems  worsened — the  cate¬ 
gory  was  down  13.5%  for  the  month — 
only  eight  papers  had  gains,  102  showed 
losses,  many  of  them  in  sizeable  percen¬ 
tage  figures.” 

The  regional  downturn  in  retail  and 
classified  wiped  out  solid  gains  in  both 
national  and  preprint  linage,  which  were 
up  17%  and  11%  respectively. 

For  the  region,  the  average  of  all  ROP 
linage  (of  NENAB  newspapers)  fell 
5.86%  from  May,  1979  levels.  That  figure 
breaks  down  into  a  4.84%  loss  in  local 
linage;  a  13.57%  drop  in  classified/legal; 
and  a  17.07%  gain  in  national. 

Morning  dailies  were  off  5.12%  in 
local;  15.85%  in  classified/legal;  and  up 
14.35%  in  national.  Evening  papers  with 
under  20,000  circulation  were  down 
6.68%  in  local;  down  9.04%  in  classified/ 
legal;  but  up  a  dramatic  46.83%  in  na¬ 
tional.  Evening  papers  with  over  20,000 
circulation  were  down  5%  in  local;  down 
16.68%  in  classified/legal;  and  up  7.11% 
in  national.  Sunday  newspapers  were  up 
2.33%  in  local;  down  9.79%  in  classified/ 
legal;  and  up  15.21%  in  national. 

According  to  Morley  Piper,  NENAB 
treasurer,  the  solid  performance  in  the 
national  category  by  evening  newspapers 
with  under  20,000  circulation  was  due,  in 
large  part,  to  cigarette  advertising.  Other 
factors  included  travel  advertising  and 
national  couponing.  Piper  believes  the 
regional  advertising  sales  groups  formed 
by  the  dailies  have  met  with  great  suc¬ 
cess  in  selling  national  space  for  news¬ 
papers  which  are  participating. 

Ad  revenues  climb 
in  Times-Mirror  group 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  four  weeks  ended  June  15,  1980, 
were  up  20.7%  to  $52,392,000  from 
$43,406,000  for  the  same  period  in  1979. 
Excluding  the  Hartford  Courant,  adver¬ 
tising  revenues  on  a  comparable  basis 
would  have  shown  a  12.4%  increase. 

For  the  six  accounting  periods,  January 
1  through  June  15,  1980,  total  advertising 
revenues  for  the  group  were  $308,782,0(X). 
This  compares  with  $246,483,000  for  the 
same  period  last  year,  an  increase  of 
25.3%.  Excluding  the  Hartford  Courant, 
advertising  revenues  increased  16.6%. 
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U.  of  Md.  j-prof 
trains  Africans 

Ray  E.  Hiebert,  professor  of  journalism 
at  the  University  of  Maryland,  spent  the 
month  of  June  in  South  Africa,  giving 
lectures  and  directing  workshops. 

Professor  Hiebert  directed  workshops 
for  black  South  African  journalists  in 
Capetown,  Johannesburg,  Durban,  and 
East  London.  He  was  assisted  by  Edith 
House,  co-anchor  and  news  reporter  for 
WBAL-tv  in  Baltimore,  who  graduated 
in  journalism  from  the  University  of 
Maryland  in  1972. 

Dr.  Hiebert  also  gave  lectures  for 
journalism  students  at  Rand  Africans 
University,  Stellenbosch  University, 
Rhoades  University,  and  the  University 
of  the  Orange  Free  State. 

Hiebert  and  House  were  in  South  Af¬ 
rica  during  the  June  riots  in  Capetown 
and  Soweto.  One  of  their  students  was 
beaten  by  police,  apparently  for  attend¬ 
ing  the  workshops. 

There  are  no  journalism  training  pro¬ 
grams  or  courses  available  tp  blacks  in 
South  Africa,  so  the  U.S.  government, 
through  Operations  Crossroads  Africa 
and  the  International  Communication 
Agency,  has  undertaken  to  provide  some 
journalism  training  opportunities  for 
black  South  Africans. 

But  some  have  viewed  this  effort  as 
subversive.  And  in  the  middle  of  their 
lecture,  Hiebert  and  House’s  teaching 
aids — including  films,  slide  shows,  video 
and  audio  tapes,  and  books — 
mysteriously  vanished  from  their  hotel. 
A  week  after  they  left  South  Africa,  their 
teaching  aids  mysteriously  reappeared. 

Weekly  sports  tab 
publishes  on  Thursdays 

New  York  Sports,  a  weekly  sports 
newspaper,  is  changing  its  publishing 
date  from  Fridays  to  Thursdays,  it  was 
announced  by  Howard  S.  Barbanel,  pub¬ 
lisher. 

In  making  the  change,  the  main  con¬ 
sideration  was  to  provide  longer  news¬ 
stand  life,  affording  readers  more  time  to 
obtain  their  copies,  the  publisher  said. 

New  York  Sports  appears  on  most 
major  newsstands  in  the  New  York  met¬ 
ropolitan  area,  and  has  a  circulation  of 
30,000.  Editorial  and  business  offices  are 
located  at  799  Broadway  in  New  York. 
The  30^  paper  premiered  on  June  13. 
Its  purpose  is  to  provide  in-depth 
coverage  of  the  New  York  area  home 
teams,  as  well  as  some  of  the  less  pub¬ 
licized,  yet  popular,  participant  sports  in 
the  area.  New  York  Sports  features 
photography  and  graphics. 

Both  the  publisher  and  editor  are  23. 
New  York  Sports  is  owned  and  operated 
by  people  in  their  early  20s.  Cass  Com¬ 
munications  is  national  ad  rep. 


Longview  Publishing 
names  new  president 

William  L.  Brigman  was  named  presi¬ 
dent  and  chief  operating  officer  and  Ted 
M.  Natt,  executive  vicepresident  of  the 
Longview  (Wash.)  Publishing  Company, 
which  publishes  The  Daily  News  and 
other  Northwest  newspapers. 

John  McClelland,  Jr.,  who  succeeded 
John  McClelland,  Sr.,  as  president  in 
1955,  becomes  chairman  and  chief 
executive.  He  will  continue  as  publisher 
of  the  Journal-American ,  Bellevue,  and 
Natt  will  continue  as  editor  and  publisher 
of  the  E>aily  News,  Longview. 

Brigman  joined  the  staff  of  the  Daily 
News  in  1957  as  office  manager.  He  was 
named  general  manager  in  1965  and 
elected  executive  vicepresident  of  the 
corporation  in  1974. 

Natt  joined  the  staff  of  News  as  as¬ 
sociate  editor  in  1966  and  was  named 
managing  editor  upon  retirement  of 
Carlton  Moore  in  1973.  He  was  appointed 
editor  in  1974  and  publisher  in  1977. 

In  other  corporate  changes,  R.  D.  Wal¬ 
ler  of  Longview,  controller,  was  named 
controller  and  treasurer,  and  Frank  Duc- 
ceschi  was  promoted  from  managing 
editor  of  The  Daily  News,  Port  Angeles, 
to  editor  and  associate  publisher. 

Three  additional  vicepresidents  were 
elected  by  the  board  of  directors  of  the 
comparty.  They  are:  Ned  Thomas,  pub¬ 
lisher  of  The  Daily  News,  Port  Angeles; 
R.  F.  Anderson,  general  manager  of  the 
Journal-American,  Bellevue,  and  direc¬ 
tor  of  marketing;  and  Sam  Angeloflf  of 
Bellevue,  director  of  Development.  J.  M. 
McClelland  III  was  elected  assistant  sec¬ 
retary. 

A  new  management  committee,  to  as¬ 
sist  and  advise  the  board  of  directors, 
will  consist  of  the  officers  and  directors 
and  Steve  Lafady,  manager  of  person¬ 
nel;  June  Nilsson,  manager  of  computer 
technology;  James  Elliott,  manager  of 
cable  television;  and  Larry  Powell,  man¬ 
ager  of  the  Printing  Arts  Center. 

Judge  denies  motion 
to  bar  the  press 

A  military  judge  has  refused  to  bar  the 
media  and  public  from  the  court-martial 
of  an  18- year-old  Marine  charged  with 
disobeying  an  order  to  retrieve  mess  hall 
silverware  from  a  pig  farm. 

Judge  Larry  Miner  denied  a  defense 
motion  to  close  the  trial  of  Pfc.  Scott 
Duncan. 

Duncan  is  charged  with  disobedience 
and  disrespect  to  an  officer  in  connection 
with  a  June  10  iiKident  in  which  he  and 
another  marine,  Pfc.  Dana  Gidney,  both 
stationed  at  Camp  Geiger  in  North 
Carolina,  were  ordered  to  go  to  a  pig 
farm  and  retrieve  mess  hall  silverware. 

The  silverware  had  been  mixed  in  with 
the  garbage  that  was  sent  there  to  feed 
the  pigs.  Both  men  refused. 
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The  quality 
line  and 
halftone 
films. 


When  you  need  an  all-purpose  film  for 
high  quality  line  and  halftone  negatives,  turn 
to  Chemco’s  Prismadot"  films.  Dependable 
Prismadot  emulsion  is  coated  on  a  choice  of 
bases  to  let  you  tailor  film  characteristics  to 
your  needs. 

Prismadot  films  produce  negatives  with 
dense,  sharp  images.  You  get  halftone  dots  that 
reproduce  the  desired  tones,  lines  that  remain 
the  desired  thickness,  and  type  characters  that 
look  the  way  they  were  designed.  The  high 
speed  emulsion  permits  short  exposures,  and 
provides  good  results  even  with  poor  lighting 
systems. 

All  Prismadot  films  are  suitable  for  laterally 
reversed  negatives,  and  have  surprisingly  short 
development  times  for  lith  processed  films. 

Best  of  all,  Prismadot  films  are  backed  by 
Chemco’s  tradition  of  customer  service.  Chemco 
sells  directly  to  the  end-user  to  assure  prompt 
delivery,  valuable  technical  assistance,  expert 
service,  and  savings  on  quality  products. 

Call  your  Chemcoman,  or  send  the  coupon 
to  find  out  more  about  Prismadot — the  quality 
line  and  halftone  films. 

It  s  another 
side  of  Chemco. 


A  Chemco 

VIP'  photopioductsco. 

Division  of  Povi/ers  Chemco.  Inc. 
Charles  Street.Glen  Cove.N.Y  1 1542 
Telephone  (516) 676-4000 

□  Send  me  full  details  on  Prismadot  films 
□Td  like  to  see  a  demonstration  edbo 


(Attach  to  your  letterhead  or  business  card,  and  mail.) 


Equipment _ 

One-screen  color  system 
creates  4  transparencies 


Newspaper  editors  and  production 
managers  are  converting  to  a  one-screen 
color  separation  method  which  the  man¬ 
ufacturer  claims  is  faster  and  easier  to 
use,  less  costly  than  conventional  sep¬ 
aration  methods,  and  allows  production 
crews  to  make  better  quality  separations 
for  process  color  illustrations  regardless 
of  the  type  of  printing  method  used. 

Some  of  the  papers  using  the  one- 
screen  system  are:  Pensacola  (Fla.) 
News-Journal;  New  Orleans  (La.) 
Times-Picayune;  Fort  Lauderdale  (Fla.) 
News;  and  the  Hagerstown  (Md.) 
Herald-Mail. 

The  new  one-screen  color  separation 
method  for  newspapers  is  unique  be¬ 
cause  it  uses  one  screen  at  one  angle  to 
produce  all  four  transparencies.  Al¬ 
though  this  method  has  existed  in  theory 
within  the  industry,  a  workable  method 
has  been  available. 

Chemco  Photoproducts,  in  conjunc¬ 
tion  with  Policrom  Photoproducts  Com¬ 
pany,  spent  five  years  conducting  tonal 
range  research  to  perfect  the  screen  used 
in  this  method.  This  new  separation 
method  utilizes  a  long-range,  gray,  Poli¬ 
crom  screen,  and  according  to  Chemco 
technical  service  manager  Edward 
Wozny,  “using  this  screen  gives  illustra¬ 
tions  a  finer  line  appearance  because  it 
eliminates  the  familiar  rosette  dot  pat¬ 
tern.” 

Conventional  color  separation 
methods  require  the  use  of  four  screens 
angled  differently,  or  one  screen  turned 
to  four  different  positions,  which  creates 
a  rosette  pattern  in  the  print.  The  one- 
screen  method  entirely  eliminates  the 
rosette  pattern  because  its  separations 
produce  dot-on-dot  prints.  Chemco 
technical  service  representative  Roy 
Garbett  explained  that  the  one-screen 
method  is  based  upon  the  subtractive 
color  theory,  which  deals  with  light  ab¬ 
sorption  and  upon  which  artists  have  re¬ 
lied  for  centuries.  During  the  printing 
process,  ink  dots  are  absorbed  into  the 
paper  as  they  are  printed  on,  or  next  to, 
one  another  instead  of  in  a  rosette  pat¬ 
tern.  The  layering  of  colors  in  the  print 
controls  the  light  transmitted  to  the  eye. 
Moreover,  the  rosettes  produced  in  a 
conventional  separation  method  are 
larger  and  coarser  than  the  dots  pro¬ 
duced  using  the  one-screen  method. 
Thus,  the  one-screen  method  gives  a 
more  continuous  tone  appearance  than 
can  be  achieved  through  conventional 
color  separation  methods. 
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One-screen  color  method  is  presently 
being  used  by  over  25  newspapers  coast 
to  coast,  but  production-oriented  mana¬ 
gers  were  skeptical  of  it  at  first.  After 
trial  runs  using  the  one-screen  method, 
however,  Richard  Stagno  of  the  Times 
Picayune  feels  it  is  faster  and  produces 
better  quality  illustrations  than  the  an¬ 
gled,  four-screen  method  he  had  been  us¬ 
ing.  “We  use  a  65  line  screen  and  I  found 
that  this  method  helped  open  the  shadow 
areas  (in  our  process  color  prints)  a  lot,” 
Stagno  said.  The  Times  Picayune  is  a 
270,0(X)  circulation  daily  that  prints  Di- 
Litho.  Stagno  also  mentioned  that  this 
method  has  helped  control  the  excessive 
dot  gain  which  characteristically  occurs 
using  the  Di-Litho  printing  method. 

Fleming  Law  of  the  Pensacola  News- 
Journal  said  his  initial  reaction  to  the 
one-screen  method  was  that  it  would  not 
work,  but  he  described  the  results  of 
same-page  tests  comparing  the  differ¬ 
ences  between  prints  produced  using 
both  the  one-screen  method  and  the  pa¬ 
per’s  conventional  separation  method  as 
“amazing”  and  “beautiful.”  According 
to  Law,  the  one-screen  method  is  “cer¬ 
tainly  cheaper  because  the  initial  screen 
costs  are  reduced,”  and  is  “definitely 
faster  .  .  .  the  whole  thing  is  simple.” 

Bob  Evans  of  the  Fort  Lauderdale 
News  noted  that  the  one-screen  method 
is  faster  and  that  in  his  business  “time  is 
money.”  He  said  he  ran  a  test  to  de¬ 
liberately  put  the  print  out  of  register  but 
that  no  moire  pattern  was  produced.  The 
News  has  been  running  both  letterpress 
and  offset  during  the  past  18  months,  and 
soon  will  totally  print  its  %,000  circula¬ 
tion  daily  by  offset. 

The  one-screen  method  reduces  initial 
screen  costs  as  well  as  the  cost  of  pur¬ 
chasing  back-up  screens.  The  chance  for 
human  error  by  using  the  wrong  screen 
angle  for  a  specific  color  is  also  elimi¬ 
nated  when  using  the  one-screen 
method. 

An  added  benefit  of  using  the  one- 
screen  method  is  that  quality  separations 
can  be  made  without  masking,  allowing  a 
25  to  40  percent  reduction  in  exposure 
times.  If  masks  are  desired,  however,  the 
Policrom  screen  allows  thinner  masks  to 
be  used,  allowing  more  control  of  trans¬ 
parency  tonal  quality,  density  and  con¬ 
trast. 

The  one-screen  separation  method 
utilizes  the  Policrom  contact  screen  and 
Kodalith  Pan  film  for  making  the  separa- 
(Continued  on  page  34) 


Offset  conversion 
agreement  signed 

Knight-Ridder  Newspapers  and  Pub¬ 
lishers  Equipment  Corporation  have 
signed  an  agreement  for  the  engineering 
and  manufacturing  of  press  equipment  at 
the  Pasadena  (Calif.)  Star-News  to 
change  a  single  unit  and  a  color  unit  from 
letterpress  to  offset. 

Ralph  Roth,  vicepresident/production 
for  Knight-Ridder  Newspapers,  said  the 
organization  has  several  letterpress 
newspaper  printing  facilities  interested  in 
upgrading  their  quality  of  printing,  both 
black  and  color.  He  also  said  because  of 
our  demand  for  fine  quality  process 
color,  Knight-Ridder  was  particularly  in¬ 
terested  in  the  convertible  three-color 
unit  which  will  be  installed  at  their  Pasa¬ 
dena  paper. 

Pasadena  is  a  particularly  good  spot 
for  the  new  installation,  Roth  said,  since 
the  paper  is  in  a  highly  competitive  mar¬ 
ket. 

Publishers  Equipment  Corporation  is  a 
Dallas,  Texas,  firm  that  specializes  in 
engineering  changes  of  newspaper  print¬ 
ing  presses  from  letterpress  to  blanket- 
to-blanket  offset. 

Installation  set 
for  PagePro  system 

European  Stars  and  Stripes  of  Darm¬ 
stadt,  West  Germany,  has  purchased  4 
interactive  PagePro  workstations  from 
Hastech  of  Manchester,  N.H. 

The  system  will  interface  with  the 
Stars  &  Stripes’  existing  Hendrix  6500 
front  end  system.  Included  in  the  new 
system  is  a  4030  controller  and  avail¬ 
able  software  for  text  editing,  editorial 
layout,  and  display  ad  production.  The 
system  will  be  on-line  to  an  Autologic 
APS-5. 

Installation  of  the  PagePro  system  is 
slated  for  mid-October  and  the  system 
will  be  on  display  at  the  INCA-FIEJ 
Research  Association  (I  FRA)  Congress 
in  Munich.  West  Germany,  C)ct.  15-18. 

Chi  Sun-Times  buys 
Letterflex  units 

Chicago  Sun-Times  has  purchased  4 
Letterflex  Systems  model  PR2-120 
platemaking  machines.  The  Sun-Times’ 
first  unit  will  be  installed  in  September. 

Upon  installation  of  the  remaining  3 
units,  the  Sun-Times  anticipates  conver¬ 
sion  to  100%  direct  printing  with  Letter¬ 
flex  steel-backed  plates  early  in  1981 
with  the  ultimate  plan  to  convert  to  the 
Polyfibron  substrate. 

TTie  fully  automatic  system  PR2-120 
with  computer  logic  control  produces 
120  press-ready  plates  per  hour  with  one 
operator  and  features  in-line  punch/ 
trim/bend,  the  exclusive  Letterflex  dry 
development  process  and  polymer  recy¬ 
cle  design. 
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Ray  of  sunshine  seen 
in  packaging  system 


Newspaper  circulation  managers  look 
on  rainy  days  with  the  same  joy  normally 
reserved  for  press  breakdowns,  but  G. 
Mark  Ludington,  circulation  director  of 
the  Owosso  (Mich.)  Argus-Press,  (an 
evening  paper  with  15,000  circulation)  is 
beginning  to  see  a  ray  of  sunshine. 

The  Argus-Press  folds  and  wraps  its 
newspapers  in  a  completely  sealed  poly¬ 
ethylene  package  on  a  machine  de¬ 
veloped  by  Saxmayer  of  Blissfield, 
Mich.  The  “Newseal”  polyethylene 
material  used  on  this  equipment  is 
supplied  by  St.  Regis  Paper  Company. 

The  Argus-Press  ranges  in  size  from 
20-45  pages,  with  advertising  inserts 
generally  scheduled  three  days  a  week. 
The  paper  serves  a  rural  area  about  mid¬ 
way  between  Flint  and  Lansing,  Mich. 

A  third  of  the  Argus-Press’s  circula¬ 
tion  is  wrapped  for  delivery  by  motor 
route  carriers  who  throw  the  papers  onto 
driveways  or  front  lawns.  Another  4(X) 
papers  are  individually  wrapped  for 
postal  delivery. 

Until  March,  1979,  the  paper  relied  on 
three  machines  to  fold  and  tie  the  news¬ 
paper.  The  kraft  paper  wrapper  used  on 
rainy  days  or  when  snow  covered  the 
ground  failed  to  keep  the  paper  clean  and 
dry.  Then  in  March  of  1979,  Argus  in¬ 
stalled  the  new  system. 

“Rainy  days  always  meant  numerous 
telephone  complaints  about  wet  and 
dirty  newspapers,”  Ludington  said.  “Af¬ 
ter  the  machine  was  put  in  operation, 
these  telephone  complaints  stopped.” 

Not  content  with  a  silent  telephone, 
Ludington  decided  to  survey  subscribers 


to  determine  their  reactions  to  the  new 
packaging  system.  Of  5,000  cards  in¬ 
serted  into  the  newspaper  package,  sub¬ 
scribers  returned  1,855,  or  37  percent. 

Of  those  who  responded,  1,548,  or  83 
percent,  said  they  “appreciated  receiv¬ 
ing  a  dry,  readable  newspaper.” 

Since  the  addition  of  the  Saxmayer 
system,  the  13  motor  route  carriers  can 
deliver  their  daily  routes  (each  totaling 
about  120  miles)  at  speeds  of  up  to  40 
m.p.h. 

“Using  the  previous  method,” 
Ludington  says,  “motor  route  drivers 
would  often  wait  until  1:45  or  2  p.m.  to 
get  their  papers.  Now,”  he  says,  “all 
drivers  are  on  their  way  by  1  p.m.” 
(Press  time  is  12:30  p.m.). 

“For  a  long  time,”  Ludington  adds, 
“we  rolled  and  wrapped  the  newspapers 
by  hand.  That  took  about  two  and  a  half 
hours.  Now,  using  the  FW-16  system, 
the  mailroom  wraps  5,000  papers  in  34 
minutes.” 

Irene  Barnett,  an  Argus-Press  motor 
route  carrier  drives  120  miles  in  deliver¬ 
ing  750  papers  every  day  except  Sunday. 
Irene  arrives  at  the  plant  at  12:30  p.m., 
loads  her  papers  and  begins  her  run  at 
12:45  p.m.  She  throws  her  entire  route 
and  finishes  the  run  at  4:45  p.m.,  in  time 
for  dinner. 

Argus-Press  found  other  FW-16  bene¬ 
fits:  mailroom  personnel  can  wrap  more 
papers  in  less  time;  delivery  is  faster, 
requiring  fewer  carriers;  the  wrapper 
also  opens  up  the  potential  total  market 
coverage  programs  for  the  newspaper; 
the  system  completely  weatherproofs  the 


IN  THE  FIRST  step  of  the  wrapping  process,  two  metal  wheels  begin 
to  fold  the  Argus-Press  into  a  "W"  as  the  chain  drive  leads  it  near  the 
actual  wrapping  mechanism.  The  "W"  fold  is  effective  on  newspapers 
of  less  than  72  pages. 


newspaper.  It  can  be  delivered  by  throw¬ 
ing  rather  than  slower  methods. 

Saxmayer  claims  delivery  costs  using 
the  FW-16  method  as  compared  to  motor 
route  tube  delivery  are  greatly  reduced: 
fuel  costs  are  reduced  up  to  34  per¬ 
cent — “stop  and  go”  eliminated;  vehicle 
maintenance  is  reduced  up  to  52  per¬ 
cent — less  wear  and  tear;  the  number  of 
carriers  can  be  reduced — carriers  handle 
larger  routes;  carrier  turnover  is  re¬ 
duced — carriers  earn  more  money. 

“The  Saxmayer  machine  and  Newseal 
also  bring  a  new  dimension  to  the  news¬ 
paper’s  marketing  potential,”  Ludington 
said.  “It  can  allow  a  newspaper  to  get 
into  Total  Market  Coverage  (TMC)  pro¬ 
grams.” 

The  FW-16  has  a  chain  conveyor  that 
feeds  the  newspaper  through  the  mechan¬ 
ism;  forms  the  “W”  fold  and  into  the 
wrapping  section  which  wraps,  seals, 
and  cuts  the  film.  A  meter  system  also 
counts  the  number  of  papers  packaged. 

The  FW-16  measures  about  2.5  ft.  by 
12  ft.  and  can  wrap  up  to  140  papers  a 
minute. 

The  film  that  makes  all  this  possible  is 
a  protective  wrapping  with  a  cohesive 
coating  that  sticks  only  to  itself,  not  the 
newspaper.  “Newseal”  makes  an  instan¬ 
taneous,  permanent,  dust-proof  seal  with 
the  slightest  pressure,  without  heat.  The 
sealing  action  conforms  to  the  contours 
of  the  paper  or  inserts. 

Letterflex  system 
conversion  made 

Evansville  (Ind.)  Courier  Press  has 
completed  the  installation  and  conver¬ 
sion  to  model  290A  and  model  135 A 
platemaking  systems  form  Letterflex. 

The  model  290A  with  computer  logic 
control  produces  90  plates  per  hour  with 
one  operator  while  the  model  135 A  pro¬ 
duces  35  plates  per  hour  with  one 
operator.  The  model  135A  is  fully  auto¬ 
mated  within  each  process  step. 

Both  models  have  the  dry  develop¬ 
ment  process  and  recycle  system  which 
returns  unused  polymer  for  use  in  pro¬ 
ducing  additional  printing  plates. 

The  Courier  Press  has  a  daily  com¬ 
bined  circulation  of  108,000  and  is  a 
member  of  the  Seri  pps- Howard  News¬ 
papers  group. 

Merger  completed 
by  Baldwin-Gregg 

Baldwin  Technology  of  Stamford, 
Conn.,  and  Gregg  Engineering  of  Lyons, 
III.,  have  merged  under  the  name  of 
Baldwin-Gregg. 

Gregg’s  product  line  includes  the  latest 
developments  in  in-line  finishing  equip¬ 
ment. 

The  in-line  products  permit  units  to  be 
manufactured  at  press  speeds  using  such 
functions  as  folding,  gluing,  perforating 
and  cutting. 
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After  careful  consideration  and  eMaluotion 


the  Lafayette  Journal  and  Courier 
decided  McCain's 'In-Line'  System 
best  suited  their 
stuffing  needs. 


GEORGE  SKOCIPICK,  National  Service  Manager 


SQUEEZE 

ROLLERS 


After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results:  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you're  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It’s  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 

r\iVl«»CAIN 

McCAIN  MANUFACTURING  CORP. 

6200  West  60th  St..  Chicago,  Illinois  60638 
Tel.  (312)586-6200  Telex  25-3772 
Cable:  McCainco  Chicago 


One  screen 

(Continued  from  page  31) 

tions,  or  Kodak  Pan  masking  film  for 
masks,  with  a  Berkey  Graphic  Master 
enlarger.  Chemco’s  Powerdot  developer 
is  used  for  dot  quality  and  is  extremely 
stable.  The  use  of  the  Powerdot  de¬ 
veloper  allows  other  lith  films  to  be  de¬ 
veloped  without  changing  chemistry  for 
added  savings. 

According  to  Chemco,  plants  making 
separations  by  conventional  methods  on 
a  camera  or  enlarger  can  be  converted  to 
the  one-screen  method  in  a  day.  News¬ 
papers  that  wish  to  begin  using  color  can 
be  trained  to  make  separations  in  two 
days. 

Paul  Smith  noted  that  until  Chemco 
introduced  the  Herald-Mail  to  process 
color  and  the  one- screen  method,  the 
47,000  combined  circulation  offset  daily 
had  only  previously  run  spot  color.  Smith 
feels  that  the  method  is  “technically  fan¬ 
tastic”  and  noted  that  his  first  set  of  sep¬ 
arations  took  him  only  35  minutes. 
“Now  I  can  bring  a  new  guy  into  the 
darkroom  and  have  him  doing  separa¬ 
tions  in  one  hour.  The  method  is  so  sim¬ 
ple,  its  incredible.” 

In  addition  to  the  one-screen  method, 
Chemco  will  soon  begin  marketing  its 
new  color  computer  system.  The  compu¬ 
ter  accurately  analyzes  a  series  of  vari¬ 


ables,  calculates  the  necessary  expo¬ 
sures,  and  controls  the  enlarger’s  func¬ 
tions.  The  system  uses  a  video  screen 
and  keypad  to  guide  the  operator  in  mov¬ 
ing  the  analyzer  probe  to  the  correct  po¬ 
sition  on  the  vacuum  board  for  highlight 
and  shadow  density  measurements.  The 
computer  then  controls  the  enlarger  in 
selecting  the  correct  filter  and  adjusts  the 
bump,  main,  and  flash  exposures  accord¬ 
ing  to  this  input. 

All  of  those  interviewed  felt  there  is  a 
definite  trend  that  exists  among  newspa¬ 
pers  to  use  more  process  color.  It  was 
felt  that  more  papers  are  using  color  to 
boost  newsstand  sales,  and  that  adver¬ 
tisers  are  attracted  to  the  use  of  color 
because  it  catches  the  reader’s  attention 
and  helps  enhance  the  advertised  prod¬ 
uct  or  service.  Factors  contributing  to 
papers  limiting  the  use  of  process  color 
in  the  past  include  deadline  pressures, 
high  equipment  and  material  costs,  and  a 
general  lack  of  qualified  personnel  to  op¬ 
erate  the  separation  equipment. 

Law  remarked  he  is  interested  in  the 
color  computer  and  said  he  feels  the 
color  computer  combined  with  the  one- 
screen  method  will  allow  a  greater 
number  of  newspapers,  including  many 
smaller  dailies  and  weeklies,  to  use  more 
process  color  on  a  regular  basis.  He  said 
the  Pensacola  News-Journal  has  run  the 
same  amount  of  process  color  since  it 
began  using  the  one-screen  method,  but 
he  feels  the  method  has  been  particularly 


Introducing  the 

RANSBOTTON 

XR'2000 

"Recirculating" 
Silver  System 


Recovers  20  to  35%  more  silver 
than  conventional  "Terminal  " 
systems  by  removing  silver  from 
the  hypo  in  the  working  tank  of 
your  automatic 
film  processor. 

Utilizing  an 
exclusive, 
patented  jet- 
stream  disperser 
in  its  desilver¬ 
ing  chamber.  The 
system  keeps 
silver  content  to  a 

minimum  and  allows  only  a  minut^loss  of  silver  to  the  washwater  or 
overflow.  The  unique  easy-to-service  design  is  a  first  in  the  industryl  Write 
or  call  for  additional  information. 


Discover  how  this  unique 
new  system  can  make  your  silver 
recovery  more  efficient  —  and  more 
profitable  —  than  you 
Imagined  possible! 


Springfield  Silver 
Service,  Inc. 

•  manufacturers 

•  refiners 

•  wholesalers 

10815  State  Route  161,  P.O.  Box  89 
Mechanicsburg,  Ohio  43044 
(513)  834-2293 
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beneficial  to  the  paper  because  it  runs  a 
lot  of  fluorographic  color.  An  added  ben¬ 
efit  for  newspapers  is  the  ability  to  do 
full-page  fluorographic  separations  with¬ 
out  angling  screens  or  having  to  purchase 
an  expensive  set  of  pre-angled  screens. 

Law  also  noted  that  this  one-screen 
method  will  help  alleviate  a  common  fear 
among  newspaper  publishers  that,  to  run 
process  color,  large  sums  of  money  must 
be  spent  and  specially  trained  techni¬ 
cians  must  be  on  hand  to  produce  the 
separations. 


FLAT  ADDRESSER— The  Stepper  Flat 
Addresser,  labeling  machine,  can 
adhere  up  to  7,000  computer-ad¬ 
dressed  labels  an  hour  to  broadsheet 
newspapers  containing  from  eight  to 
150  pages.  Labels  are  adhered  on  the 
flag  side  just  below  the  feathered  edge 
of  each  newspaper.  The  Flat  Addresser 
is  mounted  on  heavy-duty  casters  and 

is  three  feet  wide  by  l0  feet  long. 

Infeed  and  tension 
unit  for  Goss  press 

Ebway  Industries,  of  Wauconda,  Il¬ 
linois,  has  introduced  SU-300  Infeed  and 
Tension  Control  unit. 

The  SU-300  Model,  which  is  packaged 
specifically  for  use  on  Goss  Urbanite  and 
Suburban  presses,  is  designed  to  reduce 
running  waste  and,  at  the  same  time,  im¬ 
prove  overall  product  quality  reducing 
the  incident  of  web  bre^s. 

The  SU-300  works  on  the  same  princi¬ 
pal  as  the  Ebway  GC-200  Model.  A  low 
mass  floating  roller  is  air  loaded  to  estab¬ 
lish  web  tension.  The  position  of  the 
floating  roller  is  transmitted  to  the 
Ebway  neutralator  which  in  turn  drives 
the  (existing)  infeed  roller  arrangement. 
Tension  changes  are  eliminated  by  the 
variance  of  the  speed  of  the  infeed  rollers 
(via  the  neutralator)  as  dictated  by  web 
velocity  and/or  stretch. 

DiLitho  users 
to  meet  in  K.C. 

International  Newspaper  Conversions 
Group  is  the  new  name  of  the  previous 
DiLitho  Users  Group. 

Officers  of  the  new  group  for  1980  are: 
president,  Richard  Cooney  (Minneapolis 
Star  d  Tribune)',  vicepresident,  Donald 
O’Neill  (Boston  Globe)',  and  secretary/ 
treasurer,  Ted  Diel  (Topeka  Capital- 
Journal). 

The  annual  meeting  is  scheduled  for 
October  12-14,  at  THE  INN  at  Executive 
Park,  Kansas  City,  Mo. 
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A.  Contains  no  silver 

B.  Handles  in  room  light 

C.  Processes  with  water 
J^Uses  subtractive  processing 
^.]A11  of  the  above 


Introducing  NAPPrint®,  the  contact 
paper  whose  key  is  simplicity. 

NAPPrint  contains  no  silver,  handles  in 
room  light,  processes  with  water,  and 
uses  subtractive  processing  for  uniform 
density  across  the  print.  And  the 
compact  NAPPrint  18  processor  —  the 
only  piece  of  equipment  the  NAPPrint 
system  requires  —  is  portable.  So  you 
save  time,  money  and  space. 

Creating  NAPPrint  came  naturally  to 
NAPP,  a  specialist  in  the  newspaper 


field.  But  you  don't  have  to  take  our 
word  for  it.  lust  call  (800)  854-2860,  toll 
free,  to  arrange  for  your  in-plant 
NAPPrint  demonstration.  (In 
California,  call  toll-free  (800)  542-6226.) 
And  put  NAPPrint  to  the  test  today. 


CONTACT  MPER 


The  simple  alternative 
to  the  problems  of  lith  processing. 


GAM  target  used  with  expressed  permission  of 
Graphic  Arts  Manufacturing  Company.  Houston,  Texas. 
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FOURNIER  Newspapers  has  moved  into  a  new  48,500  square  foot 
facility  in  Kent,  Washihgton.  The  plant  was  designed  by  architect  Don 
Goss  of  San  Angelo,  Texas. 


3  dailies 
housed  in 
new  plant 

For  the  first  time  in  4  years  Fournier 
Newspapers  of  Kent,  Washington,  par¬ 
ent  company  of  daily  newspapers  in  Ren¬ 
ton,  Kent  and  Auburn,  have  a  new 
48,500-square  foot  home. 

Prior  to  the  move  the  company  was 
housed  in  5  separate  buildings  in 
downtown  Kent.  While  production,  cir¬ 
culation  and  other  central  services  for 
the  company  operate  out  of  Kent,  Four¬ 
nier  Newspapers  is  still  maintaining  of¬ 
fices  in  Renton,  Auburn,  Southcenter 
and  Federal  Way. 

Nearly  225  of  the  company’s  300 
employees  are  working  in  the  building 
designed  by  architect  Don  Goss  of  San 
Angelo.  Tex.,  and  Don  Bogard  of  Kent. 


“We  hope  this  will  hold  us  for  a  few 
years,”  said  John  L.  Fournier,  the  Seat¬ 
tle  suburban  publisher.  Last  spring 
Fournier  newspapers  increased  their  fre¬ 
quency  from  4  times  a  week  to  6.  The 
additional  2  days  also  brought  a  need  for 
additional  employees  and  more  space.  In 
addition  to  its  own  newspapers,  Fournier 
prints  several  other  area  weeklies  and 
produces  commercial  web  work. 

Goss,  a  newspaper  specialist,  designed 
the  newspaper  plant  around  an  open 
concept.  Construction  started  last  Sum¬ 
mer,  and  the  building  was  ready  for  oc¬ 
cupancy  at  the  middle  of  this  month. 
Moving  from  the  5  buildings  took  ap¬ 
proximately  3  weeks.  During  that  time 
the  newspapers  did  not  miss  an  edition. 

The  company’s  main  press,  a  nine  unit 
Urbanite,  was  disassembled  in  halves. 
Half  the  press  was  moved  into  the  new 
building  while  the  papers  were  printed  on 
the  remaining  half.  Then  printing  opera¬ 
tions  commenced  in  the  new  plant  while 


the  papers  were  printed  on  the  remaining 
half.  Then  printing  operations  com¬ 
menced  in  the  new  plant  while  the  rest  of 
the  press  was  moved.  Similar  arrange¬ 
ments  were  made  with  the  newspapers 
typesetting  equipment. 

An  additional  newspaper  insertion 
machine  was  purchased  and  installed  in 
the  new  building  prior  to  the  actual 
move. 

Fournier  newspapers  started  in  1935 
when  John  L.  Fournier,  Sr. ,  arrived  from 
South  Dakota  and  purchased  the  weekly 
newspaper  in  Kent.  The  senior  Fournier, 
who  passed  away  in  1972,  purchased 
several  other  weekly  newspapers  in 
South  King  County.  The  papers  were 
eventually  consolidated  into  the  existing 
Kent  Daily  News  Journal,  Auburn  Daily 
Globe  News  and  Renton  Daily  Record 
Chronicle. 

Jean  Fournier  Morgan  serves  as  the 
company’s  chairman  of  the  board,  while 
John  Jr.  is  publisher  and  Charles  T. 
Fournier  associate  publisher. 

Flint  Ink  moves 
to  R.l.  plant 

Flint  Ink,  a  Michigan  based  manufac¬ 
turer  of  printing  inks,  has  moved  its 
Providence,  R.L,  plant  to  a  new  24,000 
square  foot  plant  in  Lincoln,  R.L 

The  new  plant  will  manufacture  print¬ 
ing  inks  locally  to  meet  the  growing  de¬ 
mand  for  ink  products  in  the  New  Eng¬ 
land  market,  said  David  Flint,  corporate 
vicepresident. 

In  addition  to  complete  manufacturing 
facilities,  the  new  R.L,  plant  will  also 
house  the  New  England  sales  and  service 
staff  plus  a  fully-equipped  laboratory  to 
provide  technical  assistance  to  custom¬ 
ers  and  to  insure  uniform  product  qual¬ 
ity. 

The  company  has  34  plants  and  labora¬ 
tory  facilities  throughout  the  U.S.  and 
Mexico. 


TELESCOPING  BELT  CONVEYOR 

**The  Economical  System  Originally  Designed 
For  The  Newspaper  industry** 


w 


^ 


•  Telescoping  Design  Eliminates  Most 
Loading  Dock  Problems 

•  Elevating  Feature  For  Varying  Loading 
Heights 

•  Extension  Lengths  Up  to  42  Feet 

•  Designed  For  Safe  Operation 

•  Compact  —  Requires  Minimum  Floor 
Space 

•  Low  Maintenance  Features  Ensures 
Less  “Down-Time” 


uAlactiinG  design  Se/ti'tC6,  ^nc. 


S£A/D  FOR  FREE  INFORMATION 


2844  South  Oakland  Circle  East,  Aurora,  CO  80014 
Phone  (303)  750-4651,455-3144 
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Workshop 

(Continued  from  page  II) 

pand  the  market  for  “electronic  edi¬ 
tions”  of  newspapers. 

Henry  Heilbrunn  of  the  Associated 
Press  described  AP's  role  in  the  experi¬ 
ment  at  the  marketing  workshop  and  said 
the  goal  of  the  experiment  was  to  deter¬ 
mine  if  a  market  for  information  retrieval 
existed  today  or  how  soon  and  the  poten¬ 
tial  for  the  future. 

At  the  same  workshop,  Richard  Hock- 
hauser,  president  of  RMH  Research,  a 
Harte-Hanks  subsidiary,  discussed  a 
CompuServe/Newspaper  joint  market 
research  project. 

Hockhauser  said  Robert  G.  Maibut, 
president  of  Harte-Hanks,  offered  the 
services  of  RMH  at  cost  for  the  market 
research  project.  The  price  tag  (at  cost) 
for  the  first  market  research  project 
would  be  $150,000  with  a  possible 
$25,000  to  $100,000  for  other  market 
places.  Hockhauser  said. 

The  RMH  proposal  included  an  over¬ 
view  committee  with  market  research 
personnel  from  the  13  participating 
newspapers  and  a  working  committee 
with  three  newspaper  representatives 
and  RMH  project  team  leaders. 

The  proposed  marketing  information 
system  would  review  present  secondary 


data,  establish  specifications  for  Com¬ 
puServe  data  base  research,  conduct  op¬ 
erational  logging  activities  and  pertbrm 
end-use  analysis. 

The  RMH  roll  out  recommendation  for 
future  markets  includes  consumer/user 
research  with  a  cross  section  sample 
(concept  reaction  and  product  place¬ 
ment),  a  promotion  generated  sample 
and  a  control  sample.  Research  for  con¬ 
sumer/user  would  be  by  in-home/tele¬ 
phone/diary  methods,  fracking  surveys 
would  also  be  a  part  of  the  roll  out  as¬ 
pect. 

The  RMH  proposal  would  look  at  con¬ 
sumer  needs  for  electronic  information 
from  these  areas:  save  time;  provide  in¬ 
formation  otherwise  difficult  to  obtain; 
available  all  the  time;  educational;  solve 
problem  of  not  knowing  where  to  go  for 
information;  technological/experiment¬ 
er;  first  on  block/innovator;  hobby;  in¬ 
formation  available  all  in  one  place/con¬ 
venience;  transaction  need/interactive; 
special  services-ambulance.  fire  protec¬ 
tion;  information  provided  in  most  usa¬ 
ble  form;  alert  (e.g.  stock  leached  certain 
price);  entertainment;  saving  energy; 
ease  of  handling  services  (e.g.  banking); 
and  focus  on  specific  information. 

in  the  editorial  workshop.  William 
Prewitt.  Dispatch  copy  editor,  said  the 
paper  was  sending  about  150  items  daily 
and  200  items  on  Sunday  to  the  Com¬ 
puServe  computer  system.  He  said  the 


paper  was  not  updating  the  information 
provided  to  the  CompuServe  network 
and  was  sending  almost  all  of  the  infor¬ 
mation  run  in  the  paper. 

Gary  Wilson,  data  processing  manager 
for  the  Dispatch,  reviewed  during  the 
technical  workshop  the  steps  for  trans¬ 
mitting  information  to  CompuServe  and 
said  the  paper  had  less  than  200  hours  of 
data  processing  time  invested  in  the 
project. 

The  question  and  answer  period  on 
Tuesday  elicited  two  impoitant  ques¬ 
tions  for  newspapers  to  consider  with 
“electronic  edition"  progiams.  The  first 
concerns  reuse  of  reporters  mateiial  and 
the  second  involves  libel.  Is  the  newspa¬ 
per  or  CompuServe  the  libelee  under  the 
“electronic  edition"  program? 

La  Mont  to  Modesto 
as  executive  ed 

Sanders  H.  LaMont  was  appointed 
executive  editor  of  the  Modesto  (Calif.) 
Bee  replacing  Michael  Kidder  who  was 
named  managing  editor  of  the  Sac¬ 
ramento  Bee  several  months  ago. 

LaMont  is  now  executive  editor  of  the 
Marietta  (O.)  fimes.  Previously,  he  was 
managing  editor  of  the  tort  Myers  (Fla.) 
News-Press  and  a  reporter  specializing 
in  coverage  of  the  U.S.  space  effort  for 
the  Miami  Herald  and  the  Gannett  News 
Service 
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Whipple  also  expects  to  be  associated 
with  a  new  Chinese  English-language 
tabloid  daily,  which  will  probably  debut 
this  fall  and  be  called  the  Beijing  (Peking) 
Times.  It  will  be  aimed  primarily  at 
tourists,  foreigners  and  the  diplomatic 
community. 

“I  got  the  job  through  luck,”  he  said. 
“I  happened  to  know  Ted  Polenbaum  of 
Cambridge,  a  free-lance  photographer, 
and  he  knew  Bertha  Sneck,  an  American 
woman  who  works  for  the  Peking  Re¬ 
view  and  who  was  in  the  United  States  in 
early  1979  to  help  prepare  the  arrange¬ 
ments  for  the  visit  of  Chinese  First  Vice 
Premier  Deng  Xiao  Ping.  He  was  here  for 
the  formal  opening  of  US-Sino  relations 
and  the  Chinese  Embassy. 

“She  was  looking  for  an  experienced 
newspaper  editor  to  help  out  in  Peking 
...  to  help  with  the  editing  and  with  the 
translators  and  editors.” 

Whipple  accepted  the  job  for  two 
years  and  thinks  he  may  stay  a  third 
year.  “I  went  over  there  with  nothing  in 
writing  .  .  .  just  a  verbal  promise.” 

He  said  he  is  paid  a  top  salary  for 
China,  “less  than  here  but  more  than 
most  Chinese,  and  I’m  very  comfortable. 
They  have  a  low  cost  of  living  and  they 
haven’t  heard  of  inflation  yet.” 

Whipple  said  his  status  is  that  of  “a 
foreign  expert,  but  I’m  an  independent 
contractor.  As  a  foreign  expert,  I  have 
the  status  of  a  foreigner  there  helping  the 
Chinese  and  therefore  have  certain 
privileges  a  tourist  might  not  have.” 

He  and  his  wife  live  at  the  Friendship 
Hotel  and  spend  considerable  time  trying 
to  learn  the  Chinese  language. 

“But  learning  English  is  all  the  rage  in 
China  now,”  he  said.  "There  are  daily 
and  Sunday  television  programs  teaching 
English  and  I’ve  seen  a  big  office  group 
gathered  around  the  one  tv  set  available 
absorbing  one  of  these  lessons  with  great 
intensity.” 


Former  Boston  Globe  editor 
consults  Chinese  editors 


Some  people  retire  to  Cape  Cod,  to  a 
Maine  farm,  or  to  a  Florida  con¬ 
dominium. 

Not  so  for  former  Boston  Globe  om¬ 
budsman  and  editor  of  the  Editorial 
page,  Charlie  Whipple. 

Whipple  left  the  Boston  Globe  in  the 
summer  of  1 979  and  since  last  September 
has  been  on  a  fascinating  assignment  for 
the  People’s  Republic  of  China  in  Peking 
with  his  wife,  Priscilla. 

“I’m  a  consultant  .  .  .  what  the 
Chinese  call  a  polisher  of  English,  which 
means  I’m  an  editor,”  he  said  on  a  recent 
vacation  trip  to  Boston. 

He  works  a  5Vi-day  week — ^three  days 
for  Peking  Review  (a  weekly  opinion 
news  magazine)  where  “the  editors  give 
me  their  translations,  stories  by  the 
magazine  staff  in  English,  that  need  edit¬ 
ing. 

“1  do  the  same  for  Xin  Hua.  called  the 
New  China  News  Agency,  which  is  the 
AP  of  UPl  of  China,  except  that  it  is 
government  controlled.  It’s  good,  but 
they  do  carry  the  government  line  and  I 
don’t  try  to  change  the  copy,  just  put  it 
into  good  English. 

“Now  the  Chinese  are  very  bright,” 


Charles  Whipple 

said  Whipple,  “and  when  they  translate 
from  Chinese  into  English,  they  try  hard 
to  get  the  exact  word  and  usually  do.  But 
all  too  often  it’s  quite  precise,  technical 
or  medical  and  it’s  a  term  none  of  us  ever 
heard  of.  1  have  to  go  back,  find  another 
word  or  phrase  meaning  the  same  thing 
so  the  reader  will  understand.” 


Help  wanted  index 
on  the  upswing 

The  Conference  Board’s  Help  Wanted 
index,  a  measure  of  classified  help 
wanted  advertising  in  51  major  newspa¬ 
pers  nationwide,  halted  its  recessionary 
plunge  in  June  as  it  rose  3  points  for  the 
month. 

The  seasonally  adjusted  index,  which 
is  based  on  a  1967  index  reference 
number  of  100,  rose  to  1 15  after  bottom¬ 
ing  out  at  1 12  in  May.  It  is  still  far  below 
the  record  167  recorded  in  October, 
1979. 

According  to  the  board,  some  65%  of 
the  51  newspapers  reported  gains  in  help 
wanted  advertising  for  the  month,  while 
only  4%  showed  increases  in  May. 

The  index  is  used  as  a  tool  in  forecast¬ 
ing  the  nation’s  economy  by  measuring 
the  demand  for  new  employees. 
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UPl  puts  revised  stylebook  on  sale 


Coupon  probe 
being  held 
in  California 

Independent  distributors  for  the  San 
Diego  Union  and  Evening  Tribune  tes¬ 
tified  before  a  Federal  grand  jury  re¬ 
cently  in  a  case  of  90  small  groceries 
suspected  of  engaging  in  a  scheme  to  de¬ 
fraud  manufacturers  by  redeeming  dis¬ 
count  coupons  for  items  never  sold  in  the 
stores. 

The  distributors  were  subpoenaed  to 
tell  about  their  sales  to  the  Mom  and  Pop 
markets,  mostly  owned  by  Chaldeans, 
Christian  Iraqis,  who  have  close  family 
ties. 

One  newspaper  distributor,  who  cov¬ 
ers  a  large  part  of  downtown  San  Diego, 
told  Tribune  reporter  Claude  Walbert 
after  testifying,  “this  has  been  going  on 
for  years.  It’s  just  in  the  last  one  or  two 
years  that  it  has  gotten  bad.” 

The  distributor  denied  to  Walbert  that 
he  had  received  any  illegal  profits  from 
the  alleged  scam  which,  investigators 
said,  could  amount  to  more  than  a  $5 
million  loss  in  San  Diego  alone. 

The  Tribune  further  quoted  the  dis¬ 
tributor  as  saying:  “before,  if  someone 
ordered  50  papers  that  was  a  big  deal. 
Now  we  get  orders  for  100  or  200  papers, 
and  if  it  comes  on  Wednesday  or  Thurs¬ 
day  you  know  what  it’s  for.” 

The  distributor  added  he  often  sold 
papers  at  a  price  below  the  recom¬ 
mended  wholesale  price  of  200. 

“It’s  not  like  we’re  selling  papers  to 
get  part  of  the  money  they  make.  We’re 
just  selling  papers.  1  just  sell  papers  and 
after  I  sell  Aem,  1  can’t  help  it  if  some¬ 
one  starts  a  fire  with  one  or  throws  it  out 
on  the  freeway  or  redeems  the  coupons. 

I  can’t  control  that.” 

According  to  the  Tribune  story,  the 
distributor  said  that  he  had  been  closely 
questioned  by  an  assistant  U.S.  attorney 
about  why  he  continued  to  sell  news¬ 
papers  to  persons  he  believed  were  mis¬ 
using  the  coupons.  He  said  he  feared  that 
he  also  would  be  charged  with  some 
crime. 

Mai  Berlin,  circulation  operations 
manager  for  the  Union  and  Tribune,  told 
E&P  the  grand  jury  investigation  has  not 
changed  the  papers’  relationships  with 
the  distributors. 

“I  do  not  see  that  they  have  committed 
any  violation,”  Berlin  explained.  “Their 
business  is  selling  newspapers  and  that’s 
what  they’ve  been  doing.  Besides,  the 
grand  investigation  is  still  going  on.” 

Weds  reporter 

Curtis  E.  Gilliatte,  22,  reporter,  Bos¬ 
ton  Globe,  married  Dorothy  Campbell 
Dwight,  26,  August  3  in  New  Hampshire. 
She  is  the  daughter  of  Donald  R.  Dwight, 
publisher,  Minneapolis  Star  and  Min¬ 
neapolis  Tribune. 


A  revised  edition  of  United  Press  In¬ 
ternational’s  Stylebook,  with  new  entries 
on  nuclear  terminology  and  neutron 
weapons,  is  off  the  presses  and  ready  for 
sale. 

This  is  the  fourth  printing  of  the 
stylebook  since  a  major  cover-to-cover 
revision  was  made  in  1977. 

UPl  science  editor  A1  Rossiter,  Jr.  and 
energy  writers  Edward  Roby  and  Ed¬ 
ward  DeLong  have  prepared  the  new 
section  containing  definitions  of  such' 
terms  as  rems  and  rads — used  more  fre¬ 
quently  now  since  the  Three  Mile  Island 
nuclear  accident  in  1979. 

“Stories  involving  atomic  energy  or 


nuclear  accidents  pose  special  problems 
of  translating  technical  jargon  into 
everyday  terms,”  the  book  says. 

In  addition  to  the  new  entries,  the  edi¬ 
tion  also  incorporates  other  changes  re¬ 
flecting  airline  mergers  and  worldwide 
political  developments. 

UPl  announced  that  because  of  in¬ 
creased  printing  and  mailing  costs,  prices 
for  the  200-page  stylebook  were  raised  to 
$3.25  per  copy  for  UPl  subscribers  and 
to  $4.95  for  non-subscribers. 

Information  on  bulk  rates  for  non-sub¬ 
scribers  can  be  obtained  by  writing  UPl 
Stylebook,  United  Press  International, 
220  E.  42nd  St.,  New  York,  N.Y.  10017. 
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J-school  receives  $150,000  from  Dow  Jones 


Dow  Jones  &  Company,  Inc.,  has 
given  the  University  of  North  Carolina- 
Chapel  Hill  school  of  journalism 
$150,000  in  honor  of  Vermont  Connec¬ 
ticut  Royster,  former  editor  of  the  Wall 
Street  Journal. 

Royster  has  been  William  Rand  Kenan 
professor  of  journalism  and  public  affairs 
at  UNC-CH  since  he  stepped  down  as 
Journal  editor  in  1971  The  newspaper  is 
owned  by  Dow  Jones. 

Western  Union  offers 
convention  services 

Western  Union  is  providing  a  range  of 
telecommunications  services  to  support 
press  coverage  of  the  1980  National  polit¬ 
ical  conventions,  including  high-speed 
facsimile  transmission  service.  Western 
Union  telex  service  and  satellite  broad¬ 
cast  services. 

This  year  marks  the  first  time  that 
foreign  press  representatives  will  be  able 
to  send  international  telex  messages  to 
their  home  offices  using  Western  Union’s 
low  cost  routing  (LCR)  service. 

Correspondents  covering  last  months 
Republican  convention  at  Cobo  Hall  in 
Detroit  were  able  to  have  stories  trans¬ 
mitted  by  Western  Union  telex 
operators,  or  file  stories  themselves 
using  direct-dial  telex  terminals  for 
transmission  via  LCR  to  overseas  des¬ 
tinations. 

For  transmission  of  domestic  press 
traffic,  high-speed  facsimile  terminals 
were  utilized  at  Cobo  Hall,  and  will  be 
used  ia  Madison  Square  Garden  in  New 
York,  where  the  Democratic  convention 
will  be  held  in  August.  Press  messages 
will  be  transmitted  from  these  terminals 
to  one  of  Western  Union’s  central  tele¬ 
phone  bureaus,  where  they  will  be  re¬ 
formatted  and  sent  as  telex  messages  via 
the  company’s  Infomaster  Computer 
Switching  System. 

Facilities  for  use  of  Western  Union’s 
public  message  and  money  order  ser¬ 
vices  are  available  to  delegates,  press 
people  and  other  attendees  at  both  con¬ 
vention  sites. 

Western  Union  is  also  providing  tele¬ 
vision  and  radio  broadcast  services  for 
convention  coverage  through  its  Westar 
Domestic  Communications  Satellite  Sys¬ 
tem.  Television  broadcast  customers  in¬ 
clude  the  Public  Broadcasting  System, 
Hughes  Television,  Storer  Broadcasting 
and  the  Robert  Wold  Company.  Service 
to  Hughes,  Storer  and  several  other 
satellite  users  at  the  Republican  Conven¬ 
tion  was  provided  through  a  permanent 
earth  station  operated  by  Greater  Star- 
link  of  Detroit. 

Robert  Wold  is  a  program  distributor 
which  has  installed  two  transportable 
earth  stations  near  the  Detroit  conven¬ 
tion  site  to  serve  local  NBC  and  CBS 


“It  is  the  largest  single  contribution 
the  school  has  ever  received,’’  Dean 
Richard  R.  Cole  said.  “Dow  Jones 
pledged  the  money  last  fall  on  the  condi¬ 
tion  that  an  additional  $50,000  be  raised 
from  other  sources.  That  amount,  and 
then  some,  has  now  been  secured.’’ 

Income  from  the  total  endowment  of 
$200,000  will  establish  annual  Royster- 
Dow  Jones  fellowships  and  assistant- 
ships  for  graduate  students. 

affiliates.  Independent  Television  News 
Association  (ITNA),  Gannett,  and  Bon¬ 
neville  productions. 

Satellite  service  for  television  trans¬ 
mission  from  Detroit  was  also  provided 
by  Western  Union  to  ABC,  through  a 
portable  earth  station  operated  by  West¬ 
ern  Telecommunications. 

Radio  broadcast  customers  include  the 
Mutual  Broadcasting  System  and  the 
Westinghouse  Broadcasting  Company. 

Western  Union  has  provided  press 
communications  facilities  at  national 
political  conventions  for  over  100  years. 
Today,  in  addition  to  providing  telex  and 
facsimile  services  to  the  print  media 
through  its  nationwide  transmission 
and  switching  network,  the  company  is 
also  serving  the  electronic  media  by  pro¬ 
viding  distribution  of  tv  and  radio  pro¬ 
gramming  via  its  Westar  system. 

Westar  1  and  II,  both  launched  in  1974, 
were  the  nation’s  first  domestic  com¬ 
munications  satellites.  A  third  satellite, 
Westar  111,  was  launched  in  1979. 
Through  seven  major  earth  stations  and 
seven  television  operation  centers,  the 
Westar  satellites  are  inter-connected 
with  Western  Union’s  10,000-mile  land¬ 
line  network. 


San  Jose  installs 
air  washing  units 

San  Jose  (Calif.)  Mercury  News,  a 
member  of  Knight-Ridder  Newspapers, 
will  install  14  A-PAR  (Air  Purification 
and  Return)  units  in  the  reel  room  with 
duct  connections  to  27  Goss  Mark  1  press 
units.  One  A-PAR  unit  will  treat  two 
double-width  press  units  plus  a  color  cyl¬ 
inder. 

The  air  washer  units  are  completely 
automatic  in  operation  and  start  up  with 
the  press  units  and  remain  on,  purifying 
ambient  air,  20  minutes  after  the  press 
shuts  down. 

Production  director,  Eugene  L.  Falk, 
has  decided  to  paint  the  pressroom  walls 
white  after  the  installation  of  the  air 
scrubbing  units.  Cleaner  nasal  passages 
and  lungs  for  pressroom  personnel  are 
anticpated. 

The  Mercury  News  has  been  testing  an 
A-Par  unit  from  MGI  International  for 
the  past  1 1  months. 


Halftone  system 
saves  time 

A  system  for  producing  halftones 
which  saves  half  the  cost  of  paper  and 
film,  and  provides  a  75%  savings  in  time, 
was  announced  by  Portage  of  Akron, 
Ohio. 

The  DPS-80  (Direct  Print  System)  at¬ 
taches  to  an  enlarger  and  produces 
halftones  at  the  touch  of  a  button.  The 
DPS-80  eliminates  the  need  for  a  stat  or 
process  camera,  thus  saving  on  shooting 
time,  materials  and  processing. 

The  heart  of  the  system  is  a  7"W.  x 
5Vi"D.  X  314"H.  control  center  incor¬ 
porating  a  photo  transistor  which  mounts 
into  the  enlarger’s  lamp  housing.  A 
highly  sensitive  density  probe  measures 
light  on  paper  (baseboard)  plane  in  both 
highlight  and  shadow  areas.  The  enlarger 
plugs  into  the  control  center  which  con¬ 
trols  the  exposure  and  the  intensity  of  a 
pair  of  flash  lamps.  A  special  screen 
available  in  a  range  from  65-133  lines  is 
included. 

Additional  features  and  benefits  in¬ 
clude:  a  calibrated  slide  for  fast  flash 
lamp  intensity  control;  compensation  for 
fluctuations  in  line  voltage  and  lamp  ag¬ 
ing;  safelight  switching  built  into  DPS 
sequence  for  operator  convenience;  and 
lighted  pushbutton  switches  in  opera¬ 
tional  sequence. 

The  DPS-80  works  with  any  standard 
enlarger  and  does  not  interfere  with  such 
procedures  as  burning-in,  dodging,  spe¬ 
cial  effect  screens,  or  the  production  of 
continuous  tone  or  line  prints. 

The  unit  is  available  as  a  complete 
package  consisting  of  the  DPS-80  control 
center,  two  flashlamps  with  brackets, 
safelight,  an  open-face  vacuum  easel  and 
pump  and  one  special  screen.  A  photo 
enlarger  and  processor  are  optional.  All 
processing  materials  are  available  from 
graphic  arts  supply  dealers. 

Operators  of  the  unit  require  only  a 
few  minutes  of  training.  The  system  of¬ 
fers  a  quick  payback  for  all  newspapers. 

Features  added 
to  waxer 

Portage  of  Akron,  Ohio,  has  added 
several  new  features  to  Artwaxer  HI. 
The  features  include  a  more  powerful 
motor  for  longer  gear-box  life,  a  thermal 
safety  device  for  the  cast-in-pan  heating 
element  and  an  optional  timing  belt  to 
extend  motor  life. 

The  H"  X  1  r  waxer  has  a  flip-top  lid 
that  provides  access  for  adding  wax  or 
controlling  wax  thickness,  and  striped 
rollers  that  use  half  the  wax  of  smooth 
rollers.  Clean-up  features  include  lift-out 
roller  assembly  for  pan  cleaning  and 
lift-off  top  case. 

Artwaxer  III  is  priced  at  $288  and  in¬ 
cludes  extra  Artwax,  art  brayer,  art 
bone,  extra  parts  packet  and  a  full-year 
warranty. 
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THE 

POWEROF 

CdOR 


This  lohn  Wanamaker  advertisament  published  in  the  Philadelphia  Bulletin 
and  submitted  in  the  E  &  P  competition  won  First  Prize  for  creative  use 
of  color  in  newspaper  advertising  in  the  1979  E  &  P  competition. 


PLUS  . . , 

this  primary  source  newspaper  color 
information  and  data: 

Color  linage . . .  1979  color  linage 
for  Media  Records-measured  news- 
pap)ers  and  newspapers  submitting 
linage  data  direct  to  E  &  P. 

Total  full-run  color  linage  of  the 
color  millionaires  and  multi¬ 
millionaires,  with  their  rankings. 

Important  general  and  automotive 
advertisers  using  ROP  newspaper 
color  during  1979. 

Special  report  of  ROP  color  ac¬ 
counts  appearing  in  at  least  three 
markets,  showing  the  number  of  cities 
and  newspapers,  plus  total  color  linage. 


Total  ROP  color  linage  and  per¬ 
centage  relationship  to  major  sum¬ 
mary  linage  classification  for  the  top 
ten  newspapers. 

Let  your  advertising  in  this  impor¬ 
tant  issue  help  build  your  color 
advertising  linage  in  1980; 

DEADLINE  FOR  RESERVATIONS; 
SEPTEMBER  12,  1980 
DEADLINE  FOR  ADVERTISING  COPY; 
SEPTEMBER  16,  1980 


Editor  &  Publisher 

The  only  independent  weekly  journal  of  newspapers 

575  L*xington  Av«nu«,  N*w  York,  NY  10022 


PUBLISHED:  SEPTEMBER  27,  1980 

The  perfect  climate  for  promoting  your 
newspaper's  color  advertising  linage. 

For  the  past  24  years  EDITOR  & 
PUBLISHER  has  been  the  prime 
mover  in  promoting  the  increased  use 
of  color  and  the  improved  reproduc¬ 
tion  of  color  in  its  comprehensive  an¬ 
nual  color  issues. 

Each  year  the  Color  Issue  provides 
advertisers  and  their  advertising  agencies 
with  a  source  of  ideas  on  how  to  sell 
products  and  services  through  the 
dramatic  use  of  color  in  newspapers. 

Again  this  year  the  Annual  Color 
issue  will  have  page  after  page  of  ex¬ 
amples  of  both  editorial  and  advertis¬ 
ing  color  .  .  .  plus  a  valuable  backup 
of  color  data  and  statistics. 

Culled  from  over  3,000  entries  in 
the  annual  E  &  P  competition,  this 
i  issue  brings  those  readers  among 
newspapers,  advertisers  and  advertis¬ 
ing  agencies  their  major  source  for 
planning  the  use  of  newspaper  color 
advertising  campaigns. 

Plan  now  to  tell  your  color  advertis¬ 
ing  story  in  this  issue  which  provides 
the  perfect  climate  for  it. 

TOP  COLOR  CONTENT 

to  provide  the  ideal  editorial  environ¬ 
ment  for  your  color  promotion  copy.  .  . 

Reproduction  of  the  award-winning 
national  and-retail  color  ads  from 
E  &  P's  Color  Awards  Competition. 

Reproduction  of  prize-winning 
newspaper  editorial  color,  both  spot 
news  and  features. 

Success  stories  of  color  advertising 
and  how  it  pulled  unusual  results. 

How-to  features  which  tell  how  award¬ 
winning  news  and  feature  color 
was  produced. 


. . .  the  perfect 
climate  for  promoting 
the  impact  of 
newspaper  color 

EDITOR  &  PUBLISHER 
Anitual  Color  Issue 
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Humor  found 
between  lines 
of  classifieds 

By  Jerome  Klein 

Nobody  needed  to  tell  George  Wash¬ 
ington,  Benjamin  Franklin,  Andrew 
Jackson  or  Abraham  Lincoln  that  ‘it 
pays  to  advertise.’  They  found  out  for 
themselves. 

So  have  the  millions  of  other  Ameri¬ 
cans  who  run  well  over  a  billion  dollars 
worth  of  classified  advertising  in  news¬ 
papers  each  year.  They  know  that  to 
rent  a  houseboat,  sell  a  left-handed 
glockenspiel,  or  locate  a  long-lost  third 
cousin,  nothing  beats  the  classifieds. 
And  even  as  casual  reading,  these  col¬ 
umns  often  provide  classics  of  pathos, 
inspiration  and  humor. 

Consider  these  lines  from  a  New 
Hampshire  newspaper 

''Need  secondhand  studio  couch  (not  necessarily  comfort¬ 
able).  Mother-in-law  due  next  week.” 

Or  this  ad,  published  in  Massachusetts: 

'I  have  male  and  female  hamsters.  Will  trade  the  lot  of  them 
for  anything —  anything!” 

From  the  beginning  of  newspapers  in 
this  country,  you  could  read  a  great  deal 
of  humor  written  between  the  lines  of  our 
classified  advertising. 

In  fact,  the  very  first  ad  was  noticed  in 
the  Boston  News  Letter  of  1704,  placed 
by  a  farmer  who  had  a  “fresh  cow”  for 
sale.  When  the  ad  had  been  set  in  type, 
the  farmer  was  told  there  was  a  little 
space  left  and  asked  what  else  he  would 
like  to  say. 

“Well,  my  daughter  is  getting  mar¬ 
ried,”  he  replied.  “Can  we  say  that?” 

And  so  the  nation’s  first  want  ad  an¬ 
nounced  a  cow  for  sale  and  a  farmer’s 
daughter  to  be  married — all  in  one! 

There  wasn’t  anything  humorous 
about  the  classified  ads  George  Washing¬ 
ton  took.  In  1773,  for  example,  he  placed 
one  offering  20.000  acres  of  land  for  sale. 

Benjamin  Franklin  couldn’t  resist  the 
opportunity  to  do  a  little  preaching  in  one 
of  the  many  ads  he  ran  in  his  papers. 
When  he  learned  that  his  wife's  prayer 
book  had  been  filched  from  church,  Ben 
ran  the  following: 

“The  person  who  took  the  prayer  book 
is  desired  to  open  it  and  read  the  Eighth 
Commandment,  and  afterwards  return 
the  prayer  book  into  the  same  pew  again, 
upon  which  no  further  notice  will  be  tak¬ 
en.” 

Far  more  indignant  was  Andrew 
Jackson,  who  once  used  the  classified 
columns  to  challenge  to  a  duel  the  man 
who  slurred  Mrs.  Jackson.  “He  is  a  cow¬ 
ard  and  a  poltroon,”  stated  the  General 
and  future  President,  “He  will  basely  in¬ 
sult  but  has  not  the  courage  to  repair.” 

Abraham  Lincoln  also  advertised  di¬ 
rectly  to  a  wrongdoer,  but  he  laced  his 
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message  with  wit.  “Stolen — a  watch 
worth  $100,”  said  the  rail  splitter.  “If  the 
thief  will  return  it,  he  shall  be  informed 
where  he  may  steal  one  worth  two  of  it, 
and  no  questions  asked.” 

A  help  wanted  ad  of  Lincoln’s  day 
read:  “Wanted,  young  skinny  wiry  fel¬ 
lows  not  under  18.  Must  be  expert  riders, 
willing  to  risk  death  daily.  Orphans  pre¬ 
ferred.”  One  of  those  who  replied  was  a 
fellow  named  William  Cody.  As  Buffalo 
Bill,  he — and  the  others  who  answered 
this  strange  listing — ^wrote  a  romantic 
and  brave  chapter  in  American  frontier 
history  by  forming  the  Pony  Express. 

An  Illinois  newspaper  carried  this  his¬ 
toric  classified  ad:  “Wanted,  watch¬ 
maker  with  references  who  can  furnish 
tools.  State  age,  experience  and  salary 
required.”  The  ad  was  run  by  a  Richard 
Sears,  and  one  of  those  who  answered 
was  named  Alvah  Roebuck. 

“A  high-grade  young  man  for  office 
position  requiring  some  bookkeeping  ex¬ 
perience,”  read  a  later  ad  printed  in 
Michigan.  “A  fine  opportunity  for  the 
right  applicant.”  The  right  applicant 
turned  out  to  be  Harlow  Curtice  who,  as 
head  of  General  Motors,  became  one  of 
the  most  famous  executives  in  American 
industry. 

Another  successful  businessman,  Walt 
Disney,  marked  his  start  from  the  day  he 
answered  this  ad  in  a  Missouri  paper: 
“Wanted  artist.  Cartoon  and  wash  draw¬ 
ings.  First-class  man  wanted.  Steady.” 

The  classifieds  often  supply  a  charm¬ 
ing  glimpse  into  the  everyday  lives  of  our 
newspaper  readers.  Consider,  for  in¬ 
stance,  the  long-suffering  husband  in 
Rochester,  N.Y.,  who  told  the  world: 
“Notice  is  hereby  given  that  my  dear  wife 
has  purchased  still  another  driver’s  per¬ 
mit.  The  guided  missile  is  a  gray  ’76 
Chevrolet.  Please  exercise  extreme  cau¬ 
tion!” 

Or  the  man  who  came  into  a  Nevada 
newspaper  office  one  day  and  placed  this 

ad:  "l  will  not  be  responsible  for  my  wife's  debts.’  He 

returned  a  few  days  later  and  this  time 
advertised: 

“My  advertisemenl  of  January  24  was  an  error.  1  will  be 
responsible  for  my  wife's  debts.” 

On  this  return  visit  to  the  classified 
department,  the  man  was  accompanied 
by  his  wife,  wearing  a  blue  dress — and  a 
dark,  determined  look. 

In  Iowa  a  starry-eyed  young  male  who 
was  altar-bound  advertised  his  good  for¬ 
tune  this  way: 

“Frederick  Harold  Green  announces  his  utter  astonish¬ 
ment  at  being  accepted  in  Holy  Matrimony  by  the  most 
incomparable  Evelyn  Estes.” 

Many  a  teardrop  sparkles  in  these  clas¬ 
sified  columns,  too.  A  paper  in  South 
Dakota  printed  this  ad: 

“Will  party  who  picked  up  a  black  cocker  spaniel  Sunday 
either  return  him  or  come  and  get  the  three-year-old  boy  he 
belongs  to?” 

Finally,  there  was  the  classified  decla¬ 
ration  that  was  auspicious  hews  for  lots 


of  people  in  Montana.  Their  doctor  ad¬ 
vertised: 

“1  have  cancelled  and  burned  all  notes,  records  and 
amounts  due  to  me  over  a  period  of  39  years.  Wishing  you  a 
Merry  Christmas  and  a  Happy  New  Year!” 

Army  officers 
sent  to  PR  school 

The  College  of  Journalism  at  the  Uni¬ 
versity  of  South  Carolina  has  begun  in¬ 
struction  in  the  Department  of  the  Ar¬ 
my’s  Advance  Public  Affairs  Course,  the 
Army’s  official  graduate  level  training 
program  offered  once  a  year  for  officers, 
enlisted  and  civilian  personnel  who  han¬ 
dle  public  affairs  functions  at  Army  in¬ 
stallations  world-wide. 

Fifteen  officers,  three  senior  non¬ 
commissioned  officers  and  nine  civilians 
are  spending  eight  weeks  on  the  Colum¬ 
bia  campus  this  summer  to  take  part  in 
the  course  which  offers  a  unified  ap¬ 
proach  in  three  components:  research 
methods,  public  relations  management 
and  advanced  public  relations. 

The  University  of  Wisconsin  taught 
the  course  for  21  consecutive  years  be¬ 
fore  the  contract  was  awarded  to 
Carolina  this  spring. 

Course  coordinator  Dr.  Leonard  Lan- 
franco,  the  College  of  Journalism’s  direc¬ 
tor  of  continuing  education,  said  the 
University  of  South  Carolina  won  the 
$27,000  contract  to  teach  the  session  by 
offering  the  Army  a  “contemporary,  in¬ 
novative”  approach  to  the  regimen 
which  is  specially  adapted  to  the  Army’s 
needs. 


^■1 


CHAMPS 


REPRINT  REAPS  BUCKS— Shortly  after 
the  New  York  Islanders  won  the  Stanley 
Cup,  its  local  newspaper,  Long  Island 
Newsday,  began  offering  glossy  re¬ 
prints  of  its  front  page  featuring  details 
on  that  victory,  for  $1  each.  According 
to  promotion  director  Jack  Squire,  the 

newspaper  has  sold  14,500  reprints. 
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Syndicates 


By  Lenora  Williamson 


Veteran  editor  launches  '‘Life  Line 


Brad  Lindeman,  former  editor-in-chief 
of  Today’s  Health  magazine  and  a  veter¬ 
an  newsman,  has  signed  a  5-year  con¬ 
tract  with  Field  Newspaper  Syndicate  to 
write  a  column  for  senior  Americans 
called  “Life  Line.” 

The  column  deals  with  money  matters 
as  well  as  medicine  and  health,  exercise, 
nutrition,  and  also  in  Lindeman’s  words, 
“the  business  of  coping — coping  with 
being  older.  That  means  the  good  and  the 
bad  times.” 

The  columnist  recently  was  the  Miami 
Herald’ s  medical  writer  and  formerly 
worked  for  the  Associated  Press  in  Dal¬ 
las  and  New  York  and  later  as  a  general 
assignment  reporter  with  the  New  York 
World-Telegram  &  The  Sun.  He  has 
written  two  books. 


McCormick 


United  Media 
Promotions 


Scanlon 


Syndicate  and  Newspaper  Enterprise 
Association. 

In  her  new  post,  Scanlan  is  responsible 
for  licensing  and  merchandising  of  UFS 
and  NEA  comic  characters  and  editorial 
properties.  She  will  coordinate  and  im¬ 
plement  marketing  programs  for  UME 
licensees  and  be  responsible  for  sales 
development  of  new  licensees. 

Previously  Scanlan  was  contracts  di¬ 
rector  and  account  executive  with  Mar¬ 
vel  Comics  Group,  and  was  contracts 
administrator  for  Columbia  Pictures 
Merchandising.  She  is  a  graduate  of  City 
University  and  holds  a  degree  from  New 
York  University  in  the  para  legal  pro¬ 
gram. 


In  another  new  appointment  for 
United  Feature  Syndicate  and  Newspa¬ 
per  Enterprise  Association,  Thomas  V. 
McCormick  becomes  director  of  produc¬ 
tion.  He  has  been  production  manager 
for  both  syndicates  since  1978  and  with 
NEA  since  1973. 

McCormick  will  coordinate  produc¬ 
tion  services  for  all  UFS  and  NEA  divi¬ 
sions,  including  the  syndicates  and  ser¬ 
vices  and  The  World  Almanac  Book  of 
Facts  and  also  the  almanac’s  new  line  of 
popular  reference  books.  World  Al¬ 
manac  Productions. 


“Life  Line”  is  in  Q  and  A  format, 
three  a  week. 

However,  the  author-columnist  says 
he  will  work  variety  into  the  format — 
some  narrative,  some  less  serious,  some 
change  of  pace  .  .  .  and  some  advocacy 
against  the  prejudice  of  ‘ageism.’  ” 
“That  is  the  theme  1  mean  to  hit  upon 
again  and  again  and  wherever  it  is  appro¬ 
priate.’’ 

For  the  convenience  of  readers  want¬ 
ing  to  ask  questions,  the  column  intro 
give  the  address:  Life  Line,  c/o  Field 
Newspaper  Syndicate,  P.O.  Box  19620, 
Irvine,  California,  92714. 


The  Toronto  Sun  Syndicate  has 
changed  its  name  to  Sun  Features  in  the 
United  States.  The  syndicate  also  pur¬ 
chased  Canada  Wide  Feature  Service  and 
will  be  using  that  name  for  its  operations 
in  Canada. 


♦  *  * 

The  Newspaper  Comics  Council  plans 
Arlene  B.  Scanlan  is  the  newly  named  its  1980  Fall  meeting  for  September  24 
national  sales  executive/licensing  for  and  25  at  the  Boston  Park  Plaza  Hotel. 
United  Media  Enterprises,  Inc.,  whose  The  program  will  include  a  panel  on 
subsidiaries  included  United  Feature  “Recent  Trends  in  New  Comics:  What’s 
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right?  What’s  wrong?”  and  a  discussion 
on  economic  advantages  of  press  in¬ 
serted  advertising  sections  in  comics. 

Because  Boston  is  celebrating  its  350th 
anniversary  and  hotel  space  is  tight,  both 
direct  hotel  reservations  and  also  regis¬ 
tration  with  the  Newspaper  Comics 
Council,  260  Madison  Ave.,  New  York 
City,  must  be  made  by  August  24th. 


Earnings 

(Continued  from  page  IS) 

Time  Inc.  earned  $40.7  million,  or  $1.45 
a  share,  on  revenues  of  $699.7  million. 
This  compares  with  net  income  of  $42.3 
million,  or  $1.52  a  share,  on  revenues  of 
$629.6  million,  for  the  period  a  year  ago. 

Net  income  for  the  first  six  months 
totalled  $69.0  million,  or  $2.45  a  share,  as 
compared  with  $68.9  million,  or  $2.47  a 
share.  The  diversified  communications 
and  forest  products  company  generated 
revenues  of  $1.36  billion,  up  from  $1.17 
billion  in  1979. 

Toronto  Sun  Publishing  reported  an 
89%  increase  in  net  income  for  the  fourth 
quarter  tended  April  26  from  $1.97  mil¬ 
lion  to  $3.74  million.  Revenues  increased 
from  $44.4  million  to  $58.2  million. 

Net  income  in  the  fourth  quarter  was 
$1.67  million  in  1980  versus  $764,000  for 
the  last  quarter  of  the  previous  year. 

The  company  said  the  results  were  due 
partially  to  utilization  of  investment  tax 
credits  which  lowered  the  effective  tax 
rate. 

The  company  said  the  Toronto  Sun 
showed  strong  growth  but  the  Edmonton 
Sun  continued  to  lose  money  despite  im¬ 
provements  in  the  latter’s  advertising 
and  circulation. 

Southam  Inc.  reported  earnings  for  the 
six  months  ended  June  30  rose  to  $18.7 
million,  $1.50  a  share,  from  $15.7  mil¬ 
lion,  $1.26  a  share,  in  the  first  half  of 
1979  before  extraordinary  items. 

After  unspecified  extraordinary  items 
net  income  was  $19.5  million,  $1.57  a 
share  for  the  first  half  of  1980  compared 
to  $6.3  million.  $1.31  per  share  in  1979. 
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Editor  of  Beijing  daily 
studies  U.S.  news  media 


By  John  G.  Anderson 

China's  journalists  have  been  “freed 
from  our  shackles,”  says  Guan  Zaihan, 
“and  now  we  can  write  what  we  believe 
in.” 

Indeed,  Guan — the  57-year-old  editor 
of  what  will  soon  be  the  Beijing  (Peking) 
Times,  China’s  first  English-language 
newspaper — looks  as  though  he  would 
be  extremely  uncomfortable  in  a  restric¬ 
tive  journalistic  climate. 

Dressed  in  a  modem  Western-style 
suit,  chain-smoking  small  cigars  and 
speaking  near-perfect  English  between 
sips  of  gins-and-tonics,  Guan  is  the  an¬ 
tithesis  of  the  stereotyped  communist 
Chinese  newsman.  But  he  may  be  rep¬ 
resentative  of  the  new  international 
image  the  Chinese  hope  to  project. 

In  the  three  years  since  Chinese  liber¬ 
als  won  a  fierce  ideological  battle  for  na¬ 
tional  leadership  by  ousting  the  so-called 
“Gang  of  Four”  led  by  Mao  Tsetung's 
widow,  Jiang  Qing  (Chiang  Ch’ing),  gov¬ 
ernment  policy  toward  newspapers  and 
magazines  has  been  relaxed  enormously. 

Since  1977,  daily  newspapers  have  in¬ 
creased  in  number  from  50  to  283,  with  a 
total  circulation  of  63  million  a  day. 
There  are  an  additional  1,241  periodi¬ 
cals — weekly,  biweekly  and  monthly — 
including  some  900  dealing  with  science 
and  technology,  according  to  Guan. 

Indicative  of  the  liberalization  trend 
was  the  decision  of  the  People’s  Daily 
Press — the  Communist  Party  organ — to 
sink  “a  couple  of  million  dollars”  into  an 
English-language  edition,  and  to  recruit 
Guan  as  its  editor. 

Guan  has  worked  as  a  journalist  in 
China  since  pre-revolution  days  in  the 
1940s,  including  a  post  as  Agence 
France-Presse  bureau  chief  in  Nanking 
in  1948-49.  Shortly  before  the  leftist  Cul¬ 
tural  Revolution  was  launched  in  1965, 
he  left  journalism  to  work  as  a  translator 
and  did  not  return  to  the  news  field  until 
taking  this  post. 

One  of  his  first  assignments  was  a 
four-month  trip  to  the  United  States.  He 
was  based  at  Stanford  University  in 
California  from  April  to  July  as  a  Profes¬ 
sional  Journalism  Fellow,  and  he  also 
made  trips  to  New  York,  Washington, 
Boston,  Los  Angeles,  Chicago,  Seattle, 
Honolulu  and  other  American  cities  to 
meet  with  leading  journalists  and  media 
experts. 

The  months  in  America  were  an  eye- 
opener,  both  for  Guan,  who  got  a  mas¬ 
sive  exposure  to  American  media,  and 
for  his  Western  colleagues. 

As  he  headed  back  to  Peking  in  late 
July,  Guan  met  with  Gannett  Fellows  at 
the  University  of  Hawaii  in  Honolulu 


and  told  them  his  biggest  laments  regard¬ 
ing  the  U.S.  press  were  the  emphasis 
placed  on  crime  reporting  here  and  the 
mediocrity  of  U.S.  coverage  of  China. 

Chinese  newspapers  rarely  cover  any 
crimes,  even  major  ones,  he  said.  “We 
always  think  too-detailed  reports  on 
crimes  only  tell  the  other  people  how  to 
commit  crimes,”  said  Guan.  As  a  result, 
he  feels  Chinese  media  “are  more  re¬ 
sponsible  than  American  papers.” 

As  for  U.S.  media  coverage  in  China, 
he  proposed  that  the  reporting  be  done 
by  the  Chinese  themselves  because 
foreigners  find  the  formidable  Chinese 
language  and  culture  largely  incom¬ 
prehensible. 

“There  is  an  advantage  to  having  the 
Chinese  cover  China  for  an  American 
news  agency,”  Guan  said.  “I  certainly 
don’t  think  1  could  write  as  good  stories 
on  America  as  my  American  col¬ 
leagues.” 

The  English-language  Beijing  Times  is 
being  developed  mainly  for  tourists  and 
for  China’s  growing  foreign  community, 
Guan  said. 

“For  two  years,  they  have  complained 
that  they  can’t  understand  the  Chinese 
media,  and  they  feel  so  isolated.  They 
want  to  know  what’s  going  on  around 
them,”  he  said. 

“But  it  won’t  be  just  for  tourists. 
Eighty  percent  of  China’s  200  million  col¬ 
lege  and  high  school  students  take  En¬ 
glish  as  their  required  foreign  language. 
This  will  help  them  as  well.” 

Guan  said  the  initial  press  run  for  the 
Times  would  be  20,000.  But  he  antici¬ 
pated  it  could  reach  100,000  within  a  year 
of  the  time  it  is  launched  this  fall. 

He  emphasized  that  the  new  paper  will 
not  be  an  English  translation  of  the 
People’s  Daily. 

“Who  wants  to  be  reading  the  organ  of 
the  Communist  Party  when  they  go  to 
China  for  summer  vacation?”  he  asked 
rhetorically.  “A  translation  of  the 
People’s  Daily  might  only  help  scholars 
and  the  American  CIA. 

“We’ll  have  a  separate  editorial  office, 
only  using  the  same  production  facilities 
as  the  People’s  Daily.” 

The  Times  will  seem  more  Western 
than  any  other  paper  in  China,  not  only 
because  of  the  language  it  will  employ. 

Guan  said  25  to  30%  of  the  paper  will 
be  advertising,  approximately  double  the 
percentage  of  ads  run  by  the  People’s 
Daily  and  other  Chinese  dailies. 

Impressed  with  the  format  of  the 
Christian  Science  Monitor,  Guan  has 
proposed  making  the  Times  a  16-page 
tabloid  with  a  special  Sunday  edition  for 
international  distribution.  “We  certainly 
wouldn’t  refuse  the  money”  from  foreign 


subscribers,  he  said — “but  you’ll  have  to 
pay  in  hard  currency.” 

News  content  will  be  about  two-thirds 
domestic  Chinese  and  one-third  interna¬ 
tional,  said  Guan. 

Computerized  typesetting  will  im¬ 
mediately  carry  the  Times  into  modem 
journalism.  Three  sets  of  VDTs  have 
been  ordered,  and  Guan  said  the  paper 
will  print  simultaneously  in  Peking, 
Shanghai  and  Guangzhou  (Canton)  or 
Hong  Kong. 

He  has  discussed  with  Associated 
Press  the  possibility  of  extending  service 
to  Peking,  but  cautioned,  “We  don’t 
think  we  can  afford  too  many  news  ser¬ 
vices  to  start,  at  least  not  on  a  regular 
basis.” 

Some  English-language  newspapers, 
such  as  the  Hong  Kong-based  Asian 
Wall  Street  Journal  and  the  South  China 
Morning  Post,  currently  are  available  in 
major  Chinese  cities.  They  will  provide 
what  competition  the  Times  will  have. 

Several  English-language  periodicals 
already  are  published  in  China  for  inter¬ 
national  distribution,  most  notably  the 
weekly  Beijing  Review  and  the  monthly 
China  Reconstructs  and  China  Pictorial. 

Guan  said  one  of  the  most  significant 
changes  in  Chinese  journalism  in  the  past 
two  or  three  years  is  a  sudden  willing¬ 
ness  on  the  part  of  citizens  to  express 
their  opinions  in  writing — something  not 
seen  in  China  since  the  quickly  sup¬ 
pressed  “Hundred  Flowers”  campaign 
of  1956  and  “rectification”  program  of 
1957. 

“The  People’s  Daily  has  two  full  pages 
of  ‘letters  to  the  editor’  a  week,”  Guan 
said.  “About  2,(X)0  letters  are  received  a 
day,  and  the  biggest  department  at  the 
paper  is  the  Department  of  Letters  to  the 
Editor,  which  has  a  couple  of  hundred 
employees. 

“The  second  biggest  department,”  he 
said,  “is  the  Department  of  Reporters. 
But  these  are  not  day-to-day  reporters. 
They  are  investigative  reporters  whose 
leads  come  from  letters  to  the  editor.” 

This  is  possible,  Guan  said,  because 
newspapers  are  no  longer  considered  in¬ 
struments  of  class  stmggle,  as  they  were 
during  Mao’s  lengthy  reign. 

“Editors  no  longer  consider  them¬ 
selves  educators  of  the  masses,”  said 
Guan.  “That  was  foolish.  Who  are  the 
editors,  anyway? 

“Publications  should  be  considered  a 
means  of  communication.  They  should 
be  informative  and  provide  knowledge 
and  entertainment.” 

Guan  singled  out  the  May  1978  “De¬ 
bate  on  the  Criterion  of  Truth”  as  having 
great  historical  impact  on  journalism  in 
China.  Advocates  of  free  thought  won  an 
important  victory  over  “the  what- 
everists,  people  who  believe  that  what¬ 
ever  is  said  by  a  leader  must  be  believed 
by  everyone.” 

“That  is  the  reason  we  are  publishing 
more,  and  why  newspapers  can  play  a 
more  important  role,  Guan  said. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

MONEY 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  pro6 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au- 
toniotiv6  F63tur6S  814  E.  M3norCircl6 

"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 

Milwaukee,  Wise.  53217. 

MOVIE  REVIEWS 

CARTOONS 

MINI  REVIEWS  (Cartoon  iMustrated) 
Great  for  Weekend  section  or  entertain- 

"ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  are  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 

ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 

7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 

QUOTES 

York  NY  10014. 

QUOTATION  FEATURES  for  newspapers 

COMIC  STRIPS 

and  magazines.  Uncommon  Quotations. 
Box  7285,  Provo  UT  84602. 

NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free;  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion — The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


FREE  FOOD — Makes  your  readers  de¬ 
light  in  saving  money.  Samples,  Marian 
Van  Atta,  PO  Box  2131,  Melbourne  FL 
32901. 


HUMOR,  info,  puzzles,  cartoons  galore. 
List,  samples,  package  offers.  Dickson, 
17700  Western  69p,  Gardena  CA  90248. 


A  CHUCKLE  A  LINE  with  this  humorous 
column  on  everyday;  living.  Topics  cov¬ 
ered  from  in-laws  visits  to  income  tax. 
Write  for  samples  Charmian  Blattner, 
Box  156,  Philo  CA  95466. 


INTERVIEWS 


STAR  INTERVIEWS— Have  access  to 
interview  actors,  entertainers  appearing 
in  northeastern  Ohio  area.  Excellent  fea¬ 
ture  addition  to  any  publication.  Sam¬ 
ples  upon  request.  Contact  I.  Koiman, 
2525  Barrington  Rd,  Akron  OH  44313, 
(21 61  864-0585. 


WHAT'S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary.  350  words.  L.A.  Chotkowski, 
MD,  FACP,  1143  Chamberlain  Hwy, 
Kennington  CT  06037. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Extensive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  R  Jefferson  NY  11777. 


NEWSPAPER  JOBS 

Where  and  how  to  get  one.  Just  the  facts. 
$2.50  to  NJobs-E,  Box  532,  Sharon  MA 
02067. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 


STAMPS  &  COINS 


COINS,  STAMPS,  gold  and  silver.  News, 
tips  and  markets.  Weiss  Features, 
16000  Terrace  Rd,  #208,  Cleveland  OH 
44112.  Evening  phone  (216)  451-3331. 


WORLD  OF  STEREO,  low  rates/high 
interest,  500  words  and  art  weekly.  &x 
1422,  Buffalo  NY  14214. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JAMES  J.  BROOELL 


FARM  TAXES,  popular  weekly  column  in 
its  sixth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Cricket,  Box  527,  Ardmore,  PA  19003. 


TELEVISION 


TV  LISTING  FOR  LESS— New  service 
this  fall  will  offer  camera  ready  narrative 
television  listings  and  features  for 
30-50%  less  than  going  rate.  Call  (502) 
886-81 12  for  complete  details  by  return 
mail. 


AFFORDABLE  TRAVEL— Weekly,  biweek¬ 
ly  or  monthly  travel  column  to  strengthen 
your  travel  pages.  Latest  worldwide  trav¬ 
el  buys,  cost  saving  tips.  Low  cost  per 
circulation,  first  2  columns  free.  Ac¬ 
credited,  prize  winning  travel  writer. 
Nancy  Winter  Drosdick,  Box  35409, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


OHIO  Northwest,  1400  circulation.  Pub- 


Rocky  Mountain  newspapers  lished  since  1883.  M.  H.  Nizny,  28  N 

Box  IMl,  Grand  Junction  CO  81502  Wilkinson  St,  Dayton  OH  45402,  (513) 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  08033  (609)  795-6026 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah.  GA  31405,  (912) 
925-8666,  day  or  night. 


Buyer  inquiries  invited  (303)  242-5035  : 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  (^nsultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 
SALES,  SERVICE.  MANAGEMENT 
Rte.  1,  Box  146  Theodore  AL  36582 
(205)  973-1653 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  4460871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FL  33515. 
No  obligation,  of  course. 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successhji.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


NEWSPAPERS  FOR  SALE 


ZONE  9,  outside  California.  Outstanding 
9000  circulation  weekly,  plus  larger 
monthly  real  estate  magazine.  $167,000 
gross.  Long  lease  plus  newer  typeset  and 
big  camera.  $89,^0.  Write  Box  35534, 
Editor  &  Publisher. 


SHOPPER  for  sale,  75  miles  from  Yellow¬ 
stone.  Gross  $50,(X>0  first  10  months. 
Good  money  maker  for  hard  worker. 
$39,000,  terms  negotiable.  Write  Upper 
Valley  (luide,  30  College  Av,  Rexburg  ID 
83440. 


TWO  COLORADO  WEEKLIES;  1— Small 
underdeveloped  on  unspoiled  West  Slope. 
2— IJnique  growth  opportunity  in  recrea¬ 
tional  area.  Each  requires  a  complete 
newsman/team  with  skill,  convictions. 
James  J.  Brodell,  Newspaper  Broker.  Box 
1841,  Grand  Junction  CO  81502.  (303) 
242-5035. 


SUNBELT  shopper  in  third  year.  Grossing 
$1W,0(X).  Excellent  potential.  Box  35430, 
Editor  &  Publisher: 


MICHIGAN  WEEKLY  in  $300,000  gross 
class  netted  owner  near  $34,000  in  1979. 
says  could  be  much  better  with  new  owner. 
Good  hunting  and  fishing  nearby,  near 
Lake  Michigan.  Price  $300,000.  State 
cash  and  experience  first  letter;  call  only  if 
you're  in  our  files.  Marion  R.  Krehbiel,  Box 
88.  Norton  KS  67654. 


FOR  SALE— Weekly,  rural  newspaper. 
Second  class  permit.  PO  Box  646,  Hamway 
OR  97834. 


EXCELLENT  OPPORTUNITIES 
COLORADO  SEMI-WEEKLY  needs  qual¬ 
ified  energetic  minority  interest  owner.  In¬ 
cludes  ri^t  to  purchase  100%.  Full  plant. 
6  web  units,  grossed  $585,000  last  year. 
$40,(X)0  required. 

MISSOURI  WEEKLY-SHOPPER  in  county 
seat,  44(X)  population,  growing  5300  paid 
circulation.  Profitable,  grossing  over 
$400,000  this  year.  Shopper  competition. 
Needs  aggressive  ad  oriented  publisher. 
Price  only  $200,(XX),  29%  down,  15  years, 
9V^%  interest.  Excellent  equipment. 
ROBERT  N.  BOLITHO 
PO  Box  7133 

Shawnee  Mission  KS  66207 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  you 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion.  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  news  pa  p- 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


WANT  TO  OWN  weekly  or  semi-weekly  in 
6000  to  10,000  population  community. 
Gross  $150,000  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials.  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  seme.  Strict  confidence.  No 
brokers.  Box  34712,  Editor  &  Publisher. 


'79,  expect  $60,000  in  '80.  Semes  wide 
area  with  ICOO  growing  paid  circulation. 
Building  and  Compugraphic  equipment  in¬ 
cluded.  $79,000.  ro  Box  438,  Dorris  CA 
96023,  (916)  397-2601. 


SEMINARS 


CONSIDERING  CAM  PURCHASE? 
One-day  seminar  on  display  ad  temninals. 
Boston  August  25th.  Cost  per  registrant 
$100.  For  details,  call  Inter/Consult  at 
(617)  547-0332  or  write  234  Lakeview  Av, 
Cambridge  MA  02138. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TMC  CONSULTING — Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


CLASSIFIED  AD  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates 
sales  and  profits.  Two  recent  papers  dou¬ 
bled  ad  count  within  two  months.  We  con¬ 
sult  personally,  and  provide  a  monthly  13 
part  package  w4iich  can  be  invested  in  to¬ 
gether  or  individually.  Start  your  til  forbid 
order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first 
package  of  sales  material.  Write  or  call  for 
more  information.  Tom  Greene.  1345  E 
10th  Av,  Hialeah  FL  33010,  (305)  886 
4526.  _ 


America’s  Leading  Brokers 
Know  That 
When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 
(212)  752-7053 
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CLASSIFIED  ADVERTISING  RATES 


1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 


POSITIONS  WANTED 

1  week  — $2.25  per  line 

2  weeks— $2.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 


Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Payment  must  accompany  all 
Positions  Wanted,  Features 
Available  and  Announcement  ads. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  Ino  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready.  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 

575  Lexington  Ave  ,  N  Y.,  N  Y  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


INDUSTRY  SERVICES 


CO-OP  SERVICES 


CO-OP  ADVERTISING 
Are  you  getting  your  share?  We  offer  a 
proven  marketing  strategy  that  is  easy  to 
follow  and  guaranteed  to  Increase  your 
co-op  billing.  Total  package  Includes  co-op 
coordinator's  manual,  sales  training, 
audio-visual  and  promotional  material  for 
the  retailer  plus  details  on  2000  manufac¬ 
turers  co-op  plans.  For  free  literature 
write: 

Co-Opportunity,  Inc 
222  Sunrise  Highway 
Rockville  Centre  NY  11570 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equip¬ 
ment  Co,  (214)  387-3128. 


MULLER  227E  inserter,  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Muller  231  counter  stacker,  for  use  with 
above  inserters. 

Graphic  Management  Associates  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


IDAB  NS-330  compensating  counter 
stacker  with  dual  delivery,  1000  bundle 
storage  keyboard,  card  reader  attachment, 
etc.  Good  condition.  Bob  Noga,  (201) 
347-5400. 


SHERIDAN  5-24  INSERTER 
Good  Condition,  Available  Immediately 
(405)  231-3408, 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  single 
and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley.  (800) 
527-1668. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  tc 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


MODIFLEX  distortion  camera,  20x24.  Ex¬ 
cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210. 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


MUST  SELL  consolidation  surplus — Brown 
Commodore  18x22  camera,  new  quartz 
lamps  and  exposure  control;  Pako  24"  film 
processor;  NuArc  gumming  table  and 
dryer,  plate  sink,  light  tables.  All  for  $4000 
or  make  offer  on  all  or  any.  The  Pioneer, 
Bemedji  MN.  Call  or  write  J.V.  Brenner,  PO 
Box  4199,  Napa  CA  94558,  (707)  253- 
7383. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  55f^7130 


STANDARD  30  lb.  newsprint  made  to  your 
specifications.  Shipments  direct  from 
major  mills.  Box  35468,  Editor  & 
Publisher. 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Ron:  -  Weeks  - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.  •  New  York.  N.Y.  10022 


CIRCULATION  SUPPLIES 


BUNDLE  BAGS,  SPECIAL  SUPER 
STRENGTH  PLASTIC.  LOW  COST.  AL¬ 
LEGHENY  PAPER  CO.  (412)  787-2700, 
CALL  COLLECT, 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation 
system  maintains  total  homes  in  market 
area.  Adaptable  to  subscriber  only.  Pro¬ 
vides  on-line  real  time  update  to  starts, 
stops,  service  errors.  Includes  route  error 
alarm  system  with  real  time  service  error 
dispatching.  Includes  PIA  processing  with 
automatic  vacation  adjustment.  Produces 
all  ABC,  pressrun  and  delivery  manifests. 
Bundle  top  wraps  include  start,  stop,  and 
service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line 
of  other  business  systems  available.  Con¬ 
tact  Creative  Data  Systems,  9809  Wedd 
Dr,  Overland  Park  KS  66212.  (913)  381- 
1109. 


TOTAL  MARKET  COVERAGE,  carriercircu- 
lation  program  for  twice  weekly  paper  to 
use  on  NCR  8200.  Also  business  package 
if  combined.  Times  Publications,  John 
Marling,  (503)  643-1531. 


SHERIDAN  48P  and  24P  inserters.  Very 

good  condition.  Available  immediately, 
ox  34252,  Editor  &  Publisher. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  Darts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


PHOTOTYPESETTING 


SAY  GOOD-BYE  to  expensive  typesetting 
houses  forever.  New  Jersey  newspaper 
sold  its  masthead  and  is  offering  a  pack¬ 
age  deal  for  turn  key  typesetting  and  lay¬ 
out.  Custom  built  drafting  tables,  desks, 
chairs,  files,  stat  camera.  Compugraphic 
7200.  Mide  copystar,  processors,  waxer, 
supplies,  2  IBM  (input  and  output) 
typesetters,  darkroom  equipment.  Only 
$15,000.  (201)  337-3441  or  835-7060. 


COMPUGRAPHIC— 2  4%1,  $1000  each; 
Compuwriter  I  &  II,  $3000  each;  7200, 
$1500.  Steve  Deffke,  Yuma  Arizona  Sun, 
(602)  783-3333. 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800. 
2971TL— $1500.  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton 
NJ  08053.  (609)  235-7614. 


COMPUWRITER  88.  Available  now  with 
type  library.  Excellent  condition.  Good 
price.  Call  B.  Daily  (201)  865-7050  after  5 


2961  HS  Compugraphic  phototypesetting 
machine.  In  good  condition.  $2000  firm. 
Contact  Craig  Watkins,  Farmington  Press, 
119  E  Columbia,  Farmington  MO  63640, 
(314)  756-4523. 


COMPUGRAPHIC  2  TG  with  spare  parts 
kit,  width  plugs  and  18  popular  film  strips. 
Good  condition.  $6500  or  best  offer.  (813) 
485-3200, 


4  UNIT  GOSS  COMMUNITY,  folder.  Grease 
units.  Reconditioned  2  years  ago.  Excel¬ 
lent  condition.  $75,000.  (403)  998-7070. 

LIKE  NEW,  COLE  Vx  fold  and  2  knife  trim¬ 
mer  for  Goss  headliner.  Will  adapt  to  any 
folder.  $10,000.  Call  Bill  at  (813)  223- 
9711  or  (813)  920-5001. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 

Rress.  25  years  experience.  CONTACT: 
en  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
_ (913)  432-8276 _ 


AVAILABLE  from  an  ATE  web  press:  ATE 
sheeter,  ATE  combo  folder,  3  reel  dine, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


GOSS  SC,  5  unit  press,  1968. 

Goss  SC  folder,  cross  perforator. 

Goss  Urbanite,  4  unit  press,  1963. 

Goss  Urbanite,  add-on  units,  1968-72. 
Harris  V15A,  5  unit  press,  1973. 

Harris  VISA,  6  unit  press,  1976-77. 
Harris  V25,  4  unit  press,  1971. 

Harris  folders:  JEl,  JP4,  JP7,  JF25. 

Color  King  add-on  units,  remanufactured. 
News  King,  4  unit  press,  1%4. 

OEESET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia  30329 
(404)  321-3992  Telex  700563 


SIX  UNIT  NEWS  KING  press  for  sale.  2 
folders  and  2  sets  of  controls.  In  operation 
presently.  Write  Box  35696,  Editor  & 
Publisher. 


22%"  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
ZlVz"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


HARRIS  V15-A,  3  units  and  folder. 
Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact;  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  [)r. 

Overland  Park  KS  66204 
(913)  432-8276. 


HARRIS  V-15A,  6  units,  1976-77, 

2:1  folder. 

Cottrell,  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

(Jottrell  V-25  folders,  JF-1. 

Cottrell  Vanguard  V-15,  2  units. 

Cottrell  V-25,  Va  and  Vi  folder. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  Urbanite,  5  units,  1975, 

2  folders,  flying  pasters. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
(immunity. 

Boss  Urbanite  folder,  1970. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

(3regg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


MACHINERY  FOR  SALE 
Second-hand  Goss  Urbanite  and  Harris- 
845  Rollstands  immediately  available  and 
at  substantial  savings  over  cost  of  new 
rollstands. 

CARY  COMPANY,  INC. 

327  Pepper  Road 
Barrington  IL  60010 
(312)  381-4600 


4  UNIT  URBANITE,  loaded,  2  years  old, 
modified  Vi,  Vi  folder  available  im-- 
mediately.  Call  (617)  475-3210. 


GOSS  COMMUNITY,  4  units,  1975  with 
Suburban  folder,  immaculate  condition, 
available  immediately.  Call  Southern  Print¬ 
ing  Machinery(305)  592-8409  or  New  Eng¬ 
land  Printing  Machinery  (617)  475^3210. 


HARRIS  845,  3  units,  2:1  folder,  new 
1973.  IPEC  Inc,  97  Marquardt  Dr,  Wheel¬ 
ing  IL  60090.  (312)  459-9700. 


COTTRELL  V-25,  add-on  unit— 1971. 
Cottrell  V-15A,  3  units,  JF-7  folder. 

News  King,  4  units,  KJ6  folder— 1976. 
Hantscho  Jr.,  2  units,  folder. 

Hantscho  Mark  II,  4  units,  dryer,  folder — 
1977. 

Miehle  sheeter  22% "  cut  off. 

Butler  splicer  model  4042A. 

Baldwin  model  104A  Count-o-veyor. 

Gregg  stacker/bundler. 

Cottrell  4  position  stacked  roll  stand. 
Cross  perf  for  Cottrell  folder. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


PRESS  EQUIPMENT 

The  following  equipment  will  be  available 

during  the  first  quarter— 1982. 

(22% "  cutoff) 

Wood  Hoe  Colormatic — 8  units,  4  color 
humps.  Double  delivery  3:2/2:l  folder. 
Installed  1973.  Converted  to  DiLitho. 

Hoe  Colormatic— 8  units,  3  color  humps 
double  3:2  folder.  Installed  1963. 

Hoe  Color  Convertible— 14  units,  6  color 
humps.  3  double  2:1  folders. 

For  more  details,  phone  or  write: 

Sentinel  Star  Company 
633  N  Orange  Av 
Orlando  FL  32802 

Attention:  Gene  Bell,  Production  Director 
(305)  420-5601 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21Vi" 
cut  off. 

Box  34445,  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  (Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


HIGHEST  PRICES  PAID  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co,  Walpole  MA  (617) 
668-5486. 


IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility. 
Must  see  in  operation.  Box  351 16,  Editor  & 
Publisher. 


22%  CUTOFF  GOSS  MARK  I  headliner- 
letter  press  14  units — 2  double  delivery 
folder,  elevation  from  reel  room  to  press 
room  IT  lockup-under  side.  The  above 
equipment  must  be  in  operation.  Box 
35011,  Editor  &  Publisher. 


IBM  COMPOSER.  IBM  ESC.  IBM  fonts. 
IBM;  Heidelbergs.  N.  Gregory,  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 


22%  CUTOFF  HOE  colormatic  letter- 
press— 9  units — 2:1  double  delivery  folder, 
elevation  from  reel  room  to  press  room 
10  O  plate  lockup  under  side.  The  above 
equipment  must  be  in  operation.  Box 
35012,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 

_  Dearborn  Ml  48121 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 


CUTLER-HAMMER  MARK  IV  counter 
stacker;  Contact  Arthur  Ballow,  Daily 
Press  Inc.,  Box  746,  Newport  News  VA 
23607,  phone  (804)  247-0187. _ 


WEB  OFFSET  PRINTING  PLANT-Experi- 
enced  Midwest  web  offset  printer  desirous 
of  expanding  and  purchasing  web  offset 
printing  plant  in  Sunbelt.  Have  talent  and 
capital  necessary.  Please  call  or  write:  Jim 
Brown,  Inco  Graphics,  222  W  Ash  St, 
Mason  Ml  48854. 


HARRIS  2200  add  terminal — need  now. 
Send  price,  condition  to  Box  35673,  Editor 
&  Publisher. 


WANTED  TO  BUY  NEWSPRINT— 17’ to  18" 
and  34"  to  36",  40’  diameter.  Needed  im¬ 
mediately.  Call  (305)  661-2619  after  3  pm 
leave  name  and  nuinber. 


UPPER  FORMER  for  Hoe  lithomaster  sin¬ 
gle  width  offset  press.  Call  Bill  at  (813) 
223-9711  or  (813)  920-5001. 


SKIP  SLITTER(S)  for  Goss  Mark  I  head¬ 
liner.  23Yi6'  cutoff.  Could  use  4,  but  1 
would  help.  Contact  Larry  Barr,  Production 
Manager,  Fort  Wayne  Newspaper,  (219) 
461-8270. 

Help 

Wanted*., 

ADMINISTRATIVE 


NATIONAL  NEWSPAPER  ASSOCIATION 
has  immediate  opening  for  Executive  Vice 
President.  Newspaper  background  desira¬ 
ble.  Direct  Washington  (XI  office  in  na¬ 
tional  legislation.  Coordinate  programs 
with  state  associations.  Plan  seminars, 
workshops,  national  conventions.  Direct 
publication  trade  newspaper.  Insurance, 
pension  plans.  Sala|Y  negotiable.  Rush  re¬ 
sumes  direct  to  Jim  Cornwell,  PO  Box 
7187,  Murray  UT  84107. 


SEARCH  REOPENED 
Assistant  to  the  Advisor  for  the  Daily  Colle¬ 
gian,  circulation  20,000  serving  the  main 
campus  of  Pennsylvania  State  University, 
Full  time  career  position  for  a  working 
journalist  with  management  and  teaching 
abilities. 

Preferred;  At  least  3  years  of  experience 
including  reporting  and  editing.  Degree 
desired.  Photo  darkroom  experience  a 
major  plus.  Job  includes  setting  up  and 
conducting  a  training  program  to  support 
news  staff  of  160  students,  advising,  pre¬ 
paring  critiques  and  related  duties.  In¬ 
volves  night  work. 

Starting  salary  $14,000  a  year.  Company 
paid  medical  and  hospitalization.  Pension. 
Other  benefits. 

Apply  to  Mr.  Gerry  Lynn  Hamilton.  Execu¬ 
tive  Secretary,  Collegian  Inc.,  126  Car¬ 
negie  Bldg,  University  Park  PA  16802.  An 
equal  opportunity  employer. 


LABOR  RELATIONS  MANAGER 
The  Philadelphia  Inquirer  &  Daily  News, 
one  of  the  largest  and  most  prestigious 
publishers  within  the  Knight-Ridder  news¬ 
paper  group,  is  currently  conducting  a 
search  for  a  manager  of  labor  relations. 
This  is  an  excellent  career  opportunity  if 
you  are  currently  in  a  No.  2  capacity  and 
feel  locked-in,  or  are  in  the  top  labor  posi¬ 
tion  but  desire  greater  challenge  and 
growth.  This  is  a  genuine  growth  opportun¬ 
ity  in  preparation  to  assume  the  top  labor 
position. 

Prior  bacl^round  should  include  a  degree 
in  industrial  relations  and  experience  as  a 
chief  negotiator  for  a  period  of  5-8  years  as 
well  as  grievance  and  arbitration  experi¬ 
ence. 

For  serious  consideration,  please  forward 
your  resume  and  a  letter  emphasizing 
noteworthy  achievements  to:  Wayne 
McGaughey,  Employment  Manager.  400 
N.  Broad  St,  Philadelphia  PA  19101. 
Please  include  a  salary  history  and  sala^ 
expectations.  All  replies  will  be  held  in 
strict  confidence. 

Equal  Opportunity  Employer  M/F 


WANTED — Publisher  for  established  daily 
Independent  college  newspaper.  Experi¬ 
ence  with  commercial  or  college  publica¬ 
tions  a  must.  Salary  commensurate  with 
experience.  Send  resume,  availability  and 
salary  requirements  to  Purdue  Student 
Publishing  Foundation,  c/o  Tom  Eggleston. 
PO  Box  1535,  Lafayette  IN  47902: 


SELLING  EQUIPMENT? 

If  you  regularly  contact  over  100,000  printers 
world  wide,  have  a  network  of  overseas 
companies  and  agents  backed  by  a  computerised 
data  bank,  then  you  can  probably  sell  your  own 
equipment  at  top  prices 


IF  NOT 

CONTACT  MILTHORP  INTERNATIONAL 


We  currently  need 
GOSS,  HARRIS  KING  and 
MERGANTHALER  PRESSES 
for  our  clients 


NEIL  ZAMMIT 

Milthorp  International 
Monckton  Road 
Wakefield  WF2  7AS  England 
Tel  924  75161  Telex  557964 
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HELP  WANTED 


ADMINISTRATIVE 


BUSINESS  MANAGER/ 
CONTROLLER 

Major  East  coast  metropolitan  newspaper 
offers  exciting  challenge  and  unique  op¬ 
portunity  for  experienced  financial  profes¬ 
sional.  10-15  years  of  line  managerial  re¬ 
sponsibility  in  newspaper  publishing  re¬ 
quired.  Broad  background  in  business  sys¬ 
tems,  cost  control  and  financial  reports 
necessary.  Send  resume  and  salary  re¬ 
quirements  to  Box  35722,  Editor  & 
Publisher. 


DEVELOPMENT  ASSOCIATE,  Mount  Saint 
Mary's  College.  Primary  responsibilities  in¬ 
clude  sports  information  and  grant  writing. 
2  years  writing  experience  required.  Ex¬ 
perience  in  sports  information,  grantman- 
ship,  and/or  high  education  preferred. 
Send  current  resume,  salary  requirements 
and  letter  of  application  tO:  Kevin  G. 
Robinson,  Director  of  Development,  Mount 
Saint  Mary's  College,  Emmitsburg  MD 
21727.  Application  deadline;  August  16, 
1980.  Mount  Saint  Mary's  College  com¬ 
plies  with  all  federal  non-discrimination 
guidelines. 


W/YOMING  STOCKMEN  FARMER  publica¬ 
tion  seeks  administrative  head  for  a  retir¬ 
ing  publisher.  Individual  must  be  experi¬ 
enced  in  editorial,  advertising  sales, 
graphics  and  overall  management.  Travel 
required.  Excellent  opportunity.  Salary 
commensurate  with  background.  Excellent 
fringes.  Send  resume  and  salary  require¬ 
ments  to  Mr.  Ron  Brown,  Scheyenne  News 
Inc.,  IlOE  17th  St,  Scheyenne  WY 82001, 

(307)  634-3361. _ 

PUBLISHER  TRAINEES— Expansion  mind¬ 
ed  group  of  24  newspapers  looking  for 
people  to  run  new  weekly  and  twice  weekly 
acquisition.  If  you  are  motivated  enough 
to  learn  all  facets  of  the  business  and 
mobile  enough  to  go  where  the  job  is  we 
want  to  talk  to  you.  Desire  more  impor¬ 
tant  than  current  experience.  Contact  Pat 
Smith,  Smith  Newspapers,  Inc,  PO  Box  27, 
Fort  Payne  AL  35967. 


GENERAL  MANAGER 
The  New  York  Times  Affiliated  Newspaper 
Group  is  looking  for  an  aggressive  indi¬ 
vidual  to  take  charge  of  its  newly  acquired 
Anna  Maria  Island  (Florida)  weekly  news¬ 
paper.  The  individual  we  seek  must  have  a 
strong  marketing  background  and  a  work¬ 
ing  knowledge  of  all  facets  of  a  weekly  or 
small  daily  operation.  Proven  leadership 
abilities  also  essential. 

We  offer  an  excellent  benefit  package  and 
competitive  salary  commensurate  with 
your  background.  Mail  resume  and  re¬ 
quirements  in  confidence  to:  Lynn  Mat¬ 
thews,  Group  Vice  President,  The  New  York 
Times  Affiliated  Newspaper  Group,  PO  Box 
408,  Lakeland  FL  33802.  An  Equal  Oppor¬ 
tunity  Employer. 


ADVERTISING 


WANT  A  CHALLENGE?  To  direct  ad  des¬ 
tiny  of  fine  dailies  and  weeklies  in  pros¬ 
perous  growth  areas.  Modern  equipment. 
Must  have  12  years  ad  experience.  6  as 
newspaper  ad  manager  with  strong  news¬ 
papers.  Salary  to  match  record  and  chal¬ 
lenge.  Box  35493,  Editor  &  Publisher. 


ADVERTISING  PRO  to  assume  sales  man¬ 
agement  for  small  suburban  group  in  Vir¬ 
ginia.  Write  Hanes  Byerly,  1000  Amory  Dr, 
Franklin  VA  23851. 


CLASSIFIED  ADVERTISING  MANAGER  for 
17,000  daily.  2-3  years  classified  display 
sales  experience  necessary  for  your  next 
move  up.  Send  resume  and  salary  history 
to  Vincent  Mele,  Daily  Advance,  PO  Box 
30,  Dover  NJ  07801. _ 

A  SOLID  CAREER  OPPORTUNITY  awaits 
an  experienced  display  advertising  sales 
representative  for  Nevada's  largest  news¬ 
paper.  Contact  Advertising  Director,  Las 
Vegas  Review  Journal,  PO  Box  70,  Las 
Vegas  NV  89101.  An  equal  opportunity 
employer. 

HUSBAND/WIFE  TEAM— Ad  sales/general 
manager,  for  small  weekly  in  Colorado 
Rockies  near  (Denver.  Box  35547,  Editor  & 
Publisher.  _ 

TIRED  OF  MANAGING  for  No.  2-3-4-  or 
...  If  you're  an  advertising  newspaper 
sales  manager  with  a  college  degree  and 
proven  track  record  in  sales  and  manage¬ 
ment  ...  If  you  enjoy  managing  an  ag¬ 
gressive  newspaper  market .  .  .  THEN  No. 
1  is  looking  for  you.  Equal  Opportunity 
Employer.  Reply  to  Box  35823,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
30,000  circulation  daily  and  Sunday  in 
south  central  Pennsylvania  has  immediate 
opening  for  aggressive  promotion  minded 
individual  who  can  lead  and  motivate  staff 
of  8.  Low  $20's  plus  fringe  benefits.  Send 
resume  to  Box  35705,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER.  Weekly  in 
Chicago  suburbs  needs  a  proven  leader 
and  motivator.  Report  to  ad  director.  Han¬ 
dle  several  key  accounts  on  a  personal 
basis.  Salary  plus  bonus  and  expenses. 
Send  resume  and  salary  history  to  Box 
35687,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  to  take  charge 
of  Zone  7  weekly  group.  This  new  position 
offers  $18,000  plus  benefits  and  bonus- 
can  lead  to  assistant  publisher  post.  We 
want  a  person  who  can  sell,  but  more  im¬ 
portantly,  a  person  with  ideas  who  can 
motivate  a  sales  staff.  Lots  of  potential  for 
added  lineage.  Write  Box  35786,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  for 
New  Jersey's  foremost  and  largest  weekly 
newspaper.  A  great  opportunity  for  an  ex¬ 
perienced  classified  advertising  manager 
to  join  a  dynamic,  aggressive  organizatK)n 
where  classified  has  not  kept  pace  with  the 
display  growth.  For  confidential  interview 
call  R.  Kalfus  (201)  891-5355  or  write 
Suburban  News,  795  Susquehanna  Av, 
Franklin  Lakes  NJ  07417. 

LET'S  MAKE  A  DEAL 
We  are  poised  for  dramatic  upsurge  in  bur¬ 
geoning  community  where  youMI  never 
have  to  woriy  about  another  icy,  snowy 
winter.  Daily  in  15,000  category  needs  ad¬ 
vertising  director  who  can  organize,  super¬ 
vise,  sell,  motivate.  In  shadow  of  large 
metropolis.  We  need  an  aggressive  pro.  Let 
us  know  what  attributes  you  have  to  put  on 
the  trading  block.  Box  35800,  Editor  & 
Publisher. 


CLASSIFIED  AD  MANAGER  needed  for 
50M  circulation  Zone  2  daily.  Track  record 
of  success  in  sales  and  some  management 
experience  vital.  Great  opportunity  for 
someone  who's  highly  motivated  and 
wants  to  get  into  a  position  leading  to 
greater  responsibility.  Send  resume  and 
salary  requirement  to  Box  35796,  Editor  & 
Publisher. 


YOU'LL  MAKE  PLENTY 
OF  MONEY  .  .  . 

If  your  desire  is  to  be  a  successful  space 
salesperson  and  you  have  drive,  persis¬ 
tence  and  self  motivation  plus  solid  sales 
experience,  this  established  publisher  of 
travel  and  health-care  trade  journals  wants 
you  to  telephone  right  away.  We  need  you 
if  you  are  a  positive  person  with  a  burning 
desire  to  succeed  financially  and  emotion¬ 
ally.  We  offer  a  good  starting  salary  plus 
commissions  and  the  time  to  prove  your¬ 
self.  If  you  are  ready  to  make  a  real  com¬ 
mitment  to  your  future,  contact  Hal  Spec- 
tor,  Brentwood  Publishing  Corp,  825  S 
Barrington,  Los  Angeles  CA  9(J049,  (213) 


COLORADO  NEWSPAPER  needs  sales 
personnel.  Salary,  commission,  benefits. 
Send  resume:  Transcript,  PO  Box  987, 
Golden  CO  80401.  Call:  (303)  279-5541. 


ADVERTISING  DIRECTOR  for  northwest¬ 
ern  Minnesota  7000  daily  and  15,000 
shopper.  Motivate  and  tram  a  10-person 
ad  staff  and  handle  a  few  selective  ac¬ 
counts.  Must  have  prior  management  ex¬ 
perience  in  comparable  size  property.  Sal¬ 
ary  $25,000  plus.  Send  resume  to  Box 
35545,  Editor  &  Publisher. 


WORKING  ADVERTISING 
SALES  MANAGER 

We're  looking  for  a  take-charge  kind  of 
person  for  one  of  the  oldest  and  most  suc¬ 
cessful  shoppers  in  the  state  of  Florida. 
This  fact  combined  with  two  paid  circula¬ 
tion  weekly  newspapers  produces  a 
superior  sales  package  in  a  competitive 
market.  This  individual  can  be  a  sales  per¬ 
son  ready  to  step  up  to  management.  Ex¬ 
perience  in  training  programs,  sales  pres¬ 
entation  of  promotions  and  a  knowledge  of 
the  workings  and  importance  of  classified 
is  desired.  You  will  be  responsible  for 
handling  of  some  accounts.  Department 
consist  of  four  outside  sales,  three  clas¬ 
sified  ad-visors  and  a  gal  Friday,  You  will 
work  directly  under  the  publisher.  Liberal 
fringe  benefits,  salary  plus  bonus.  Call 
(904)  567-5639  or  send  resume  and  salary 
requirements  to:  J.  Wm.  Carter,  Publisher, 
Sunpress  Publications,  PO  Box  187,  Dade 
■  City  FL  33525. 


HELP  WANTED 


ADVERTISING 


NORTHERN  NEW  ENGLAND  daily  seeks 
No.  2  ad  staffer.  Applicants  must  be  self¬ 
starters,  ready  for  challenge  in  pictur¬ 
esque  recreational  area.  Innovation,  imagi¬ 
nation  a  must.  Commission,  mileage  paid. 
Send  resume,  cover  letter  to  Box  35761, 
Editor  &  Publisher.  All  replies  kept  confi¬ 
dential. 


ARTIGRAPHICS 


WE  ARE  LOOKING  for  an  artist  who  can 
illustrate  a  story,  develop  graphics,  do  an 
occasional  editorial  cartoon  and  show  how 
much  an  artist  can  mean  to  a  Zone  2 
newspaper  of  60,000  that  never  had  one. 
Resumes  invited.  Box  35674,  Editor  & 
Publisher, 


CIRCULATION 


CIRCULATION  MANAGER  for  expanding 
group  of  weeklies  and  shopper  in  Brooklyn, 
New  York.  Emphasis  on  home  delivery. 
Send  resume,  salary  expectation  to  Box 
35620,  Editor  &  Publisher^ _ 


CIRCULATION  MANAGER— Southern  Cali¬ 
fornia  5  day  daily.  Successful  applicant 
will  have  a  proven  track  record  in  circula¬ 
tion  development  and  a  talent  to  motivate 
and  work  with  people.  Resume  and  salary 
history  to  Box  35529,  Editor  &  Publisher. 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member 
of  circulation  executive  staff.  Pre¬ 
requisites  include:  field  experience  in 
hardcore  low  income  areas,  strong  in  ac¬ 
counts  receivable  control,  a  minimum  of  2 
years  inside  management  and,  upmost, 
strong  in  people  ability.  Salary  is  commen¬ 
surate  to  qualification.  Send  resume  to 
Box  35522,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Circulation  manager  for  major  metro 
newspaper  in  Zone  2.  The  successful 
applicant  will  be  an  energetic,  aggressive 
and  knowledgeable  individual.  This  posi¬ 
tion  requires  a  complete  background  in 
circulation  including  management,  promo¬ 
tional  selling,  telephone  solicitation  and 
boy  crew  operations.  You  must  be  a  self¬ 
starter  and  capable  of  directing  a  diver¬ 
sified  circulation  sales  force.  Excellent  pay 
plus  numerous  benefits.  All  replies  in  strict 
confidence.  Our  employees  know  about 
this  advertisement.  Response  must  in¬ 
clude  salary  history  and  resume.  Send  to 
Box  35684,  Editor  &  Publisher.  An  equal 
opportunity  employer. 


CIRCULATION  MANAGER  for  3  paper 
weekly  and  multi-weekly  suburban  group 
in  beautiful  Pacific  Northwest.  Prefer 
someone  with  solid  suburban  circulation 
marketing  experience.  Must  have  proven 
sales,  management,  organizational  and 
motivational  skills.  Work  with  district  man¬ 
agers  and  carriers.  Must  be  able  to  initiate, 
develop  and  follow  through  with  marketing 
plans  and  concepts  designed  to  increase 
circulation.  Salary  to  $18,000.  Box  35729, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
SINGLE  COPY  MANAGER 

Fast  growing  Southern  metropolitan  news¬ 
paper  has  management  positions  for 
career  minded  professionals  seeking 
growth  opportunities. 

Successful  candidates  must  have  good 
people  skills,  leadership  qualities  and  the 
ability  to  motivate  personnel  to  higher 
levels  of  achievements.  Good  salary  and 
benefits. 

If  you  respond  to  challenge  and  are  moti¬ 
vated  by  a  competitive  market  please  for¬ 
ward  detailed  resume  and  salary  history  to 
Box  35679,  Editor  &  Publisher.  _ 

CIRCULATION  MANAGER  for  9500  daily 
Monday  through  Saturday.  Need  aggres¬ 
sive  manager  willing  to  promote  with  car¬ 
riers  and  motor  routes.  Growth  potential 
there  for  right  person  willing  to  work  di¬ 
rectly  with  carriers  and  manage  depart¬ 
ment,  in  outstanding  Illinois  community  of 
15,000.  Salary  $15,000  to  $18,000  de¬ 
pending  on  experience,  potential.  Fringes 
include  full  health  insurance  program, 
prescription  card  plan,  profit  sharing-sav- 
ings.  Send  full  resume  to  Box  35790, 
Editor  &  Publisher. 

CIRCULATION  SUPERVISOR  OPENING 
Will  manage  RTZ  area  and  supervise  3  dis¬ 
trict  managers.  Excellent  starting  salary, 
auto  allowance,  and  bonus  plan.  Contact 
Ken  Anderson,  State  Circulation  Manager, 
Beaumont  Enterprises  &  Journal,  PO  Box 
3071,  Beaumont  TX  77704. 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER— 
Major  Eastern  daily  and  Sunday.  Little 
Merchants  operation.  $25,000  salary  to 
start.  Advancement  opportunity.  'Box 
35734,  Editor  &  Publisher. 


COUNTRY  AND  SUBURBAN 
CIRCULATION  SALES  MANAGER 
Country  and  suburban  circulation  sales 
manager  for  major  metro  newspaper  in 
Zone  2.  Strong  background  in  non-city  cir¬ 
culation  including  motor  routes  is  desira¬ 
ble.  The  successful  applicant  will  be  a 
self-starter  and  capable  of  running  his  or 
her  own  operation  with  minimum  supenri- 
sion.  Excellent  pay  and  numerous  fringe 
benefits.  All  replies  in  strict  confidence. 
Send  resume  and  salary  requirements  to 
Box  35685,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST 
Large  metro  Zone  3  seeking  person  with 
exposure  to  newspaper  business  applica¬ 
tions.  Candidate  must  have  COBOL  and 
CICS  experience  in  an  IBM  DOS  environ¬ 
ment.  Send  resume  to  Box  35661,  Editor& 
Publisher. 


SPORTS  WRITER  to  cover  northern  Wyom¬ 
ing  prep  events  plus  college  and  national 
scene  for  5-day  morning  daily.  Some  gen¬ 
eral  assignment  work  also.  Recent  grad 
considered,  experience  preferred.  Contact 
Bill  Frederick,  Northern  Wyoming  Daily 
News,  PO  Box  508,  Worland  WY  82401 
(307)  347-3241. 


COPY  EDITOR  for  large  metro  daily  in  Zone 
6.  Experienced  in  newspaper  copy  desk 
work,  headline  writing  and  VDT.  An  equal 
opportunity  employer  M/F.  Submit  resume 
to  Box  35636,  Editor  &  Publisher. 


LIFESTYLES  EDITOR  needed  by  the  Inde¬ 
pendent  Record  in  Helena,  Montana.  This 
section  is  people  and  community  oriented 
and  is  published  every  Sunday.  Applicants 
should  have  2-3  years  of  newsroom  experi¬ 
ence  including  layout  work.  Salary  to  $338 
per  week  depending  on  experience.  Posi¬ 
tion  will  be  open  October  6th.  Send  re¬ 
sumes  and  samples  of  work  to  Mike  Voel- 
ler.  Editor,  The  Independent  Record,  PO 
Box  4249,  Helena  MT  59601. 


ARIZONA  DAILY 

Needs  reporter  for  general  assignment  and 
sports.  Electronic  newsroom.  Small  active 
community  located  4000  feet  high  in 
Patagonia  foot  hills  country.  Great  climate 
without  desert  heat.  This  could  be  entry 
level  position.  Some  Spanish  helpful.  Re¬ 
sume  and  clips  to  Phil  Fritz,  Editor,  Daily 
International,  PO  Box  579,  Nogales  AZ 
85621. 


WE  ARE  LOOKING  for  experienced  copy 
editors.  Don't  apply  if  you  can't  edit  tightly 
and  write  excellent  heads.  Try  out  man¬ 
datory.  Send  first  time  resume  with  refer¬ 
ences  to  B.  Clair  Cobb,  News  Editor, 
Arizona  Republic,  PO  Box  1950,  Phoenix 
AZ  85004. 


VERSTAILE  JOURNALIST 
The  Galesburg  Register-Mail,  an  award¬ 
winning  independent  22,000  PM  6-day 
newspaper  in  western  Illinois,  seeks  an 
entry  level  journalist  for  the  local  and  na¬ 
tional  neiws  desks.  This  person  will  have 
reporting,  rewriting,  editing  and  layout  re¬ 
sponsibilities.  College  degree  and  VDT  ex¬ 
perience  preferred.  Work  samples  and  ref¬ 
erences  required.  Contact  John  S.  Smetana, 
Managing  Editor,  Register-Mail,  140  S 
Prairie  St,  Galesburg  IL  61401,  (309)  343- 
7181. 


NEWS  SERVICE  bureau  in  Zone  9  wants 
accurate,  responsible,  take-charge  person 
to  train  as  desk  supervisor.  4-5  years  ex¬ 
perience.  Growth  botential.  Send  com¬ 
plete  details  to  Box  35565,  Editor  & 
Publisher. 

COPY  EDITOR— Growing  AM  daily  needs 
experienced  copy  editor,  2  to  3  years  ex¬ 
perience.  Must  be  able  to  produce  bright 
pages,  edit  copy,  and  write  crisp  heads. 
Send  resume,  tearsheets  to  Robert  C. 
Atkinson,  Managing  Editor,  The  Post- 
Standard,  Box  4818,  Syracuse  NY  13221. 

COPY  EDITORS — Zone  3  AM  daily,  intent 
upon  becoming  the  incubator  of  the  na¬ 
tion's  best  editing,  needs  intelligent,  per¬ 
ceptive,  incisive,  imaginative,  tough  copy 
editors.  Dedicated,  confident  editors,  not 
paragraph  markers.  Tryout  required.  Send 
resume  and  clips  to  Box  35664,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  August  9,  1980 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
sought  for  6-day  PM  in  northern  Illinois. 
Join  an  award-winning  staff  dedicated  to 
local  news  coverage.  Experience  on  daily  a 
must.  Send  resumes,  samples  to  Lenny  In- 

frassia,  Manning  Editor,  Dixon  Evening 
elegraph,  113-15  Peoria  Av,  Dixon  IL 
61021. _ 

SPORTS  EDITOR  for  Maryland  Gazette, 
25,000  twice-weekly  newspaper  in  Glen 
Burnie,  Maryland,  15  minutes  from  Balti¬ 
more.  Heavy  coverage  of  high  school  and 
youth  sports.  Must  know  layout.  Stories 
also  will  appear  in  30, 000  circulation  daily. 
The  Evening  Capital,  Annapolis,  Maryland. 
Send  resume  with  2  tearsheets  to  Edward 
D.  Casey,  Executive  Editor,  Evening  Capi¬ 
tal,  Box  911,  Annapolis  MD  21401. 

CITY  EDITOR— The  person  we  want  must 
be  able  to  lead  and  direct  a  talented  young 
staff  of  20.  We  are  a  45,000  AM  in  a  highly 
competitive  Zone  4  market.  Local  news  is 
our  forte,  and  we  want  to  further 
strengthen  our  strongest  assets.  If  you  are 
a  city  editor  on  a  small  paper,  an  assistant 
or  a  veteran  reporter  ready  to  move  into 
management,  you  may  be  our  person. 
Send  us  a  resume,  work  sample,  and  a 
brief  explanation  of  why  you  are  the  one  for 
a  key  position  on  our  staff.  If  you  won’t 
accept  $17,500  per  year,  don't  apply  be¬ 
cause  that’s  what  is  budgeted  this  year, 
^x  35628,  Editor  &  Publisher. 

EDITOR  for  twin  weekly  in  Rochelle,  Illi¬ 
nois.  This  is  a  prime  editorial  spot  in  a 
strong  community  of  about  9000.  The  suc¬ 
cessful  candidate  is  mature,  experienced, 
conservative  and  willing  to  settle  down  and 
become  a  leader  in  our  community.  VDT 
experience  helpful.  Page  dummying, 
editorial  writing,  staff  direction  and 
photography  experience  a  must.  Contact 
Mike  Tompkins,  Executive  Editor,  Rochelle 
Newspapers,  401  N  Main  St,  Rochelle  IL 
61068.  No  phone  calls,  please. 


ZONE  7  DAILY  in  university  town  needs 
aggressive,  accurate  general  assignment 
reporter.  Must  be  fast,  capable  of  turning 
out  features  with  flair  as  well  as  putting 
perspective  on  hard  news.  Prefer  1  year 
experience,  ^nd  salary  history,  resume  to 
Box  35737,  Editor  &  Publisher. 


EDITOR/REPORTER— The  Temple  Daily 
Telegram,  a  mid-size  daily  in  central  Texas, 
is  expanding  its  desk  operation  and  is  in 
search  of  2  peop  le— a  city  rimme  r  and  wire 
rimmer.  Also  looking  for  starter  for  bureau 
post.  Interested  in  news  people  with  ex¬ 
perience  in  ^uthwest,  especially  Texas. 
Contact  Steve  Walters.  PO  Box  868,  Tem¬ 
ple  TX  76501.  (817)  778-4444. 


MANAGING  EDITOR  for  Zone  5  daily.  Good 
ability  and  knowledge  of  page  layout  and 
writing  skills  necessary.  Must  be  able  to 
cultivate  good  relations  with  locai  govern¬ 
ment  and  direct  reporting  staff  to  provide 
current,  objective  accounts  of  local  meet¬ 
ings  and  events.  Box  35669,  Editor  & 
Publisher. 


CHIEF  COPY  EDITOR 

Can  you  be  No.  1  slot  and  No.  2  layout 
editor  for  large  Eastern  PM?  Over  night 
work.  Minimum  5  years  desk  experience. 
Resume,  references  to  Box  35732,  Editor 
&  Publisher. 


Editorial 

Reporter 

Fast  paced  daily  business 
newspaper  wants  experi¬ 
enced  reporter  for  its  New 
York  staff.  Must  relocate 
at  own  expense.  Must  be 
able  to  meet  early  dead¬ 
lines  and  work  with  de¬ 
tailed  information  quick¬ 
ly.  At  least  3  years  daily 
reporting  experience  nec- 
essai7.  Business  and  eco¬ 
nomics  background  help¬ 
ful.  Send  resume  and  sal¬ 
ary  requirements  to  Dept. 
GN,  Suite  816,  50  Rocke¬ 
feller  Plaza,  New  York  NY 
10020. 

An  equal  opportunity  employer  M/F 


AWARD-WINNING,  aggressive  16,000  plus 
and  growing  daily  is  expanding  news  staff. 
Immediate  openings  exist  for  general  as¬ 
signment  reporters  and  1  copy  editor/re¬ 
porter.  Highly  motivated  beginners  urged 
to  apply,  as  well  as  persons  with  2-3  years 
experience.  Clips,  resume  and  tear  sheets 
(if  applicable).  Phone  calls  between  2  and 
3  pm  only,  (318)  365-6773.  Jim  Domnick, 
Managing  Editor,  Daily  Iberian,  926  E  Main 
St,  New  Iberian  TO56b. 


STORY  DOCTOR 

Large  Eastern  PM  seeks  gifted,  experi¬ 
enced  writer/reporter  to  lead  team  proj¬ 
ects,  nurse  ailing  stories,  inspire  young 
talent.  Send  clips,  references  to  Box 
35733,  Editor  &  Rjblisher. 

AWARO-WINNING,  expanding  16,000 
Southern  daily  will  soon  have  openings  for: 

2  news  reporters,  experienced  desk  person 
and  a  sportswriter.  Quality  living  in 
college-outdoor  oriented  area.  Box  35720, 
Editor  &  Publisher. 

COPY  EDITOR 

Zone  2  daily  and  Sunday.  Circulation 
30,(X)0.  Edit  local  copy,  write  snappy 
headlines  and  handle  some  page  layout. 
Desk  or  previous  editing  experience  pre¬ 
ferred.  Salary  negotiable.  Send  resume  to 
Box  35699,  Editor  &  Publisher. 

NEWS  EXECUTIVE,  outstanding  large 
suburban  group  on  Zone  2.  Outstanding 
opportunity.  Send  resume  to  Box  35692, 
Editor  &  Publisher. 

MANAGING  EDITOR 

Worcester  Magazine,  a  4  year  old  alterna¬ 
tive  weekly,  seeks  a  super  copy  editor  and 
headline  writer.  If  you’re  bright,  energetic 
and  believe  in  delivering  a  quality  product, 
write  Dan  Kaplan,  Worcester  Magazine,  22 
Front  St,  Worcester  MA  01608. 

REPORTER— Worcester  Magazine,  a  4 
year  old  alternative  weekly,  seeks  a 
thorough  reporter  with  excellent  writing 
skills.  We  offer  variety,  flexibility,  and 
space  for  in-depth  coverage.  Write  Dan 
Kaplan,  Worcester  Magazine,  22  Front  St, 
Worcester  MA  01608. 

REWRITE 

The  person  who  will  fill  this  Job  is  now 
working  for  a  50,(X)0-plus  newspaper,  has 
at  least  5  years’  experience,  becomes  ex¬ 
cited  when  a  big  story  breaks,  has  a  deft 
touch  with  words,  writes  with  style,  imagi¬ 
nation  and  speed,  and  wants  to  work  for  a 
major  metropolitan  Zone  2  PM.  $24,000- 
plus  salary  and  top-notch  fringe  benefits. 
Box  35688,  Editor  &  Publisher. 

EXPERIENCED  WIRE  EDITOR  for  Mon- 
day-Friday  PM  paper.  55(X)  circulation. 
Some  reporting.  VDTs,  Compugraphics, 
etc.  Excellent  goose  and  duck  hunting. 
Finest  fishing  in  huge  lake.  Recreation 
area.  Fine  free  pension  plan.  Need  im¬ 
mediately.  Call,  ask  for  Managing  Editor 
for  details.  Daily  Journal,  Devils  Lake  ND. 
Phone  (701)  662-2127. 

LONG-ESTABLISHED  prestigious  English- 
language  daily  in  Latin  America  seeks  re¬ 
porter  and  general  writer  for  interesting 
post.  Working  knowledge  of  Spanish  indis- 
pensible.  Write  full  details  and  references 
to  The  Daily  Journal,  Apartado  1408, 
Caracas  1010  A  Venezuela. 

THE  ARIZONA  DAILY  STAR,  one  of  the 
Southwest’s  best  newspapers,  wants  pro¬ 
fessional  copy  editors.  Prefer  candidates 
with  minimum  of  3  years  daily  experience 
with  strong  editing  and  headline  back¬ 
ground.  Salary  range  $300  to  $450.  Send 
resume  and  references  to  Frank  E. 
Johnson,  Managing  Editor,  The  Arizona 
Daily  Star,  PO  Box  26807,  Tucson  AZ 
85726. 

EXECUTIVE  EDITOR  tor  national  con¬ 
sumer  energy  magazine.  Magazine  experi¬ 
ence  a  must.  Will  direct  staff  of  6.  Send 
resume  in  confidence  to  Michael  McCor¬ 
mick,  Energy  Publishing  Co,  10488  W.  6th 
PI,  Denver  (io  80215. 

WANTED— Managing  editors  and  sub-edi¬ 
tors  for  well  established  daily  tabloid 
newspaper  in  Hong  Kong.  Send  applica¬ 
tion  letter  with  resume  to  635  King’s  Rd 
6th  floor,  Hong  Kong. 

REPORTER 
Aggressive,  2  years  minimum  professional 
experience  for  Zone  2,  medium-size  East 
Coast  daily.  State  present  salary  and  type 
of  experience.  Write  to  Box  35K2,  Editor 
&  Publisher. 


WIRE  EDITOR 
Experienced  in  wire  layout  copy  editing? 
Knowledgeable  and  interested  in  national 
and  international  affairs?  Willing  to  work 
hard  in  return  for  good  pay  and  excellent 
benefits?  Like  to  relocate  to  Florida’s  lower 
west  coast  in  one  of  the  finest  environ¬ 
ments  in  the  land?  Want  an  opportunity  to 
grow  with  a  fast  growing  daily  in  a  fast 

trowing  area?  If  yes  to  all,  contact  Burt 
toddard.  Executive  Editor,  Naples  Daily 
News,  1075  Central  Ave,  Naples  FL  33940. 


J-GRADS:  If  you  can’t  find  a  Job  because 
you  have  no  experience,  we’ll  give  you  the 
experience  to  make  your  skills  marketable. 
We  also  can  offer  a  future  on  quali^-con- 
scious  daily  newspapers  (34,000  circula¬ 
tion).  Zone  3.  Send  resumes  to  Box  35819, 
Editor  &  Publisher. 


SPORTS  WRITER 

Immediate  opening  for  an  experienced 
sports  writer.  Applicant  should  have  at 
least  2  years  experience  in  sports  writing 
and  have  some  experience  in  copy  editing. 
It  you  are  interested  in  working  for  a  pro¬ 
gressive  117,0(X)  circulation  all  day  news¬ 
paper  located  in  southwestern  Virginia, 
please  mail  your  resume  to.  Bill  Brill, 
Executive  Sports  Editor  or  Bill  Bern, 
Sports  Editor,  Roanoke  Times  &  World 
News,  PO  Box  2491,  Roanoke  VA  24010  or 
phone  (703)  981-3225.  Equal  Opportunity 
Employer. 


WE  ARE  NOT  LOOKING  for  a  city  beat 
hopeful  (those,  we  have  had,  they  spend 
more  time  looking  longingly  at  the  city 
desk  than  writing  lifestyle  articles).  We  do 
want  a  writer  who’s  honestly  interested  in 
food  news  and  features,  practical  fashion 
as  well  as  the  harder  lifestyle  issues.  De¬ 
gree  in  Journalism,  2  years  experience, 
maybe  including  some  on  city  beat,  pre¬ 
ferred.  Write  enclosing  resume  and  clips  to 
Marge  Harper,  Personnel  Coordinator,  De 
catur  Herald  and  Review,  PO  Box  311,  De¬ 
catur  IL  62525. 


NEWS  EDITOR 

Experienced  desk  person  strong  in  local 
news  in  tough  market,  backup  managing 
editor.  Write  only  to  Joe  Matasich,  Yp- 
silanti  Press.  Ypsilanti  Ml  48197. 


ZONE  5  NEWSPAPER,  6  day  with  14,000 
circulation  has  opening  for  features/com¬ 
munity  editor.  Must  be  able  to  cultivate 
good  relations  with  city  of  20,000  and  its 
immediate  areas.  Good  news  Judgment, 
layout  and  writing  skills  important.  Send 
resume,  clips  and  references  to  Box 
35042,  Editor  &  Publisher. 


WRITING  EDITOR  with  Sunday  responsibil¬ 
ity  sought  for  25,000  eastern  Ohio  daily 
Experience  required.  New  working  envi¬ 
ronment.  Send  resume  to  R.C.  Dix,  Times 
Leader,  Martins  Ferry  OH  43935. 


MANAGING  EDITOR  for  3  7-day  dailies. 
Total  circulation  76,000:  one  composing 
room.  Need  maturity  and  experience.  Daily 
Review,  Box  5050,  Hayward  CA  94540, 
Floyd  Sparks. 


BUSINESS  EDITOR— Zone  3  AM  daily,  on 
the  way  to  a  national  reputation,  needs 
experienced,  intelligent,  imaginative, 
energetic,  tough  business  editor  who’s  on 
the  way  to  the  same  goal.  Lots  of  prob¬ 
lems.  Lots  of  support.  Lots  of  visabllityand 
opportunity.  Send  resume  and  clips  to  Box 
35M7,  Editor  &  Publisher. 

^  SENIOR  > 
AUTOMOTIVE 
EDITOR 

Publishing  subsidiary  of  Fortune 
500  company  seeks  senior  auto¬ 
motive  editor  for  its  automotive 
magazine.  Responsibilities  in¬ 
clude  writing  auto  related  edi¬ 
torials,  managing  article  assign¬ 
ment  to  staff  writers,  and  devel¬ 
oping  special  issue  topics.  This 
Chicago  based  position  offers 
excellent  opportunity  for  per¬ 
sonal  and  professional  growth,  a 
comprehensive  benefits  package 
and  a  competitive  salary  struc¬ 
ture.  Send  resume  to: 

.  Box  35815 

^^^^Edito^^Poblishe^^^^ 


EDITOR  &  PUBLISHER  for  August  9.  1980 


EDITOR— Twice  weekly  in  Zone  7  needs 
experienced  editor  to  add  zest  to  already 
good  newspaper.  Emphasis  on  strong  re¬ 
porting  backed  up  by  community  jour¬ 
nalism  know  how.  Must  excel  in  layout  and 
photography.  $15,000  plus  benefits.  Write 
Box  35787,  Editor  &  Publisher. 


SPORTS  WRITER 

Excellent  opportunity  with  a  leading 
twice-weekly  Chicago  suburban  newspaper 
to  cover  community  and  high  school 
sports. 

Successful  candidate  will  have  a  college 
degree  and  1-2  years  of  sports  writing  ex¬ 
perience. 

Send  resume,  clips  and  salary  require¬ 
ments  to  Box  35781,  Editor  &  Publisher. 


MANAGING  EDITOR — Creating  new  No.  2 
slot  on  group  of  award-winning  suburban 
weeklies  in  metro  Kansas  City.  Superviso¬ 
rial  take-charge  experience  a  must.  Call 
Linn  Brown  (816)  454-9660. 


EDITOR — 60(X)  circulation  Illinois  daily 
needs  an  experienced  editor.  Box  35772, 
Editor  &  Publisher. 


ECONOMICS/BUSINESS  REPORTER 
sought  by  33,000  circulation  morning  pa¬ 
per.  The  ideal  candidate  has  an  under¬ 
standing  of  basic  economics  and  business, 
with  proven  writing  skills  at  a  daily  paper. 
This  reporter  will  cover  the  ecommic  as¬ 
pect  of  ertergy,  including  the  development 
of  4  synthetic  fuels  plants  in  our  region. 
Resume  and  clips  to:  Daze  Butler,  Manag¬ 
ing  Editor.  Messenger-Inquirer,  1401  Fred- 
I  erica  St.  Owensboro  KY  42301.  An  equal 
opportunity  employer. 


WE  ARE  EXPANDING  our  staff  and  need  1 
talented  reporter  with  at  least  1  year  of 
experience  (or  will  consider  a  really  out¬ 
standing  J-grad).  We’re  a  big,  gutsy,  con¬ 
sumer-oriented  alternative  weekly.  We 
need  all  around  guy  or  gal  who  can  handle 
consumer,  depth  and  investigative  report¬ 
ing,  features  and  rewrites,  use  a  35mm 
camera  (a  must),  and  isn’t  afraid  to  tackle 
some  editorial  assistant  chores  as  well. 
Good  starting  pay:  medical  plan,  free  life 
insurance:  member  of  larw  chain.  Per¬ 
sonal  intenriew  mandatory.  Sell  yourself  in 
letter  with  salary  requirements,  plus  re¬ 
sume,  references,  non-returnable  clips,  to: 
Robert  A.  Juran,  Editor,  The  Neighbor,  109 
Brush  St,  Tampa  FL  33602.  Please,  no 
calls. 


;  DAY  NEWS  EDITOR  for  40,000  daily  in 
Zone  9  to  supervise  staff  in  updating  all¬ 
day  paper  and  to  plan  and  direct  leisure, 
entertainment  and  amusements  themed 
pages  and  sections  and  special  sections. 
Excellent  management  opportunity.  Send 
clip^samples  with  resume  to  Kay  Gause, 
Yakima  Herald-Republic,  PO  Box  9668, 
Yakima  WA  98909.  We  are  an  equal  oppor¬ 
tunity  employer. 


IMMEDIATE  OPENING  for  assistant  editor. 
Catholic  weekly  in  Zone  3.  Layout,  head¬ 
writing  and  rewrite  experience  necessary. 
Some  photography.  Salary  upper  teens. 
Send  resume  to  Box  35758,  Editor  & 
Publisher. 


MANAGE  AND  EDIT  bi-monthly  tabloid: 
supervise  writing/editing  of  other  publica¬ 
tions.  Require  degree  and  3  years  post¬ 
graduate  experience  in  writing/editing, 
magazine  features.  University  experience 
desirable.  Salary  $15,000-$%.000.  Reply 
to  Publications  Director,  Bowling  Green 
State  University,  Bowling  Green  OH  ^403 
by  August  l8.  1960. 


REPORTERS 
GENERAL  ASSIGNMENT 
FEATURES 

Career  opportunities  on  Zone  4  daily  are 
available  for  aggressive,  self-motivated  re¬ 
porters  with  J?  years  experience.  Com¬ 
petitive  market,  good  pay  and  benefits. 
Send  detailed  resume,  salary  histoiy  and 
samples  to  Box  35754,  Editor  &  Publisher. 


EQUIPMENT  SALES 


SALES  PROFESSIONALS 
Resumes  requested  from  hi^ly  motivated 
individuals  with  minimum  5  years  experi¬ 
ence  in  sales  to  newspapers.  Commercial 
contacts  a  plus.  Must  have  management 
potential.  Sales  and  management  posi¬ 
tions  available.  Openings  due  to  rapid 
company  growth.  Company’s  employees 
know  of  these  openings.  Box  35738,  Editor 
&  Publisher. 
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HELP  WANTED 


FREELANCE 


HELP  WANTED 


PRESSROOM 


subscription  rates.  M.  Sternman,  68-38 
Yellowstone  Blvd,  Forest  Hills  NY  11375. 


OPENING  EXISTS  for  mailroom  foreman 
for  a  small  southeast  Texas  PM  with  Sun¬ 
day.  Candidate  should  have  Mueller  227 
experience,  be  able  to  supervise  and  train 
staff  of  20.  Advancement  opportunities 
exist  for  right  person.  Send  complete  re¬ 
sume  with  salary  expectations  to  Box 
35521.  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER — Public  relations  pho¬ 
tographer  for  northeast  Missouri  State  Uni¬ 
versity.  Entry  level  position.  Salary  $10- 
12,000.  Send  letter  of  application,  re¬ 
sume,  transcripts  to  Thomas  R.  Shrout, 
Jr.,  Director  of  External  Affairs,  NMSU, 
Kirksville  MO  63501. 


PHOTOJOURNALISM 

10,000  CIRCULATION  WEEKLY  needs 
creative  photojournalist  with  an  eye  for 
feature  and  fashion  photography.  Salary 
$190  per  week  depending  on  experience. 
Will  pay  camera  allowance  tor  use  of  per¬ 
sonal  equipment.  Send  resume  and 
portfolio  to  the  Naples  Star,  848  7th  Av,  N, 
Naples  FL  33940. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  £&P  Classifieds 


HAVE  CAMERA 
WILL  TRAVEL 

If  a  smoking  shutter  and  pound¬ 
ing  typewriter  ore  familiar 
sounds  .  .  .  you  may  be  able  to 
put  yourself  in  the  picture  ...  os 
you  show  the  world  to  the  world. 
We're  looking  for  veteran  news, 
magazine  or  audio-visual  writer 
photographer  that  feels  com¬ 
fortable  working  on  location  .  .  . 
whether  it's  Philadelphia  or 
Peking;  proven  producers  of 
high-quality,  exciting  visuals, 
and  crisp  entertaining  copy. 
Domestic  and  international  trav¬ 
el  are  part  of  the  package  for 
these  professional  positions. 
From  crops  to  captions,  you'll 
also  be  responsible  for  our 
library  of  more  than  20,000 
travel  slides;  develop  contacts 
and  resources  with  international 
agencies;  and  produce  high  im¬ 
pact,  multi-images  travel  shows. 
We're  looking  for  self-starters  to 
work  in  our  fast-paced  highly 
creative  environment.  Our  clients 
include  the  majority  of  the 
Fortune  500  companies  and  the 
demand  for  quality  audio-visual 
productions  is  growing  daily. 

If  you  have  the  track  record  to 
run  with  us,  and  the  stuff  to 
prove  it  .  .  .  get  in  touch. 

THE  E.  F.  MacDONALD  CO. 

Personnel  Department 
1  1  3  S  Ludlow  St 
Dayton  OH  45402 

An  Tnfiutl  f)[t{vnninil',  l.nipitnvr 


PRESSPERSON— Nightshift.  Goss  Urba¬ 
nite  and/or  Cottrell  V-15.  Experienced  only, 
foreman  potential.  Allied  Printing  Corp, 
2TO  Midland  Av,  Saddle  Brook  NJ,  (201) 
794-0400. 


WORKING  FOREMAN — Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance,  Must  have  experience  on  Com¬ 
munity,  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. _ 

ASSISTANT  FOREMAN— Medium  sized 
West  Coast  daily  newspaper  requires  an 
assistant  foremen  for  Napp  letterpress  op¬ 
eration.  Applicants  must  have  a  good 
operating  and  mechanical  knowledge  of 
Goss  letterpress  and  supervisory 
background  preferred.  Excellent  benefits, 
health,  dental,  vision  and  life  insurance. 
Salary  commensurate  with  ability.  Box 
35290,  Editor  &  Publisher, 


PRESS  OPERATOR 
5  UNIT  GOSS  COMMUNITY  WEB 
Pressperson  experienced  with  Goss  Com¬ 
munity  press  needed  for  position  as  head 
pressperson  with  award-winning  northern 
California  weekly.  Good  pay  and  benefits. 
Just  50  miles  north  of  San  Francisco  in  the 
beautiful  wine  country  of  Sonoma  Valley. 
Send  resume  to.  Bill  Lynch,  Sonoma  Index 
Tribune,  PO  Box  C,  Sonoma  CA  95476. 


WEB  OFFSET  PRESSPERSON— Imme¬ 
diate  opening  for  an  experienced  head 
pressperson  able  to  do  quality  work  in  pro¬ 
duction  on  a  web  offset  press.  Join  one  of 
Houston's  largest  printers.  Salary  com¬ 
mensurate  with  experience.  Excellent 
benefits.  Send  resume  of  previous  experi¬ 
ence  and  salary  to  Personnel  Office,  Hous¬ 
ton  Community  Newspapers,  PO  Box  280, 
Channelsview  TX  77530, 


FOREMAN 

Daily/Sunday  newspaper  located  in  Zone  9 
seeking  foreman  to  work  with  and  super¬ 
vise  crew  in  operation  of  Goss  Mark  II 
presses.  Offset-direct  printing  experience 
required  with  DiLitho  preferred.  Must  be 
technically  competent  and  have  previous 
supervisory  experience  that  includes  ad¬ 
ministrative  detail.  The  person  we  want 
should  be  interested  in  the  career  growth 
o''oortunity  this  job  provides.  Please  send 
resume  and  salary  history  to  Box  35775, 
Editor  &  Publisher. 


JOURNEYMAN  MACHINIST 
MAILROOM,  PRESSROOM,  ENGRAVING 
Immediate  opening  for  journeyman 
machinist  with  the  Washington  Star  Com¬ 
pany.  Washington,  DC.  Excellent  salary, 
company  benefits.  Send  confidential  re¬ 
sponse  to  Personnel  Manager.  Washington 
Star,  225  Virginia  Av,  SE.  Washington  DC 
20061  or  call  (202)  484-4193. 


HELP  WANTED 


PRESSROOM 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6 
has  immediate  opening  for  pressperson  on 
Goss  Mark  II  presses.  Organization  pro¬ 
vides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  35118, 
Editor  &  Publisher. 


PRESSROOM  AND  CAMERA  FOREMAN 
southwest,  Louisiana  .  .  .  complete  new 
plant  and  8  unit  web  press.  Experience  in 
newspaper  and  commercial  printing  de¬ 
sired.  Excellent  opportunity,  salary  tosed 
on  experience.  Send  resume,  experience 
and  salary  requirements  to  General  Man¬ 
ager,  PO  Box  99,  Sulphur  LA  70663  or 
phone  (318)  527-7075.  All  replies  confi¬ 
dential. 


THE  WORKING  PRESS  FOREMAN 
Newspaper  publication  in  Zone  2  has  im¬ 
mediate  opening  for  someone  with  super¬ 
visory  experience  who  has  a  working 
knowledge  of  all  phases  of  pressroom  pro¬ 
duction.  You  must  have  experience  in  run¬ 
ning  and  maintaining  a  Goss  Community 
press  with  a  SC  folder  and  balloon  former. 
Plateroom,  lockup  experience  and  flexible 
hours  a  must.  Company  paid  life,  health 
and  profit  sharing.  A  great  place  to  work. 
Send  resume  and  salary  requirements  to 
Box  35678,  Editor  &  Publisher.  An  equal 
opportunity  employer. 


JOURNEYMAN,  PRESSPERSON.  7  unit 
Goss  Urbanite  with  balloon  former.  6-day 
publication,  5-day  work  week.  Good  salary 
and  fringes.  Must  be  dependable.  Call  Cur¬ 
tis  Nelson  or  Bill  Reading,  Daily  Ledger, 
Antioch  CA,  (415)  757-2525  extension  50. 


PRESSROOM  FOREMAN 
With  minimum  5years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,(X)0  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 


PRODUCTION 


COMPOSING  MANAGER  for  northern 
California  daily.  Latest  equipment.  Must 
have  strong  management  ability.  Good  sal¬ 
ary  and  fringes.  Contact  Doug  Robinson, 
Publisher,  (707)  762-4541, 


PRODUCTION  ENGINEERS 
ANPA  RESEARCH  INSTITUTE 
Openings  for  2  qualified  engineers  with 
experience  and  background  in  newspa¬ 
per  production  operations  and  technok)^. 
One  position  requires  expertise  in  mail- 
room  and  distribution  operations.  Salary 
commensurate  with  qualifications  and  ex¬ 
perience. 

Please  send  resume  and  references  to; 
Peter  P.  Romano,  Director/Production  De¬ 
partment,  ANPA  Research  Institute,  PO 
Box  598,  Easton  PA  18042, 


PRODUCTION  ENGINEER 
Rapid  growth  and  expansion  has  created 
an  opportunity  for  a  degreed  engineer  to 
join  the  staff  of  Sentinel  Star's  production 
division.  This  position  requires  3-5  years 
engineering  or  production  management 
experience  as  well  as  the  expertise  a  re¬ 
sult-oriented  professional  can  bring  to  1  of 
the  nation's  fine  newspapers.  Initial  re¬ 
sponsibilities  include:  feasibility  studies: 
production  analysis:  space  planning:  and 
coordination  of  design  and  construction 
activities.  The  nature  of  this  position  de¬ 
mands  excellent  communications  skills 
and  the  ability  to  effectively  work  with  all 
levels  of  management.  Qualified  appli¬ 
cants  should  submit  a  resume  including 
salary  expectations  to:  Sentinel  Star  Co., 
Employment  Center,  PO  Box  2833,  Or- 


Positions 
Wanted . . . 


ITS  A  CLASSiFiED  SECRET! 

We’ve  got  a  secret— and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder, 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds,  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply, 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  tne 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


ADMINISTRATIVE 


MIRACLE  MAN?  No  way!  Hard  work,  inno¬ 
vation,  and  love  of  newspapers  create  re¬ 
sults,  Advertising  (plus)  to  general  man¬ 
agement  experience.  Box  35406,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER - 
Strong  experience,  production,  equipment 
purchase,  computer  applications,  labor 
negotiations;  financial  area  with  emphasis 
on  planning,  zero  abased  budgeting,  cost 
justification,  wage  and  salary  administra¬ 
tion;  MBO  structuring  of  all  departments; 
training  and  supervision  of  department 
heads.  Box  35641,  Editor  &  Publisher. 


PERSONNEL  MANAGER-Seeking  posi¬ 
tion  in  personnel  administration  due  to 
sale  of  company.  Experience  includes  ad¬ 
ministration  of  employee  benefits, 
property-casualty-liability  insurance  pro¬ 
grams,  auto  fleet,  college  relations,  train¬ 
ing  and  development,  member  of  pension 
committee.  MBA  in  personnel  administra¬ 
tion.  Willing  and  able  to  relocate.  Contact 
Lynn  DeFrance  (517)  339-3076. 


DIAL  (312)  693-3297  for  loads  of  daily 
newspaper  know-how,  all  phases.  17  man¬ 
agement  years.  Available  now.  Prefer  Zone 
5  or  9.  Tony  Pranger,  5525  N  Chester  Av, 
Chicago  IL  60656. 


NUMBER  2  MAN  on  under  20,000  daily 
seeks  top  job  on  small  dailv  or  number  2 
position  on  medium  sized  paper.  Sound 
advertising-circulation  background  with 
strong  emphasis  on  MBO,  budgeting  and 
profits.  Box  35686,  Editor  &  Publisher, 


JUST  SOLD  my  profitable  7-year-old  free 
community  weekly  in  Midwest  and  now  this 
45-year-old  publisher-manager  needs  a 
new  challenge.  I  have  25 years  in  the  busi¬ 
ness,  both  daily  and  TMC  weekly.  Strong 
on  sales  and  editorial  end.  Profit  oriented, 
cost  minded.  Ready  to  re-locate  in  man¬ 
agement  spot.  Box  35668,  Editor  & 
Publisher, 


IN  THE  AGE  OF  RIP-OFFS,  it  is  hard  to 
convince  employers  that  people  still  exist 
who  consider  their  jobs  to  be  their  primary 
concern  in  life.  I  went  from  a  cub  reporter, 
with  no  experience,  to  a  general  manager 
of  a  daily  newspaper.  My  goal  is  simple — I 
want  to  work  on  a  small-to-medium  size 
daily  newspaper  that  would  pay  me  enough 
to  put  my  three  children  through  college 
without  starving  myself,  and  is  not  itself  on 
the  brink  of  bankruptcy,  I  have  worked  in 
every  department,  including  the  back 
shop.  In  addition,  I  am  a  master  photog¬ 
rapher.  I  would  prefer  Zones  1,  2,  3,  4  or 
5.  Write  to  Clarence  (Andy)  Anderson, 
1021  Elm  St,  Phoenix  NY  13135. 


TWENTY  YEARS  EXPERIENCE.  Would  like 
a  top  job  as  general  manager,  editor  or  in 
advertising.  Willing  to  relocate  anywhere. 
Available  immediately.  Tyler  Todd,  Box 
893,  Woodward  OK  73801.  Call  (415) 
256-6468  or  256-3101. 


ADVERTISING 


25  YEAR  OLD  with  2  years  classified,  retail 
and  circulation  experience  at  the  New  Jer¬ 
sey  Herald  seeks  challenging  sales  posi¬ 
tion.  Box  35710.  Editor  &  Publisher. 


AD  MANAGER— Experienced  pro  avail¬ 
able.  Top  revenue  producer  and  staff 
trainer.  Major  chain,  agency  sales.  Box 
35791,  Editors  Publisher. 


ADVERTISING  MANAGER  with  17  years 
experience  in  all  areas  of  newspaper  ad¬ 
vertising  desires  to  relocate  to  the  Pacific 
Northwest  in  sales  or  management.  Box 
35770,  Editor  &  Publisher. 


ARTIGRAPHICS 


SOLVE  MANY  PROBLEMS— 20  year  old 
solid  freelance,  want  full-time  anywhere. 
Cartoons,  photos,  layout,  illustration.  PO 
Box  926,  Albany  NY  12201. 


CARTOONIST 


by  CARTOONIST  seeks  job  with  small  town 

newspaper,  any  location.  Tony  Algiers, 
1130  Wanaka  St,  Honolulu  HI  96818. 

EDITOR  &  PUBLISHER  for  August  9,  1980 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  MANAGER,  23  years  in 
management  of  18,000-32,000  dailies. 
Highly  knowledgeable  and  dedicated  pro¬ 
fessional.  Not  a  god  but  excellent  back¬ 
ground  with  results  to  match.  Resume  and 
top  references.  Dean  Harmon,  llSSelden, 
Galesburg  IL  61401,  (309)  342-0809. 

CIRCULATION  MANAGER— 15  years  ex¬ 
perience  Little  Merchant,  motor  routes, 
ABC.  TMC.  Top  notch  motivator.  (914) 
692-5865. 


EXCEPTIONAL  QUALIFICATIONS— As¬ 
sistant  circulation  manager  seeking  career 
position  as  circulation  manager/director. 
BA  degree  in  marketing  and  11  years  of 
thorough  circulation  experience.  Prefer 
medium-sized  daily  newspaper  on  the 
West  Coast.  Box  35508,  Editor  & 
Publisher. 


EDITORIAL 


EDITOR/WRITER— 2  years  experience  with 
lively  weekly.  Science  and  personality  writ¬ 
ing  a  definite  plus.  Seeks  position  with 
Phoenix,  Arizona  area  newspaper  or 
magazine.  Box  35606,  Editor  &  Publisher. 


AWARD-WINNING  Journalist,  female,  cur¬ 
rently  feature  writer  on  Eastern  daily  seeks 
reporting  position;  lifestyles,  features,  13 
years  experience  in  all  types  of  reporting. 
Box  35530,  Editor  &  Publisher. 


EDITOR.  20  years  experience,  seeks  new 
post.  Knows  VDT,  good  trainer,  manager, 
writer.  Box  35563,  Editor  &  Publisher. 


REPORTER  OR  COPY  DESK-J-grad  has 
18  months  experience  covering  city  hall, 
police,  courts,  sports,  schools,  general  as¬ 
signment.  Edited  and  wrote  for  business 
weekly.  Camera,  some  layout.  Zone  7,  8, 
9.  Write  Box  35619,  Editor  &  Publisher. 

TALENTED.  DEDICATED  writer/reporter,  2 
years  writing  news,  society,  features;  copy 
editing,  paste-up,  proofreading,  typeset¬ 
ting  at  weekly.  Syracuse  University  grad, 
solid  college  daily  work.  Earned  1  week 
paid  trial  at  New  York  Times.  Good  clips, 
strong  references.  Seeks  reporter's  job 
with  Zone  9.  8,  5  or  2  daily.  Hard  worker, 
will  start  at  any  level.  Box  35618.  Editor  & 
Publisher, 


AMBITIOUS  EDITOR-WRITER.  Swarth- 
more  graduate,  seeks  entry-level  copy 
desk,  rewriteor  reporting  job  on  small  daily 
or  weekly.  Managing  editor,  copy  chief  on 
college  paper;  intern  on  large  weekly.  VDT 
experience.  Will  relocate,  any  Zone.  Eric 
Linton,  7715  Mill  Rd,  Elkins  Park  PA 
19117.  (215)  635-3104. _ _ 


BRIGHT,  ENERGETIC,  YOUNG  WOMAN 
seeks  sports  writing  position  with  daily, 
wire-sen/ice  or  magazine.  BA  journalism, 
June  1980.  Experience  in  covering  prep 
and  college  sports  for  Big  Ten  school  as 
well  as  extensive  knowledge  of  weight 
training  and  body  building.  Strong  feature 
writing  background.  Some  VDT  experi¬ 
ence.  Prefer  job  in  California,  but  will¬ 
ing  to  move  anywhere.  Box 35543,  Editors. 
Publisher.  _ 


NEWSPAPERMAN  wants  slot  job  or  top 
spot  on  wire  desk.  Now  on  copy  desk  of 
metro.  5  of  9  years'  editing  spent  on 
metros.  Background  includes  all  major 
desks  of  news  room.  5  years'  reporting 
also.  VDT  experience.  Prefer  West  Coast 
or  Southwest  but  will  consider  other  re¬ 
gions.  Box  35506,  Editor  S.  Publisher. 


NEEDS  CHALLENGE,  5  years  general  as¬ 
signment,  government  and  education  beats, 
27,  seeks Tjusiness  writing  or  major  beat 
on  metro  daily  or  other  publication.  Zone 
5,  6,  7,  8.  Box  35726,  Editor  &  Publisher. 


YOUNG  SPORTSWRITER  seeks  spot  on 
any  size  daily  newspaper.  Have  covered 
prep  and  college.  Layout.  VDT  experience. 
Any  Zone.  Box  35670,  Editor  &  Publisher, 


COPY  EDITOR/PROOFREADER.  Can't 
show  you  a  preppy  resume.  But  can  show 
you  a  fat  file  of  copy  editing  errors  clipped 
from  America's  most  prestigious  daily  that 
will  make  your  eyes  pop.  To  rid  your  NYC 
area  publication  of  such  mishaps,  call 
(212)  345-2563.  Solid  references.  Any 
work  offer  considered. 


AMERICAN  science  writer  presently  with 
U.N.  organization  seeks  post  in  U.S.  Pos¬ 
sibility  interview  in  late  August.  Box 
35766,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


HUSBAND  AND  WIFE  TEAM  can  do  it  all 
for  weekly  or  other  publication.  He:  experi¬ 
ence  as  news  reporter,  feature  writer, 
photographer  and  magazine  editor.  She; 
experience  as  graphic  artist  and  advertis¬ 
ing  coordinator  for  daily  newspapers. 
Both;  late  20's,  employed,  have  degrees 
and  can  show  solid  personal  and  profes¬ 
sional  references.  Box  35709,  Editor  & 
Publisher. 


DYNAMIC  GRASSROOTS  editor  of 
acclaimed  urban  alternative  bi-weekly 
seeks  new  challenge.  Sharp  editing,  con¬ 
cise  writing.  7  years  reporting  experience 
with  strong  community  emphasis.  Box 
35700,  Editor  &  Publisher. 


20-YEAR-PRO— Can  handle  sports,  news, 
desk.  Prize  winning  writer-author.  Will 
consider  any  challenge,  any  Zone.  Box 
35693,  Editor  &  Publisher. 


NEWS.  FEATURE  WRITER.  Will  relocate. 
Experienced  editor,  rewrite,  layout,  clas¬ 
sified,  subscription.  Young,  experienced, 
eager,  ambitious.  Contact:  Carl 
Wemschenk,  3051  Grand  Av,  Baldwin  NY 
11510.  (516)  868-0905  evenings  and  be¬ 
fore  9  am. 


AWARD-WINNING,  nationally  published 
writer  seeks  position  as  feature  writer  or 
columnist.  Also  Interested  in  religion  writ¬ 
ing  position.  Several  years  daily  newspaper 
experience,  VDT  and  photo  skills.  Box 
3K82,  Editor  &  Publisher. 


SPORTSWRITER — Wishes  to  cover 
Triple-A  and/or  major  league  baseball  and 
write  columns  with  special  emphasis  on 
features,  interviews,  nostalgia;  excellent 
clips,  contacts,  references;  experienced 
on  VDT,  Box  35666,  Editor  &  Publisher, 


VETERAN  NEWSMAN,  vast  experience 
editing  small  newspapers.  Just  went 
through  weekly-to-daily  process.  Far  west 
states  only.  Have  local  news,  accuracy  fix¬ 
ation.  Box  35660,  Editor  &  Publisher. 


EXPERIENCED  (four  years),  young 
sportswriter  at  20,000  daily/Sunday  wants 
to  tackle  major/medium  cfaily.  Have  cov¬ 
ered  pros,  preps,  colleges  and  shared  daily 
column.  Will  relocate  anywhere.  Box 
35658,  Editor  &  Publisher. 


EXPERIENCED  sportswriter/deskman 
seeks  new  opportunity.  Done  it  all— high 
school,  college,  pro.  Any  Zone.  (607)  7%- 


HOT  TIP;  Savvy  editor/writer  with  experi¬ 
ence,  polish,  flair,  ideas,  and  deadline 
kmw-how  is  ready  for  new  job!  Any  Zone. 
Box  35837,  Editor  &  Publisher, 


AWARD  WINNING  metro,  magazine  editor 
seeks  return  to  prairies  as  editor  on  small 
or  medium  daily  to  finish  raising  family.  22 
years  experience.  Box  35793,  Editor  & 
Publisher. 


ENTERTAINMENT  REVIEWER/REPORTER 
wishes  to  return  to  Zones  5-7  and  medium 
sized  daily  after  3  years  with  Hollywood 
trade  paper.  Experience  in  reporting,  edit¬ 
ing  layout.  Box  35783.  Editor  &  Publisher. 


TOP  OF  THE  LINE 

Former  managing  editor  and  desi^er  of 
tabloid  daily  seeks  return  to  Zone  9 
medium  daily.  Currently  on  diet  of  pie  in 
the  sky  with  publisher  of  periodicals. 
Background  includes  copy  desk  of  metro 
daily:  and  public  relations/advertising.  No 
snake  oil  .  .  .  just  experience  and  hard 
work.  Box  35782,  Editor  &  Publisher. 

SCIENCE/MEDICINE  WRITER,  young  re¬ 
porter  with  strong  science  background, 
newspaper  and  magazine  writing  experi¬ 
ence.  Will  relocate  to  any  area.  Box  35784, 
Editor  &  Publisher. 


REPORTER  with  varied  background  cover¬ 
ing  urban  political  scene  seeks  work  with  a 
Los  Angeles  area  newspaper.  3  years  ex¬ 
perience.  can  handle  a  camera,  skilled  in 
layout,  BA  degree.  Box  35785,  Editor  & 
Publisher. 


SPORTS,  feature  or  film  theatre  critic.  6 
years  major  suburban  weekly.  5  years  writ¬ 
ing  and  reporting  both  sports  and  film- 
theatre  reviews  in  Chicago  radio.  Univer¬ 
sity  grad.  Call  Steve  (312)  676-0785  or  Box 
35779,  Editor  &  Publisher. 


COPY/LAYOUT  EDITOR,  28,  on  large  metro 
AM  daily  will  improve  your  design  and  edit¬ 
ing.  Awards  in  layout,  currently  the  slot/ 
layout  editor  for  page  1-A.  Experience  in¬ 
cludes  state,  metro,  world/national,  VDT, 
and  wires.  Box  35776,  Editor  &  Publisher. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7053 


EDITOR  &  PUBLISHER  for  August  9,  1980 


POSITIONS  WANTED 
_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR— Proven,  ex¬ 
perienced  editorial  writer  and  political  re-' 
porter  with  moderate  to  liberal  philosophy 
looking  for  more  responsibility  and  change 
of  scenery.  Prefer  Zone  3  or  4,  will  con¬ 
sider  others.  Box  35771,  Editor  & 
Publisher. 

COPY  EDITOR  seeks  challenging  position, 
any  Zone.  Experience  in  layout,  headlines, 
VDT.  Believe  in  tight,  accurate  editing  and 
crisp  heads.  MA  in  journalism  and  7  years 
experience.  Box  35764,  Editor  & 
Publisher. 

MANAGING  EDITOR,  65,(X)0  circulation 
trade  journal,  seeks  writing  position  in 
Zone  2  or  9.  New  York  University  jour¬ 
nalism  grad,  27,  creative  and  personable. 
Box  35765,  Editor  &  Publisher. 

REPORTER— Mature  college  journalism 
award-winning  free  lancer  seeks  general 
assignment  job.  Hard  worker,  self  starter, 
willing  to  learn.  Zones  9,  8,  4,  5.  Resume 
andclips,  Jerry  B.  Hogan,  3737  N.  Country 
Club  #301N.  Tucson  AZ  85716,  (602) 
326-6353. _ 

SPORTSWRITER,  now  on  city  desk  of 
43,0(X)  daily,  wants  back  on  sports  desk  at 
medium  or  major  daily  in  Zone  5.  Been 
sports  editor  on  small  daily;  part-timer  on 
large  daily.  I'm  journalist  first,  sports  writ¬ 
er  second.  Call  (414)  744-4494. 

TALENTED,  AMBITIOUS,  award-winning 
arts  writer,  editor  seeks  challenging  posi¬ 
tion  with  metropolitan  paper.  Pr^er  Zones 

I,  2,  3,  8.  9  but  will  consider  all.  Box 
358()8,  Editor  &  Publisher. 

SPORTS  EDITOR  for  small  daily  seeks 
move  to  30,000  to  50,000  daily  in  any 
Zone.  Looking  for  writing/desk  position. 
Skills  include  layout,  feature  and  column 
writing,  and  copy  editing.  Four  years  ex¬ 
perience,  15  months  as  sports  editor.  Box 
35810,  Editor  &  Publisher. 

RECENT  GRADUATE  seeks  starting  posi¬ 
tion.  Double  major,  journalism  and  agricul¬ 
ture,  Write,  edit,  photo,  layout.  K.  ^Idan, 
1041  State  St,  #49,  River  Falls  Wl  54022. 

PULITZER  PRIZE  FINALIST,  nominated 
twice,  now  has  more  than  a  decade  of 
newspaper  experience,  at  age  33.  Has  4 
other  awards,  college  degree  with  honors, 
and  a  m^or  Washington  governmental  fel¬ 
lowship.  Seeks  challenging  writing  position 
in  Zone  2,  will  consider  other  Zones  also. 
Box  35743,  Editor  &  Publisher. 

SPORTSWRITER,  7  years  experience, 
would  like  chance  for  advancement.  Will 
consider  any  newspaper  over  1(X).(X)0  cir¬ 
culation.  Box  35745,  Editor  &  Publisher. 

SPORTSWRITER,  recent  J-grad  with 
60,000  daily  experience,  seeks  entry-level 
job  on  Zone  5  daily.  Award-winning  college 
editor.  VDT,  camera,  scanner  experience, 
also  news  reporting,  reviews.  Ray  Bar¬ 
rington,  Rt.  6  Country  Est.  72,  Appleton  Wl 
54911,  (414)  734-1490. _ 

YOUNG  WOMAN  seeks  newspaper  work, 
wants  out  of  corporate  life  and  the  Mid¬ 
west.  Some  reporting  experience  on  a 
weekly;  willing  to  work  hard.  Zone  9.  Write 

J.  Rak,  2706  Blaisdell  Av,  Minneajxjlis  MN 
55408  or  call  (612)  872-9893. 


POSITIONS  WANTED 
_ EDITORIAL _ 

HARDWORKING  YOUNG  sportswriter 
leaves  small  Southern  paper  September  1. 

I  did  a  lot  of  everything  there — preps,  col¬ 
leges,  layout— on  a  one  man  staff.  Now  I 
want  to  work  a  beat  for  a  sports  staff  any¬ 
where.  Have  covered  NCAA  playoffs  in 
basketball  and  baseball.  Write  or  phone 
Jamie  Turner,  220  Morgantown,  Natchez 
MS  39120,  (601)  446-6596. 

PRESSURE  TESTED  sportswriter/copy 
editor  with  5  years  experience,  including 
work  with  VDTs,  seeks  job  with  medium- 
size  or  large  daily.  Am  multi-talented  and 
have  glowing  references  to  prove  it.  Box 
35804,  Editor  &  Publisher. 

MIDWEST  REPORTER  wants  job  in  East.  3 
years  experience  as  general  assignment 
reporter,  photographer,  sports  writer. 
Used  to  working  long  hours,  7  days  a  week. 
Put  me  to  work— I'm  used  to  it.  Box  35797, 
Editor  &  Publisher. 

SMALL  DAILY  SPORTS  EDITOR  does  it  all 
at  this  6500  PM  in  Zone  5;  layout,  VDT. 
photo,  general  sports,  features,  column. 
Looking  heavily  for  same  post  at  small  or 
medium  daily  that  appreciates  profession¬ 
al-quality  work.  No  offer  too  small.  Solid 
portfolio,  strong  local  philosophy.  Well-re- 

farded,  hard-working,  self-starting  vet  at 
5.  Box  35^2,  Editor  &  Publisher. 

_ FREELANCE _ 

AWARD-WINNING  WRITER  in  Palm  Beach 
available  as  stringer.  Celebrities,  features, 
hard  news.  Meet  deadlines.  Thoroughly 
professional.  Box  35429,  Editor  & 
Publisher. 

PHOTOJOURNALISM 

REPORTER/PHOTOGRAPHER— Experi¬ 
enced  in  sports  coverage.  Also  strong  in 
feature  writing  and  photography.  Essay 
layouts.  Will  consider  Zones  3,  4,  6-9  only. 
Box  35773,  Editor  &  Publisher. 

PHOTOGRAPHER/WRITER  seeks  start 
with  publication;  versatile  and  willing  to 
learn;  degrees  in  photography  (Brooks  In¬ 
stitute)  and  English;  4  years  as  Navy  jour¬ 
nalist;  prefer  Zone  1,  2  or  9,  but  will  con¬ 
sider.  Dave  Hoch,  Box  307,  Fishers  Island 
NY  06390;  (516)  788-7844. _ 

NATIONAL  stories  round  out  versatile 
award  winning  portfolio.  Includes  full  page 
color  and  black  and  white  photo  essays, 
shot  and  designed  by  photographer.  Five 
years  metro-daily  experience.  Published 
nationally  in  Time,  People  and  wire  ser¬ 
vices.  Self-starter,  enterprising.  Box 
35417,  Editor  &  Publisher. 

MA  AND  FIVE  YEARS  experience  on  4 
newspapers,  including  photo  editor  for 
Chicago  weeklies.  Seeking  a  good  home. 
Box  35681,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  or  pressroom 
superintendent.  23  years  supervisory/ 
management  experience  on  multi-press 
operations  and  small  dailies.  Latest 
technology.  Box  35515,  Editor  & 
Publisher,  or  call  (501)  834-2310. 
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Peruvian  dailies 
to  be  returned  to 
‘rightful  owners’ 

lAPA  president  George  Beebe  {Miami 
Herald)  hailed  Peruvian  President  Fer¬ 
nando  Belaunde  Terry  decision  to  return 
Peruvian  dailies  to  their  rightful  owners 
as  “the  most  auspicious  event  for  the 
freedom  of  the  press  in  the  hemisphere  in 
the  last  years.” 

In  a  cable  sent  to  the  new  President  of 
Peru  on  July  30  Beebe  also  says  the  Inter 
American  Press  Association  is  “de¬ 
lighted  to  see  that  you  followed  through 
on  your  pledge  to  return  Peruvian  dailies 
to  their  rightful  owners.” 

Seven  daily  newspapers  in  Lima, 
Peru,  confiscated  by  the  military  6  years 
ago,  have  been  returned  in  principle  to 
their  original  owners  by  the 
constitutionally-elected  government  of 
President  Fernando  Belaunde  Terry. 

Belaunde  Terry  has  asked  the  Peru¬ 
vian  Congress  to  allow  his  government 
120  days  for  the  legal  transfer  of  the 
dailies  to  the  rightful  owners. 

German  Ornes  {El  Carihe,  Santo 
Domingo),  chairman  of  the  lAPA’s 
Freedom  of  the  Press  Committee,  said 
the  government’s  action  was  “a  victory 
for  freedom  of  expression  in  the  hemi¬ 
sphere.”  The  lAPA  has  carried  out  a  long 
campaign  for  the  return  of  the  expro¬ 
priated  newspapers  to  the  rightful  owners. 

lAPA  lashes  ruler 
for  mistreatment 

Inter  American  Press  Association 
president  George  Beebe  (Miami  Herald) 
sent  the  new  Bolivian  ruler.  General  Luis 
Garcia  Meza,  a  message  condemning  the 
mistreatment  of  journalists  covering  the 
recent  coup  in  that  country. 

Says  the  letter  addressed  to  Garcia 
Meza  and  dated  July  29,  1980: 

“With  utmost  dismay  the  Inter  Ameri¬ 
can  Press  Association  has  learned  of  the 
treatment  dispensed  by  troops  under 
your  command  to  foreign  correspon¬ 
dents  and  local  journalists  during  the  re¬ 
cent  events  in  your  country. 

“Were  it  not  bad  enough  to  close 
down  wire  services  offices,  to  detain 
journalists  and  to  expel  foreign  corre¬ 
spondents,  the  indignities  and  torture 
imposed  on  some  newsmen  by  forces 
under  your  command  revive  practices 
that  we  had  hoped  had  been  stamped  out 
in  the  Americas. 

“The  Inter  American  Press  Associa¬ 
tion,  which  represents  over  one 
thousand  publications  of  the  hemisphere, 
hopes  that  you  will  put  an  end  to  such 
abuses  of  power  that  reflect  badly  not 
only  on  your  country  alone  but,  by  bring¬ 
ing  back  echoes  from  a  bygone  era,  on  all 
of  Latin  America  as  well.” 

52 


Last  February,  lAPA  sent  a  telegram 
to  former  Peruvian  President,  General 
Francisco  Morales  Bermudez,  urging 
that  the  newspapers  be  returned  before 
presidential  elections  were  held. 

“In  addition  to  the  fact  that  restoration 
of  the  newspapers  would  correct  an  un¬ 
just  and  illegal  action,  we  feel  that  rees¬ 
tablishment  of  a  free  daily  press  is  essen¬ 
tial  in  this  preelection  period  when  all 
voices  should  be  heard  freely,”  said  the 
telegram  sent  to  Morales  Bermudez 
jointly  by  lAPA  and  the  International 
Press  Institute. 

The  7  dailies  in  Lima,  confiscated  in 
1974  by  the  government  of  the  then  mili¬ 
tary  President,  General  Juan  Velasco  Al¬ 
varado,  saw  their  joint  circulation  de¬ 
crease  from  a  total  of  704,000  copies  a 
day  to  460,000  after  the  expropriation. 

Peruvian  magazines,  on  the  other 
hand,  which  were  not  confiscated  by  the 
military,  reported  doubling  their  circula¬ 
tion  after  the  newspapers  were  taken 
over. 

New  5-day  paper 
for  North  Carolina 

Mount  Airy  (N.C.)  News  will  celebrate 
its  100th  anniversary  on  September  2  by 
becoming  a  5-day  newspaper. 

George  Summerlin,  publisher,  stated 
that  plans  for  going  daily  have  been  in 
the  making  since  the  News  went  from  a 
two-day-a-week  publication  to  a  three- 
day  publication  and  began  home  delivery 
back  in  1977.  The  News  has  a  paid  circu¬ 
lation  of  10,200  and  is  the  first  daily 
newspaper  in  Surry  County,  according  to 
Summerlin. 

Summerlin,  who  is  also  publisher  for 
the  Mount  Airy  Times,  said  the  Times 
will  continue  to  operate  as  a  weekly 
newspaper.  The  Times  is  also  celebrating 
its  lOOth  anniversary  and  recently  pub¬ 
lished  a  special  100th  anniversary  edi¬ 
tion. 

The  News  and  Times  have  existed 
competitively  in  Mount  Airy  for  100 
years  until  the  Times  was  purchased  last 
year  by  the  Mount  Airy  Newspapers,  In¬ 
corporated. 

The  papers  will  continue  to  operate  in 
separate  locations  and  will  maintain 
separate  editorial  policies. 

Head  of  NNA  resigns 

William  G.  Mullen,  40,  resigned  this 
week  as  executive  vicepresident  of  the 
National  Newspaper  Association,  and 
publisher  of  the  association’s  weekly 
newspaper.  Publisher’s  Auxiliary. 

Mullen,  a  lawyer,  said  his  future  plans 
are  not  firm,  but  that  he  expects  to  stay 
in  the  Washington,  D.C.  area.  He  headed 
the  NNA  since  January,  1977. 

A  search  for  Mullen’s  successor  is 
underway  with  a  committee  headed  by 
James  M.  Cornwell,  publisher,  Murray 
(Utah)  Eagle,  accepting  applications. 


Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Year 

8/5  7/29  Ago 

Affiliated  Publications  (AMEX)  .  19H  19'/2  22V2 

Blue  Chip  Stamps  (OTC)  .  24%  24  26 

Capital  Cities  Comm.  (NYSE)  .  6OV2  58%  44 

Charter  Company  (NYSE)  . .  16%  17%  N/A 

Cowles  Comm.  (NYSE)  .  24%  24%  23 

Dow  Jones  (NYSE)  .  46  45V2  35 

Early  Calif.  Ind.  (OTC)  .  6%  6%  N/A 

Gannett  (NYSE)  .  51V2  51%  43'/2 

Gray  Comm.  (OTC)  .  44V2  43'/2  29 

Harte-Hanks  (NYSE)  .  31%  29  21% 

Jefferson  Pilot  (NYSE)  .  27%  28%  35V2 

Knight-Ridder  (NYSE)  .  25%  25%  24% 

Lee  Enterprises  (NYSE)  .  22%  20%  22% 

Media  General  (AMEX)  .  30Va  30  24% 

Multimedia  (OTC)  .  26  25y2  30V« 

New  York  Times  (AMEX)  .  27  23%  24% 

Panax  (OTC)  .  4V2  4V2  6V2 

Post  Corp.  (Wise.)  (AMEX)  .  16%  ISVs  19% 

Quebecor  (AMEX)  .  9%  9%  8% 

Seaboard  Coastline  (NYSE)  .  43  43  N/A 

Southam  (CE)  .  37  37  26V4 

Stauffer  Comm.  (OTC)  .  37  37'%  27’/4 

Thomson  Newspapers  (CE)  .  17'%  17'%  14% 

Time,  Inc.  (NYSE)  .  52'%  53'%  45'% 

Times  Mirror  (NYSE)  .  37%  37%  33'% 

Toronto  Sun  (CE)  .  18'%  19'%  13'% 

Torstar  (CE)  .  27  26'%  20'% 

Washington  Post  (AMEX)  .  19'%  19'%  24'% 

SUPPLIERS 

Abitibi  (CE)  .  20%  20'%  18% 

Allied  Chemical  (NYSE)  .  50%  52%  N/A 

Altai  r  (OTC)  .  3%  3%  4'% 

Am  Inti  (OTC)  .  69  68'%  N/A 

Berkey  Photo  (NYSE)  .  4%  4%  N/A 

Boise  Cascade  (NYSE)  .  38  37'%  37'/s 

CBS  (NYSE)  .  50%  51  N/A 

Compugraphic  (NYSE)  .  24'%  23%  38 

Compuscan  (OTC)  .  4%  4'%  N/A 

Consol.  Bath.  (CE)  .  16'%  16%  14'% 

Crown  Zellerbach  (NYSE)  .  48  48  36'/a 

Digital  Equipment  (NYSE)  .  78%  79%  59 

Domtar  (AMEX)  .  21'%  21%  23% 

Dow  Chemical  (NYSE)  .  35%  35'%  29 

Eastman  Kodak  (NYSE)  .  63%  61%  54'% 

Georgia  Pacific  (NYSE)  .  28  30  26% 

Grace,  W.R.  (NYSE)  .  44'%  43'%  30% 

Great  Lakes  Forest  (CE)  .  53%  53  N/A 

Great  Northern  Nekoosa  (NYSE)  ....  35  35  33'% 

Harris  Corp.  (NYSE)  .  43%  41%  28'% 

Hunt  Chem.  (NYSE)  .  11'%  12  14% 

International  Paper  (NYSE)  .  42'%  40'%  43% 

Itek  Corp.  (NYSE)  .  26'/a  24%  23'/e 

Kimberly  Clark  (NYSE)  .  48  47%  44 

LogEtronics  (OTC)  .  14'%  14%  10% 

Logicon  (AMEX)  .  24'/a  23%  15'% 

MacMillan  Bloedel  (CE)  .  32'%  32'%  27% 

Minnesota  Mining  &  Mfg  (NYSE)  ....  58%  57  54% 

Raytheon  (NYSE)  .  80'%  82'/a  56 

Rockwell  IntT  (NYSE)  .  30%  30'%  39% 

Signode  (NYSE)  .  38  38'%  N/A 

St.  Regis  (NYSE)  .  32'%  31%  30% 

Southwest  Forest  Ind.  (NYSE)  .  17'%  16%  17'% 

Sun  Chemical  (NYSE)  .  27'%  28'%  31 

Visual  Graphics  Corp.  (AMEX)  .  7%  6'%  5 

Volt  Info.  (OTC)  .  27  26'%  20'% 

White  Consolidated  (NYSE)  .  25'%  25  N/A 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 

Publisher  elected 

Albert  K.  Sherman  Jr.  was  elected 
publisher  of  Newport  (R.l.)  Daily  News 
and  president  of  the  Edward  A.  Sherman 
Publishing  Co.,  succeeding  his  father, 
who  becomes  chairman  of  the  board. 


EDITOR  &  PUBLISHER  for  August  9,  1980 


WESTERNS  -^TE 

GIVES  YOUR  FRONT  PAGE 
(AND  ALL  YOUR  PAGES) 

A  CLEAN  APPEARANCE  THAT'S  APPARENT 

AND  MORE... 


It's  the  end  product  that  counts—  and  how  you  arrive  at  that  end  is  very 
important  too.  For  deadlines  demand  as  few  problems  as  possible,  as  any 
production  manager  knows.  Using  FRONT  PAGE  plates  assures  that  your 
newspaper  will  be  clean,  but  even  more  Important,  your  production  problems 
will  be  reduced  to  a  minimum. 

You  see,  the  Western  FRONT  PAGE  plate  is  especially  designed  for  the 
newspaper  industry,  with  over-all  production  in  mind  —  from  plateroom  through 
press.  It  provides  easy  development,  fast  roll-up,  and  long  trouble-free  runs. 

What  makes  FRONT  PAGE  perform  so  well?  To  begin  with  the  FRONT  PAGE 
plate  is  anodized,  producing  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint ...  an  ideal  Di-Litho  or  offset  surface . . .  clean 
. .  .water  receptive ...  oxidation  resistant. .  .and  long  running.  Solids  print  solid 
and  halftones  print  clean . . .  every  edition. 

Also,  FRONT  PAGE  has  a  uniform,  consistant  brush  grain  which  provides 
the  tooth  that  gives  a  strong  bond  between  chemicals  and  plate.  In  addition 
it  gives  excellent  ink-water  balance  and  speeds  make-up.  And  litho  grade 
aluminum  and  rigid  quality  control  make  Western's  FRONT  PAGE  plate 
virtually  trouble-free. 


Important  too,  your  plateroom 
and  pressroom  personnel  can 
be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like 
the  one  before ...  no  variation  in 
quality... which  means  no  vari¬ 
ation  in  high  performance. 
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So  if  you're  not  already  using 
FRONT  PAGE-see  the  differ¬ 
ence-contact  your  Western 
Dealer  or  Western  Technical 
Sales  Representative  today... 
or  call  800  325-3310  toll  free 
and  we  will  make  arrangements 
for  you  to  try  FRONT  PAGE. 


LITHO  PLATE 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 


The  hig  bucks 
stoi  here. 


Then  Pittsburgh’s  corporate  residents 
direct  them  ’round  the  worid. 


Pittsburgh  companies  control  more  invested  capital  than  those  in  any 
other  city  except  New  York. 

Their  diverse  operations  blanket  the  globe.  They  exert  considerable 
influence  on  the  growth  of  areas  throughout  the  world  as  well  as  on  the 
stability  and  growth  of  their  home  market. 

Pittsburgh’s  private  residents  also  have  tremendous  financial  power. 
Well  over  42%  of  adults  in  the  market  earn  in  excess  of  $25,000  annually. 
One  third  of  all  employed  metro  adults  hold  technical/managerial/profes¬ 
sional  positions. 

Take  a  closer  look  at  Pittsburgh.  Soon.  You’ll  be  surprised  at  the 
financial  power  of  its  residents — both  corporate  and  private! 


Surprising  Pittsburgh 


The  Pittsburgh  Press 

— a  Scripps-Howard  newspaper 
— a  member  of  Metro  Sunday  Newspapers 


Pittsburgh  Post-Gazette 


Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


